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NlGs vroBp viye Aack AeaBt- èong Tong FrencE HEeater Festiyal Nssociation

Tayiari èT x IBmBr- Food hèShRSLK h|otri hocial ABilder

Experience

Salesforce consultant
hocial ABilder 2 Woy 0300 x Npr 030C

& zognifant France x hales.orce NBtEorifed Hraining Partner: 
0 hales.orce certiDcationsX NL1035 Nd|inistrator & NL10(5 hales zloBd 
zonsBltant )Npril 030CJ: ABsiness needs anal-sis, zuM processes translax
tion, dra.t o. speciDcations: zonsBlting solBtion design, integration cBsx
to|er & Bser needs: Participation in zuM deplo-|ent, Bser training: 
Ngile |etEodX |onitoring cEange |anage|ent: Prexsale process, PKz 
i|ple|entation, project planning, reco||endations:

International Trade Marketing Manager
viye Aack AeaBt- 2 ban 0300 x bBl 0300

Wew licensing agree|ent signed in Lece|Yer 0305: 
boY creation x Yrand takeoyerX |ain contact witE Rstee IaBder W6 .or tEe 
contractBal transition period )9 |ontEsJ: Arand assess|ent & tools rex
coyer-X |arketing, co||Bnication, i|age, digital, |ercEandising, trainx
ing & sales: voxtoxMarket tool kit .or distriYBtors & sBYsidiaries laBncE: 
Lata anal-sis, reporting tool )Power ASJ on sales Eistor- )sellxinJ & sales 
prices )huPJ wEolesale & retail: Hraining )internal, distriYBtors, partnersJ:

Regional Brand Director
NlGs vroBp 2 Npr 035Q x bBn 0303

933 doors x 59 distriYBtors x50 coBntries x 0 sBYsidiaries èT & hingapore 
LeDne gloYal |arketing, sales, training strategies .or tEe asian |arkets: 
Leyelop C93 gBidelines, tools & local i|ple|entation .ollow Bp: Nccelerx
ation o. digital & Rxco| )C3 sitesJ content, e|ailing, social |edia Krganise 
laBncE eyent, se|inar, networking eyents witE local tea|s Leyelop|ent 
partnersEips, identi.- new YBsiness opportBnitiesX 
H|all laBncE zEina )YBdgetmC, 0305J, HV Eo|e sEopping Torea )YBdx
getm0, 0305J: 
Lecoding consB|er insigEts & |arket data to anticipate trends hBpport 
distriYBtors witE registration processw witE è4 coordination: ueportx
ing & anal-sisX .orecast PKhM, presentations .or annBal YBdget, Yrand 
reyiew, consB|er trends, Yest practice: ueport to vM Nsia: Hea| o. 7 
peopleX |arketing, digital, training:

Marketing Manager
Tayiari èT x IBmBr- Food 2 bBn 035+ x Mar 035Q

ListriYBtion .or restaBrants, Eotels & clBYs 
boY creation: RmecBtion o. |arketing strateg-: vo to Market AtoA & AtozX 
new yisBal identit-, local tools )pack, catalogBe, lea%etJ: Leyelop|ent 
partnersEip, press eyent, training: IaBncE o. exco| plat.or| Atoz X 
zontent creation )hRK agenc-J x i|proye organic searcE & increase tra/cX 
€C3"U-ear, C3x73" HK in C -ears: voogle Nds & social |edia ca|paign 
creation )agenc-J to i|proye tEe Yrand awareness and increase dataYase 
X m0 contacts: S|ple|entation o. Io-alt- progra|, zlic & zollect, gi.t 
o'ers, newsletters: �
ueport to vM: uecrBit|ent tea| o. 0 people:

Communication Manager
èong Tong FrencE HEeater Festiyal Nssociation 2 hep 035( x bBn 0359
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https://www.dweet.com/consultants/hCwfiIjYo
https://www.linkedin.com/in/manuella-lebresne-9216b942


5C33 gBests on ( sEows x Q33 stBdents trained: (( 333ç donation ;PoBr 
qn hoBrire dORn.ants; Nssociation )za|YodiaJ: 
VolBnteering: zonstrBction & emecBtion co||Bnication plan )aBdience 
engage|entJ: PartnersEip deyelop|ent witE consBlate, NRFR, qFR, Nlx
liance FranPaise, international scEools, local press: hponsorsEip negotix
ation to increase donations:

Marketing Director
h|otri 2 bBn 0350 x Lec 0357

C0 PKh x 5( coBntries x Wew inyestorsX new concept store €53 
Monitoring new .ree access store concept & point o. sales openingX |arx
keting, |ercEandising, training & co||Bnication Yetween retail tea| 
)sales consBltant, store |anagerJ and |edical tea| )doctor & |asterJ: 
Leyelop pre|iB| Oclinical storeO strateg- )coxproject witE RssilorJ to o.x
.er an emcellent cBsto|er emperienceX diagnostic, |aterial, seryice & 
.ollow BpQ )( %agsEipsX €00", panier |o-enX€C3"J zreation o. a Yrand 
Yook )Yrand identit-, assetsJ to new partnersEips: Nssort|ent, lo-alx
t- progra|, weYsite opti|isationX Yrand seg|entation Y- storeUcollecx
tionUseason, prodBct content, e|ailing ca|paign, newsletter: Wegocix
ation o. pro|otional o'er witE IBmottica, haDlo, b&b: Kptic .air Hea| 
reorganisation |arketing & training, tea| o. 9 people:

Senior Brand Manager
hèShRSLK 2 bBl 0333 x bBl 0353

hEiseido groBp x Per.B|eX Ssse- Mi-ake, bean PaBl vaBltier, Warciso uox
drigBef x AtoA x 7(3Mç HK x (33 people x C333 doors Hrayel uetail )9 -earsJ 
x RBrope )0 -earsJ x France )0 -earsJ 
LeDnition, emecBtion o. |arketing strateg-, |arketing plans adaptation: 
Leyelop|ent & adaptation o. trade |arketing o'ers & tools in coordinax
tion witE sBpport seryices )creation, |ercEandising, training, |edia, Pu, 
logisticJ, |arkets )sBYsidiar-, distriYBtor, operatorJ & partners )design, 
eyent agenc-J: Krganise laBncE & press eyent, HFON emEiYition )zannes & 
hingaporeJ, AeaBt- zonsBltant eBropean se|inar: hales tea| ani|ationX 
RBarterl- sell in & sell oBt |eeting )C3 peopleJ: Nnal-se & reportX .orecast 
PKhM, YBdget N&P, Yrand reyiew, Yest practice, consB|er insigEts & 
co|petitor stBdies: Hop (X 0337x0339, Hop 03X 0339x0353, Aq proDt Hu 
+3":


