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Bad BrownieC Gontract Break Business TorDd Gorporation

GPanneD HeaDtP Aour Nine Yedia AuDD En |Pe Ioop Lrinks C Gontract

Netmedia Gorporation OFIWjRMY AiDm EnternationaD Rofa Oarvums

|hYOIhSOM Skincare |EYh TMRNhR hN|hROREShS |ropic Skincare C AuDD |ime

|urner EnternationaD |eDe2i s ion Ii cens ing Various

Experience

Head of Digital Marketing & E-commerce
|ropic Skincare C AuDD |ime C Sep 0-00 7 Now

Yanaging and recruiting a team ov b to ensure xest7in7cDass e.ecution 
across aDD cPanneDsy FwnersPip vor tPe management ov tPe digitaD xud7
get and sPared ownersPip ov Pitting KOEs vor tPe xusinessy FwnersPip, 
creation and impDementation ov digitaD strategies aDigned to tPe com7
pan'qs 2ision, goaDs and oxfecti2es Le2eDoping customer ac&uisition ( 
retention strateg' to dri2e growtP, xrand awareness ( customer en7
gagement Ieading and directing tPe team on emaiD, SYS, TPatsMpp ( 
Tex OusP marketing strateg' incDuding migration vrom KDa2i'o to Ensider 
StreamDined xrielng and reporting processes to increase team e:cienc'y 
Yanaged tPe de2eDopment ov our new e7commerce site vrom SPopi7
v' ODus to SPopiv' 0y- /Pttps)33wwwytropicskincareycom+y Empro2ed page 
Doad speeds vrom 8%seconds to -y1b seconds, and impro2ed con2ersion 
rate vrom 8-4, Encreased MFV x' 9~4 and re2enue increased x' 9-4 
Entroduced RAY and repDenisPment strategies to GRY communication 
pDany 

Head ov LigitaD Yarketing ( h7commerce

Head of Digital Marketing & eCommerce
Bad BrownieC Gontract C Ya' 0-09 7 Mug 0-00

Greated, impDemented, and optimised tPe digitaD marketing road7map 
across aDD cPanneDs witP a vocus on xrand e.posure, customer ac&ui7
sition and retention Iead, de2eDoped and e.ecuted tPe annuaD LigitaD 
Yedia strateg' vor Bad Brownie in Dine witP tPe o2eraDD commerciaD and 
marketing oxfecti2esy SPowing 2ision and pro7acti2it' to dri2e impro2ed 
LigitaD ( Tex pervormance impro2ing our direct sPare ov tPe xusinessy 
Iead aDD aspects ov e7commerce xusiness and ensured strong e.ecu7
tion across ac&uisition ( retention pervormance marketing, site per7
vormance ( design, onsite marketing, emaiD marketing, ShF, and pro7
motionaD campaigns to Pit re2enue growtP targetsy GRY) ResponsixDe 
vor tPe newsDetter, segmentation, monitoring and creating campaigns to 
nurture customer reDationsy Le2eDopment ov customer retention strateg' 
utiDising a suxscription xased modeD, Do'aDt' program and reverraDsy Set 
out aDD campaign oxfecti2es and KOEqs, keeping in mind awareness and 
positioning, tra:c and re2enue, new customer ac&uisition and reten7
tion3Do'aDt'3vre&uenc' ov purcPasey 

hGFYYhRGh

Marketing Consultant
En |Pe Ioop Lrinks C Gontract C No2 0-9J 7 Mug 0-09

Le2eDoped tPe xrand strateg', incDuding tPe setting ov st'De guides, xrand 
guideDines, xrand 2ision and 2aDue proposition vor sPort as weDD as Dong 
termy ODanning and e.ecution ov aDD communications and media actions 
on aDD cPanneDs, incDuding onDine and sociaD media Mssisting witP product 

https://www.dweet.com/
https://www.dweet.com/consultants/UVVuuULOe
https://www.linkedin.com/in/emmaolliff


de2eDopment, pricing and new product DauncPes as weDD as de2eDoping 
new xusiness opportunities

Digital Marketing Manager
|hYOIhSOM Skincare C Fct 0-9J 7 Ya' 0-09

Le2eDop and deDi2er xrand7specilc digitaD strategies aDigned witP cPanneD 
priorities hnsure appropriate commerciaD xudgets and targets are set vor 
LtoG ecommerce acti2it'y LeDi2ered gDoxaD digitaD content strateg' across 
aDD cPanneDs, recommending a test and Dearn approacP to invorm ongoing 
strateg'y Le2eDoped and managed tPe vuDD digitaD strateg' incDuding OR, 
En5uencer, sociaD, ShF, M:Diates, ShY etcy Le2eDopment and e.ecution 
ov digitaD marketing pDans incDuding cPanneD strateg', xudget aDDocation, 
re2iewing organisationaD capaxiDities, market specilc insigPts, communi7
cation pDans and team de2eDopmenty jrowtP management across vunneD 
vrom ac&uisition to acti2ation, retention and re2enuey hGRY strateg' in7
cDuding xePa2iouraD targeting and marketing automation using hmars's 
and Yagentoy O(I management vor aDD digitaD cPanneDsy h.ceeded re27
enue targets x' %~14 acPie2ing 614 WoW growtPy Re2iewed need gaps 
in tPe team and recruited and onxoarded 0 new memxers ov sta  jrew 
|empDe Spa customer xase x' J84 and e.ceeded new customer growtP 
targets x' 614 Encreased sociaD media voDDowing x' ~04 %0~04 a:Diate 
growtP in b montPs

Digital Marketing Manager
Rofa Oarvums C Fct 0-96 7 Fct 0-9J

Torking witP ke' stake PoDders to create, impDement and e.ecute tPe 
vuDD media campaign vor an' new DauncP digitaDD' across aDD marketsy 
Lelning tPe digitaD strateg', concentrating on tPe content caDendar vor 
tPe compDete Rofa Oarvums portvoDioy Yonitor and manage digitaD xrand 
pervormance to acPie2e saDes ( prolt targetsy �
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CAREER
Break C No2 0-98 7 an 0-91

REGISTERED NUTRITRIONAL THERAPIST
 C uD 0-98 7 an 0-08

AuDD C an 0--0 7 an 0-98

MARKETING & SPONSORSHIP MANAGER
Various C an 0--0 7 an 0-9-

GROUP PROJECT DIRECTOR
GPanneD HeaDtP C an 0--9 7 an 0--0

GROUP MARKETING MANAGER
Netmedia Gorporation C an 0--- 7 an 0--9

MARKETING EXECUTIVE
Aour Nine Yedia C an 9JJ1 7 an 9JJJ

PA TO SENIOR SALES EXECUTIVE
|EYh TMRNhR hN|hROREShS C an 9JJb 7 an 9JJ1

PA TO VICE PRESIDENT INTERNATIONAL SALES
|urner EnternationaD |eDe2i s ion Ii cens ing C an 9JJ6 7 an 9JJb



ADVERTISING SALES EXECUTIVE
OFIWjRMY AiDm EnternationaD C an 9JJ  7 an 9JJ6

Business TorDd Gorporation C an 9JJ~ 7 an 9JJ

Head of Digital & E-commerce
 C 

ARKETING SPECIALIST
 C 

Torking witP digitaD partners to increase onDine saDes 7 mafor successes 
incDude increasing xrand saDes on Harrods wexsite increasing x' o2er 

--4 in tPe Dast 0 'earsy Iead3de2eDop digitaD xrand strateg' on NOL3hOL 
DauncPes vrom concept to deDi2er' Yanaged tPe digitaD initiati2es witP 
tPe gDoxaD retaiD partners to aDign growtP strategies and customer e.7
perience onDine, and dri2e xotP onDine 2isitors and customers to in7storey 
ResponsixDe vor ShF, OOG, dispDa', and xotP organic and paid sociaD media 
campaigns

Education & Training

0-9- 7 0-98 College of Naturopathic Medicine
LipDoma in NaturopatPic Yedicine, 

9JJ QUEENS BUSINESS COLLEGE
LipDoma in Business SkiDDs, 

University of Northumbria
BacPeDor ov Mrts, 


