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About

Consolidated gloxal Drod)ct,xrand and merchandising management e.Derience 
F ro)ghly 10 years b in a senior Dosition pithin medi)m and xillion international 
comDaniesL
Proven and consolidated e.Derience managing diRerent Drod)ct categories in m)l-
ti-ethnic dynamic gloxal environmentsL 
Strong e.Derience in a sDort comDany pith a signiVcant and cr)cial knopledge of 
sDort val)es and DrinciDlesL
Aicenses x)siness model xackgro)nd ,foc)sed on accessories pithin diRerent in-
ternational comDaniesL

BNWOES KTNH(E KIG|

|)go Boss Gicino Sa Nossimoda FAvmh uashion Jro)Db SaVlo Jro)D SLPLWL

Experience

Brand and Merchandising Manager Specialist
|)go Boss Gicino Sa 8 ;an 201z - Oop

MWIO WCGIwIGI(S 
-J)arantee the develoDment and imDlementation of a collection frame-
pork in terms of market driven Drod)cts range and Dricing DroDosalsq 
-Manage market analysis and researchq 
-Monitor t)rnover develoDments analy3ing and oDtimi3ing distrix)tion 
channels, imDlementing sales Dlan actively steering sales organi3ationsq 
-Interact, analy3e and comm)nicate pith o)r s)xsidiaries and markets to 
deVne re/)irement for o)r assigned linesq 
-NesDonsixle for the Dricing of the collection according to the target 
Dositioning and margins 
-EeVne seasonal forecasts and delivery Dlansq 
-Aead the core range Drocess deVnition for directly oDerated storesq 
-Collaxorate cross f)nctionally to ens)re the DroDer imDlementation of 
strategies 
-FMarket, Eesign, TDerations, ShoD Constr)ction, wis)al Merchandising, 
Comm)nicationLLLbL

Marketing Intelligence Analyst
SaVlo Jro)D SLPLWL 8 Eec 2012 - Mar 201j

MWIO WCGIwIGI(S 
-EeveloDment and imDlementation of market research Dlans and rela-
tionshiDs to market 
-research s)DDliers&DartnersL 
-N)n /)eries on opn data and Derforms analysis to s)DDort decision 
senior and U)nior 
-xrand managersq 
-ComDiles and deliver x)siness intelligence reDorts for xrand managersq 
-Nesearches information for marketing team and other deDartmentsq 
-Sell in analysis, collection str)ct)re analysisL 
-B)ild methodology and Drocesses for Market si3ing, Market share and 
C)stomer 
-Segmentation analyses 
-Provide market intelligence meas)ring market-sDeciVc metrics and 
analyses on market si3e, 
-market share, and ind)stry trends for Drod)ct&services&sol)tions to 
s)DDort marketing and 
-sales Dlanning and develoDmentL

Product & Merchandising Manager Assistant
Nossimoda FAvmh uashion Jro)Db 8 Oov 2011 - May 2012

MWIO WCGIwIGI(S 
-NeDorting to the SrL Prod)ct  Merchandising Manager, tasked pith f)ll 
Drod)ct creation 
-Drocess for footpear Vrst and second lineL 
-S)Dervised direct reDort foc)sed on line Dlanning, data entry, and sam-
Dle management 

https://www.dweet.com/
https://www.linkedin.com/in/michele-nicole-30051959/
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/lSKdP8vep


-NesDonsixle for Dlanning and assorting market comDetitive styles  
SH s to ma.imi3e 
-Drod)ctivity, margin, and reven)e 
-Sell-in, sell-o)t reDorting and comDetitor analysisL 
-Prod)ct range and line x)ilding analysis 
-S)DDort d)ring sales camDaigns Fcreation of sales xrief for Vrst line 
xrandsb


