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About

Luxury Goods Merchandising & Planning pro1essional with 5+b years o1 diverse 
career and category experience working 1or iconic :rands. Ferragamo, Fendi, Gucci 
and ArmaniW

- ’omenTs and MenTs - Leathergoods, Shoes, and RJ’ & So1t Accessories
- Fine Cewelry & ’atches
- Licensed Goods.  Sunglasses, Fragrances & Hosmetics

- Proven track record in strategic planning, executing, delivering, and sustaining 
results 1or high growth, high volume categories while developing under per1orming 
categoriesW
- Possesses a strong eye and intuition 1or product & design
- Qighly adept at 1ormulating and executing product and assortment strategies to 
align with Dnancial goals
- Esta:lish and sustain authentic partnerships with ’’ Merchandising team to 
address market needs and drive growth
- Holla:orates and leads to elevate merchandising, planning, and supply chain 
processes and operations

- Passionate a:out mentorship & coaching, people development with a high level 
o1 emotional intelligenceW
- E/ective service leader & cross 1unctional partner & colla:orator
- Results driven, creative thinker, pro:lem solver

- Expert Excel, Power B(, and Power Kuery
- Business Analytics & Reporting
- PowerPoint Presentations

- Sales Forecasting and OJB Planning
- E/ective (nventory Management 2 Replenishment
- Supply Hhain
- Buying Process Iesign 2 (mplementation
- Operational E0ciency

- North America & LAJAM Retail & E-commerce

BRANIS ’OR9EI ’(JQ

FERRAGAMO Salvatore Ferragamo Fendi Gucci

IVF - Iiane von Fursten:erg Giorgio Armani Lord & Jaylor

Experience

Director of Merchandising - Women’s Shoes and 
Leathergoods
FERRAGAMO | Apr '8'5 - Now

Buyer - Women's Leathergoods and Fragrances
Salvatore Ferragamo | Cul '85z - Apr '8'5

’omen;s Qand:ags, Small Leather Goods, Belts, and Men;s & ’omen;s 
Fragrances

USA, Hanada, and Ecommerce

Planning Manager - Men’s Division, Women’s Shoes, 
RTW, and Furs
Fendi | Apr '856 - Cul '85z

Reported to VP Supply Hhain 
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- Sales Forecasting, Monitoring
- Seasonal OJB Planning
- Merchandise Planning and Iistri:ution
- Launch Planning )Iirect to Storef
- (nventory Management
- Replenishment

- Presented sales per1ormance2metrics and 1ocused analysis monthly to 
Americas President and executive teamW     
- Gained experience in :uilding, maintaining, and utili4ing Power 
Kuery2Pivot, dash:oards in Power B(

Responsi:le 1or high growth categories - MenTs RJ’, Shoes, Leather 
Goods, and Accessories3 ’omenTs RJ’, Furs, and Shoes

Americas - Ecommerce, United States, Hanada, Mexico, Bra4il, and 
Leased

All Product Statuses - Newness, Permanent2Hross Seasonal

Management o1 outlet - all categories

Merchandising Manager - Accessories
Fendi | Cul '85q - Cun '856

’omen;s Fashion Accessories, Jextiles, Belts, Fashion Cewelry, Sunglass-
es, and Men;s and ’omen;s Jimepieces

Americas - US, Ecommerce, Hanada, Mexico, Bra4il, and Leased

Buyer - Men's Leather Goods, Luggage, and Belts
Gucci | Sep '85+ - Cul '85q

588b locations - United States, Hanada, St Jhomas, and Leased

Buyer - Jewelry, Licensed Accessories, Beauty and Fra-
grances
Gucci | Can '85' - Sep '85+

Sunglasses, Men;s and ’omen;s Jimepieces, Fine Cewelry, Silver Cewelry, 
Fragrances, Beauty )Fall '857 launchf

E-commerce - Sunglasses, Beauty, and Fragrances )'857 - '85+f
Mexico, and Bra4il )'85'-'85 f
United States, Hanada, St Jhomas )'85' - '85+f

Buyer - Women’s RTW, Leather Goods & Shoes, and Ac-
cessories
IVF - Iiane von Fursten:erg | Cul '855 - Can '85'

Full Price and Outlets

Director of Licensing
Giorgio Armani | Apr '858 - Cul '855

Sunglasses, ’atches, Silver Cewelry, Hosmetics2Skin Hare, Fragrances 1or 
Giorgio Armani and Emporio Armani :outi ues

Associate Buyer, Licensing
Giorgio Armani | Can '858 - Apr '858

Assistant Buyer - Women's & Men's RTW, Soft Acces-
sories, Armani Beaute & Fragrances
Giorgio Armani | Cun '88  - Can '858

’omen;s & Men;s RJ’, Jextiles, Cewelry - Giorgio Armani

Responsi:le 1or Hosmetics2Skincare, Fragrances - Giorgio Armani & Em-
porio Armani :outi ues



Assistant Buyer  |  Executive Trainee
Lord & Jaylor | Fe: '88q - Cun '88

Hompleted 5'-week Executive Jraining Program

Education & Training

Fordham Gabelli School of Business
Bachelor o1 Science - BS, 


