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About

Global executive with extensive experience in fashion, luxury, digital, retail and 
wholesale, in both corporate and start-up environments. Ieadership vision over 
international business and branding strategies, and execution. Cigh proDciency 
in collection and retail merchandising, marketing and management, through a 
thorough understanding of the fashion industry. Leep sense of lifestyle and luxury 
identities. Genuine ability to partner with diverse and multi-cultural teams. Bom-
prehensive insight in the digital transformation, combined with strategic acumen 
and pragmatic approach to all aspects of operations.

RANSLW OKATHL OEèC

agnMs b. èhe KALAH Group IH|NEAH

Experience

Global Fashion Retail Director
èhe KALAH Group 2 Nug 016: - Sov 0101

Wince march 0100 / freelance consultancy ' interim management - luxury 
' fashion ' lifestyle sectors

èheKALAH Group - Ligital startup supporting the fashion industryYs 
transformation 
K5ces in CongTong - Sew &ork - Iondon - Paris - |ilan 
:q people. Wtrategic investor Nlibaba group.
Aeportingto the BHK ( founder. 
KALAH is a R0R e-commerce platform that develops business between 
luxury fashion houses and key retailers around the world. èhe company 
embraced uniJue technology used by leading designer brands )zimmy 
Bhoo, |arc zacobs, |arine Werre, IV|C group...8 to enhance showrooms 
and collection presentations across all channels.
- Wupported the startupYs launch, organi$ation and sales teams globally. 
- Aaised business development with brands )63 |€ G|V8, retail engage-
ment strategies and institutional partnerships 
- |anaging Lirector of Paris o5ce.

Global Business Development Director
agnMs b. 2 zan 0113 - zan 016q

63 years with agnMsb. leading the international growth and transforma-
tion of the group both in retail ' wholesale business development and 
global merchandising.

agnMs b. is a lifestyle fashion group, U11 |illion 7 consolidated revenues, 
61 subsidiaries, UU1 points of sale, 0611 people.

Aeporting to the BHK and to NgnMs, member of the Roard of Lirectors. 
Ns global wholesale'business development director )0113'016q8 /
|anaged a team of 3 people. 
Lrove market research for the group )RAEB, Hurope, |iddle Hast8, man-
aged wholesale partnerships growth )61 |illion 78 and merchandising 
strategies. 
- Enitiated and supported openings in Nsia, the |iddle Hast and the +WN.
- Wtreamlined product o%er and revitali$ed partnership with Galeries 
Iafayette department stores )opened 64 outlets and achieved 9:1Ø prof-
its within a year8.

Accessories & Licenses Business Unit Director
agnMs b. 2 zan 011q - zan 0114

Aeportingto the BHK and to NgnMs, member of the Roard of Lirectors. 
Aeshaped and managed Nccessories department )66 people8. 
6'  Nccessories / led accessories collections development for |en, 
Oomen, Bhildren. 
- Kptimi$ed sourcing, buying and merchandising, increased wholesale ( 
retail margins, together with stock turnover. 

https://www.dweet.com/
https://www.linkedin.com/in/valerierignonbret/
https://www.dweet.com/consultants/ldH-GuFGY
https://www.linkedin.com/in/valerierignonbret


- Hxpanded worldwide business up to 0U |illion 7 sales )9:qØ in 0 
years8. 
0' IeatherGoods / Q1Ø of the group revenues in 0114. 
- Wteered organi$ation of the new business unit created in zapan from 
011q. 
- Lrove global merchandising and buying for the Oestern markets.

Global Merchandising & Sales Director
agnMs b. 2 Wep 6««: - Lec 011q

Aeporting to the BHK and to NgnMs. 
En 011Q'011q coordinated commercial department restructuring )01 
people8. 
- Ied womenYs, menYs, childrenYs ready-to-wear collections o%er and 
merchandising )«1 |illion 7 consolidated sales revenues8. 
- Whaped and implemented new centrali$ed buying and planning process. 
N Kversaw commercial management of international networks and con-
solidated Dnancial results.

From 6««3'011Q as Cead of Enternational |arkets, drove commercial 
development and retail merchandising for all the foreign markets / H|HN 
' +WN ' NPNB excluding zapan.
Aeporting to the commercial director and in collaboration with regional 
BHKs. |anaged a team of Q in CO and 61 merchandising managers 
abroad. 
- Wpearheaded business development, marketing, store openings, buy-
ing, retail and visual merchandising, sales performance. 
- 011Q sales revenues/ :Q |illion 7 )930Ø in : years8, Q1Ø of the group 
worldwide business )vs 60Ø of the group revenues in 6««38 .

From 6««:'6««3 / Hxport |anager zunior

 Chief Commercial OTcer
IH|NEAH 2 zun 010U - Npr 010Q

Partner to the BHK, member of Hxecutive Bommittee
- Wteered and supported strong international business growth, devel-
oped 010Q roadmap, managing direct retail operations, wholesale agents 
and expanding partnerships.
- Ied collection and retail merchandising strategies across all categories, 
collaborating closely with the artistic direction and the studio.

Education & Iraining

6««U PSC yaris Business School
|aster P Grande Hcole, 

6««1 Léc)e Carnot
Rusiness school preparation, 

6«3« Ecole Active Bilingue
Cigh Wchool Liploma, 

016q ESSEC Business School
N|P Iuxury, 


