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About

!i’ m.E a graphic Iesigner anI creatiHe LaseI in Manchesterz m loHe piyya anI print, 
gelato anI all things Iigitalz

Mx e:perience in a n)tshell�

T -eaE leaIer With e:perience Eanaging the IaxStoSIax anI Eentoringz
T (:perience in creatiHe strategx With foc)s on kex coEEercial goalsz
T (:perience Working With E)ltiple L)siness f)nctions FCt)Iio, Cocial, Marketing, 
ProI)ct, -raIing anI EoreN
T (:perience across a E)ltit)Ie of channels incl)Iing creatiHe caEpaigns, social 
EeIia, paiI social, LranI actiHation anI Earketingz
T bork Well in a fast paceI enHironEentz
T !ighlx organiseI With great attention to Ietailsz
T (nth)siastic approach to Work anI c)stoEerScentric thinkingz
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Experience

Graphic Design Manager
Missg)iIeI 2 Dec 010• S Cep 0100

8 Managing the graphic Iesign teaE, proEoting a safe enHironEent for 
open feeILack anI holIing perioIic teaE perforEance reHieWsz
8 Mentor all EeELers of the teaE With training anI IeHelopEent, EanS
aging the teaE WorkJoW anI assigning tasksz
8 borking closelx With the !eaI of BreatiHe anI Iesigners to take conS
cepts anI IeHelop theE across all to)ch pointsz
8 DeVne, IeHelop anI Eanage the graphic stxle anI oHerall aesthetic of 
the LranI, ojering neW iIeas anI concepts to the WiIer L)sinessz
8 borking Iirectlx With other IepartEent stakeholIers to ens)re s)cS
cessf)l e:ec)tion of LranI graphic narratiHe anI help eHolHe the L)siness 
creatiHe processz
8 Oct as a LranI g)arIian to ens)re creatiHe o)tp)t is consistent across 
all E)ltiSchannel to)ch pointsz
8 BreatiHe approHal of all Iesign assets to Eaintain LranI consistencx 
thro)gho)t all Workz
8 Keep recorI of all LranI content, analxsing What WorkeI anI What IiIn.t 
anI reHieWing WorkJoW to increase proI)ctiHitxz

Senior Graphic Designer
Missg)iIeI 2 Max 01•q S 9an 0101

Ossist the Graphics Eanager in estaLlishing concept, look anI feel anI 
Eessaging of Loth sEall anI large caEpaigns 
8|Herseeing X)nior teaE EeELers, proHiIing Iirection anI feeILack, 
prooVng Work, Ielegating tasks 
8borking collaLoratiHelx With the WiIer L)siness 
8Cetting the tone for caEpaigns thro)gh graphics treatEent to Le iEpleS
EenteI on all channels 
8borking With the WiIer creatiHe teaE on caEpaign concepts anI -|w 
8Aecognise anI react to eEerging graphic trenIs appropriate to o)r 
target c)stoEers 
8Aesearch on releHant eEerging LranIs, talents, artists etcz 
8Breate high 5)alitx assets incl)Iing WeLsite coEponents, eEails, paiI 
social aIHerts, organic social posts anI inSstore graphics 
8BoELining coEEercial aWareness With creatiHe e:ec)tion, keeping the 
target c)stoEer at the centre of all creatiHe sol)tions
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Lead Graphic Designer
Missg)iIeI 2 9an 0101 S Dec 010•

|Herseeing all hoEepage anI app content across 6 territories 
8Designing lanIing pages for neW caEpaigns, taking into acco)nt c)sS
toEer foc)s anI U– Xo)rnex 
8ProI)cing high stanIarI graphics for organic anI paiI social 
8|Herseeing the Iesign anI print of ||! aIHertiseEent 
8(ns)ring that all o)r c)stoEer facing o)tp)t is fresh, innoHatiHe

Graphic Designer
v)ttersons 2 Dec 01•' S voH 01•/

Ot v)tterson m Was responsiLle for the creation of Iesign sol)tions that 
responIeI to the clients neeIs, )nIer the Iirection of the creatiHe 
Eanager anI Working closelx With all other IepartEentsz -his incl)IeI 
LranI IeHelopEent, Iigital content Iesign FWeLsite anI social EeIiaN 
anI creation of print relateI Earketing Eaterial for all o)r clientsz m also 
EentoreI graphic Iesign interns anI X)nior EeELers of the teaEz

Multi-Channel Graphic Design Manager
urasers Gro)p 2 Cep 0100 S voW

borking across three LranIs H m COb m- umAC-, Missg)iIeI anI Ct)Iio 
Aetailz

8 DeVne, IeHelop anI Eanage the LranIsI creatiHe rep)tation, ojering 
neW iIeas anI concepts to the WiIer L)sinessz
8 bork closelx With the BreatiHe -eaE FCt)Iio, Cocial, mnJ)encer, MarS
keting anI PAN to IeHelop creatiHe strategies anI ens)re holistic storxS
tellingz
8 BreatiHelx Iirect the Iesign teaE, reHieW their Work, Eanage proXect 
WorkJoWz
8 Manage e:ternal talent anI freelancersz
8 (ns)re consistencx of creatiHeJLranI Eessage across E)ltiple chanS
nelsz
8 bork With E)ltiple L)siness f)nctions FDigital, Marketing, ProI)ct, 
R)xing, -raIing, (coEEerceN to IeHelop a creatiHe response to the L)siS
ness neeIsz
8 Present anI coEE)nicate creatiHe sol)tions With claritx, ejectiHelx 
selling in iIeas to Harietx of stakeholIersz
8 -ranslate strategic creatiHe iIeas into coEEercial oLXectiHes anI aLle 
to IriHe change, With e5)al eEphasis on process anI o)tcoEez
8 Ott)neI to the WiIer eScoEEerce anI retail lanIscapez


