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1Decialist in VM pith 5y vears e-Derience in the retail industrv, adbising Rusinesses 
in/
S Visual merchandising serbice, 
S Lavouts and guidelines, 
S Visual language and Droduct Dresentation dewnition, 
S :vnamic and reactibe disDlavs Rased on merchandising and sales trends
S &etail interiors, DroDs F Ai-tures consulting

B&NW:1 OE&KT: OIHz

Ballv Ken|o Paris Marks and 1Dencer MAVM consultancv Prada

Experience

Consultant in Visual-Merchandising and Brand Identity
MAVM consultancv J 2ul 085j S 

Oith ober 58 vears e-Derience in barious Dositions pithin the retail inS
dustrv, including gloRal VM manager, I am currentlv o7ering mv serbices 
as a bisual merchandising consultantx

Probiding suDDort on/
S VM store set uDs 
S Press Dresentation and Dress dav set uDs
S 1uDDort on the creation of guidelines
S :ebeloDment of VM material such as DroDs and w-tures

Ns pell as suDDort on VM strategv such as customer Gournev and transS
lation of Rrand image and identitv  into coherent and bisuallv aDDealing 
disDlavsx
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Retail visual merchandising manager (Global)
Ballv J 2un 0854 S 2ul 085j

&eDorting to the VP of merchandising in London F Milan 
S 1etting Rrand bisual language in store F shoproom
S Monitoring F managing 'loRal actibities
S Oorking in svnergv pith Merch, Buving, Marketing, Prxxx 
S Creating gloRal guidelines F Hraining VMs
S CollaRorate pith store Dlanning debeloDing DroDs, w-tures, nep store 
look 
S Managing Dress ebent Droduct set uDs

Retail Visual Merchandiser EMEA
Ballv J NDr 085q S 2ul 0854

Oorking under the Vice President of merchandising/ 
S Creation or VM strategies Rased on comDanv Droduct and communicaS
tion directionx 
S Putting in Dlace barious gloRal guidelines to suDDort stores in imDleS
menting consistent disDlavsx 
S Hraining of local and in 1tore VMsx
S ProDs and w-tures debeloDment for stores and shop roomx 
S Oorking closelv pith Ruvers and merchandisers on creating e6cient 
Droduct rotationsx 
S 1uDDort to the creatibe Visual designer on barious pindops, caDsule 
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suDDort material and DoD uDsx
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Visual Specialist
Marks and 1Dencer J AeR 0850 S 2un 085q

SHrend Drediction, wltered through Marks and sDencer s design Rrief to 
adaDt the Droduct selection to the relebant customerx 
SInbolbed in in uencing the selections of the international Ruvers to allop 
the imDlementation in international storesx
S 1election of the ranges Dresented in pindops phich pould then also Re 
used for stvling for camDaigns, inSstore PE1 and digital marketingx 
S1easonal 1et uDs in shop room for the creation of uarterlv F transiS
tional guidelines inbolbing, stvling, pindops comDositions and in store 
stvling momentsx
S PhotograDhing and PhotoshoDDing of all imagerv for seasonal guideS
lines and Dresentation Roardsx Nm pell adeDt at Dresenting to all lebels 
of management pithin the Rusiness from director s lebel dopnx
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Visual merchandiser (Flagship)
Prada J 2an 0858 S 2an 0850

Show room visual merchandiser
Ken|o Paris J Mar 088  S 2an 088j


