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About

J(ug OUNRYgv 
Marcelo Das Iorn and limed in Spain as he siy)ltaneo)sl1 attended school in urance 
for 0. 1earsH 
'e oItained a Bachelor2s deLree in JaD in 3..7 FBilIao, We)stoE and yomed the 
saye yonth to Jondon Dhere he sta1ed for three 1ears, DorkinL in fashion retail 
and yarketinLH 
'e decided to yome to Milan in 3..x to p)rs)e his eTperience in the fashion 
ind)str1 as gTport ManaLer for an (talian Lro)p of fashion IrandsH 
–hree 1ears later jin 3.30.- he yomed to Paris to "oin the AMB8 J)TeA at gSSgC, an 
JwM' linked proLray Dhere he st)died the urench alchey1 on yanaLinL l)T)r1 
IrandsH –his opened the doors to an 9 1ears "o)rne1 in Retail and Collection 
MerchandisinL as Dell as Prod)ct MarketinL -Prada and BmlLari- Dith a foc)s in 
8ccessoriesH 
(n 3.0:, conf)sed IetDeen passion and Dork addiction, proVtaIilit1 and creatimit1, 
heart and Irain, he treats hiyself Dith 0. yonths of self eTploration, diminL into 
voLa and yeditation in the uar-gastH 

8fter s)ch a reset period, he creates in 3.3. his oDn Irand pro"ecté C'8––o)chK, a 
collection of conscio)s accessories that eyIrace y)lti c)lt)ralit1H 'is professional 
Loal in 3.37 is to dime aLain into the uashion (nd)str1 oGerinL a resh)Zed sensitimit1 
on people and ind)str1 coypetitime s1nerLiesH
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Experience

Brand Founder & Director
C'8––o)chK + O)l 3.3. - YoD

wal)esé %–hinkinLnonW)alit1, %Sharetheborld, %Yo#ender–hanks Cat-
eLoriesé 'ats, IaLs and OeDelr1H 03 points of FreEsale in 6 co)ntries 5 di-
rectl1 operated e-coyyerceH CollaIorationsé - Ma)ro Balletti photoLra-
pher - Conteyporar1 eyIroider1 artist and architect SH PH R)IioH - Uther 
collaIorations in proLress, Dithin the Irand pro"ect %uraLyentsofthe-
borld

Product marketing Director Worldwide
BwJ#8R( + Yom 3.0x - Uct 3.0:

Main achiemed challenLesé 
-ulipthe sales ratio IetDeen neD and contin)atime Fin doDntrendE IaLs 
oGer froy 7.º -x.º to q…º-7…º H �
-ReI)idleLitiyac1 and relemance of the iconic iteys in the collection 
Fendorseyents, placeyents, 7q.z coy)nication planE 
-WeVne the AOeDeller ProtocoleAé a L)ideline for Prod)ct Wemelopyent 
departyent Dith the criterias to preserme the )ni;)e identit1 and con-
sistenc1 Dith the Irand of the neD IaLs and accessories deloppedH 
-JemeraLeon the iconic poDer of ASerpentiA coyyercial line thro)Lh the 
principle AUne iconic line - y)ltiple attit)desAé la)nch of AWiayond IlastA, 
ABelt BaLA, ACaIochonA, A8toyic #layAH 
-WeVnethe A#layA attit)de as a pillar of the B)lLari feyinine personaeé 
ABH#layA, Agclectic #layA, AReIel #layA, A8toyic #layA yarketinL cay-
paiLnsH 
-8dmocate and proyote the ABmlLari-–omchA technoloL1 and contentH 
-(ypleyent innomatime reportinL and anal1sis tools to yonitor sales 
trends and prod)ct perforyance Dith clarit1H 
-#)aranteee&cient leadership and Ialanced s1nerLies in a teay coy-
posed of … indimid)als Fdirect reportsE and the international yerchandis-
inL str)ct)re coyposed of 06 indimid)als in semeral co)ntries across the 
LloIeH 
-(nteractDith |e1 Pla1ers in the uashion (nd)str1 to demelop neD prod)ct 
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in the fraye of collaIorationsé 'iroshi u)"iDara, 8leTander banL, voon 
8yI)sh, O)an 8mellaneda

Collection Merchandiser & Retail merchandiser
borldDide + Uct 3.07 - Uct 3.0x

'ead of prod)ct strateL1 -retail and Dholesale- of the yen2s, )niseT 
and tramel lines, I)siness omer 7.. yillion g)roH (nteracted and reported 
directl1 to the coypan1 CgU, MrH Patri io Bertelli |e1 responsiIilitiesé 
Collection and RetailH Collectioné 
-#)arantee a coyplete, sharp and Ialanced prod)ct oGeré yaterials, 
f)nctions, price ranLes, shapes and client tarLets, |CP caps)lesH 
-ManaLe each prod)ct life c1cleé froy demelopyent and introd)ction in 
store to IarLain sales and o)tletH 
-Predict fashion trends and prod)cts yoyent)ys  for eTaypleé Iack-
pack F3.07E, fann1 packs F3.0qE, I)cket hat F3.0xE to ayplif1 the trend 
and link the Irand Dith the trendH –ranslation into Irand h1pe and sales 
res)ltsH 
-8dmise and approme non Wirectl1 Uperated Stores orders FM)ltiIrands, 
departyent stores, franchisee  HE Retailé 
-Salesforecast, I)1inL FI)dLet  selectionE, delimer1 planninL, replenish-
yents, IarLain sales selectionH 
-Prod)ct selection F(n soye cases demelopyentE for DindoD displa1sH 
-Monitorin-store mis)al displa1s F3…. WUS DorldDideE 
-specialements and installationsH

Retail Merchandiser
JeatherLoods 8sia PaciVc + 8pr 3.00 - Wec 3.07

Seasonal I)1inL, replenishyents and prod)ct selection and life c1cle 
yanaLeyent to s)pport iyaLe consistenc1 and sales LroDth in the area

Wholesale Export Manager
SloDear + O)l 3..x - ueI 3..:

ResponsiIle for the distriI)tion of Irands (ncoteT, 4anone, #lansShirts, 
MontedoroH

Sales Assistant & Visual merchandiser
gyporio 8ryani + Mar 3..x - O)n 3..x

Sales Assistant & Visual Merchandising
48R8 + Yom 3..q - Mar 3..x

Marketing Researcher & Editor
SY8PW8–8 (Y–gRY8–(UY8J + Sep 3..… - Sep 3..q

Sales Assistant & Visual merchandiser
gyporio 8ryani + Sep 3..6 - Yom 3..…


