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About

kitN a proEen trac, recor( in luxury retail- liEemIusic an( emcoIIerce- . aiI to 
enNance custoIer experiences tNrouWN Wreat pro(uct ,nowle(We an( IultilinWual 
coIIunicationH faEinW wor,e( at farro(s an( datcNeshasNionHcoI- . aI proDm
cient at (riEinW sales an( caterinW to an international clienteleH hluent in gnWlisN an( 
hrencN- Iy s,ills allows tNe executions oR (aily operations an( acNieEinW Wreat sales 
Ietrics in NiWNmen( luxury enEironIentsH

)AOvMS kKATgM k.Ēf

OPSKC farro(s )ritisN hasNion Zouncil m foIe datcNeshasNionHcoI

vatasNa Uin,o � CKSĒgA fO•SS b LiEe dusic Venue Aain|owwaEe

� U.LVgAHZKd

Experience

Luxury Sales Consultant
OPSKC farro(s 2 Kct 0304 m he| 030&

b )eauty : hraWrance Tnowle(We : ZoIIunication' CroEi(e( top cusm
toIer serEice enWaWinW witN clients usinW farro(s Ealue : Oesop sales 
RraIewor,H .ncrease( s,incare- |o(y care : RraWrance ,nowle(We to unm
(erstan( clientGs nee( : assist tNeI in tNe |est wayH 1enerate( NiWNest 
RraWrance sales : OĒV oR Iy teaI (urinW pea, tra(eH TC.s a|oEe store 
leEel (urinW qst Xuarter 
b kritinW : LanWuaWe S,ills' )uilt client relations |y warIly WreetinW 
clients in Iultiple lanWuaWes resulte( in returninW custoIer an( positiEe 
vCS coIIents Ror our farro(s counterH Cro(uce( (aily gKM reports 
NiWNliWNtinW coIIercial success- SZ : RraWrance units 
b Cro|leImsolEinW : O(apta|ility' CroEi(e( tailore( serEice to local an( 
international clients : priEate sNoppers as well as orWanisinW special 
(eliEery serEice Bcollections- car or Notel (eliEeryF ĒeaIwor,' felpe( Iy 
teaI reacN (aily tarWets (urinW RestiEe perio( |y supportinW newer staJ 
Ottention to Metail' Kpen : Zlose( till RollowinW farro(s proce(uresH 
daintaine( stoc,rooI an( counter ti(y : cleanH Maily replenisNIent

Music Venue Supervisor
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b Ottention to (etail' KEerloo,e( till : |ar operations Ia,inW sure reserm
Eations- or(ers : |eEeraWes were optiIal resultinW in increase( cusm
toIer satisRactionH 
b KrWanisation : O(apta|ility' SuperEise( setmup Ror our wee,ly liEe Iusic 
: coIe(y sNow as well as priEate eEents m al|uI launcN- coIpanies party 
an( |irtN(ayF 
b ĒeaIwor, : ZoIIunication' MeliEere( |asic traininW to new eIm
ployees in Roo( : |eEeraWes an( an( Wuest serEice to increase teaI 
perRorIance 
b ZoIIunication' kelcoIe( artists |y escortinW tNeI to releEant area 
wNile sNowinW interests to tNeir craRt aRter researcNinW a|out tNeI 
b CroactiEe : Metailmoriente(' .IpleIente( en(moRm(ay report to NiWNliWNt 
restaurant sales an( (iscuss issues as well as potential sellinW opportum
nities 

ZAgOĒ.Vg gzCgA.gvZg

Sales & Fashion Marketing Assistant
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b Cro(uct processinW' Crocesse( online sales an( (eliEery an( uploa(e( 
new iteIs on hOAhgĒZf inmNouse soRtware BSĒKAdF- SNopiRy an( tNe 
coIpanyGs we|siteH 
b CerRorIance IonitorinW' Zreate( worl(wi(e wee,ly sales report on 
gxcel to analyse tNe perRorIance oR |ran(Gs social Ie(ia caIpaiWn 
b ZreatiEity' Ossiste( tNe creatiEe (irector witN pro(uction oR a wNolesale 
presentation oR new season Ror Iain suppliers BharRetcN- )rowns- f 
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Loren8o- dacNinemO- Olter hate : 1alleries LaRayetteF on CNotosNop 
b SaIple tra£c,inW' Zomor(inate( tNe tra£c,inW (aily |y locatinW saIple 
across inEentories BharRetcN : SNopiRyF an( up(atinW inRorIation to gxcel 
Weneral inEentory ensurinW accuracy aWainst pNysical aEaila|ility kNen 
sale is Wenerate( or iteI reXueste( Ror eEents 
b ZoIIunication' Aespon(e( to Xueries relate( to iteI aEaila|ility- care- 
excNanWe : return resultinW in NiWNer custoIer satisRaction an( loyaltyH 
b ZoIIunication : Zomor(ination' •se( stronW coIIunication to rem
spon( to press reXuest an( orWanise( saIple return : (eliEeries Ror 
eEents an( pNotosNootH 
b ZreatiEemtNin,inW' Ossiste( tNe Iar,etinW teaI |y WiEinW insiWNts on 
creatiEe (irection reWar(inW |ran( loWo an( posts resultinW in NiWNer 
enWaWeIent an( tra£c on social Ie(ia cNannels

Luxury Sales Consultant
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b hasNion ,nowle(We : ZoIIunication' CroEi(e( exclusiEe custoIer 
serEice in store |y WreetinW V.C clients in tNe Iost Nospita|le wayH •se( 
Wreat RasNion ,nowle(We to Ieet tNeir nee( an( Wenerate( IontNly sales 
oR up to éq3-333H 
b kritinW : LanWuaWe S,ills' gsta|lisNe( client relations tNrouWN tailore( 
eIail Iar,etinW in Iultiple lanWuaWes resultinW in an increase oR online 
sales an( custoIer enWaWeIentH 
b KrWanisation S,ills' daintaine( stoc,mrooI ti(y : clean (aily |y ensurm
inW clotNes were protecte( witN WarIent coEerH Aeporte( issues to Xualm
ity control an( Iaintaine( optiIal stoc, |y or(erinW RroI wareNouses 
an( usinW custoIer (eIan( Ror replenisNIentH 
b Visual dercNan(isinW' Supporte( Vd IanaWer |y IaintaininW Woo( 
presentation oR clotNes an( ewellery on sNop oor

Education & Training

0303 Cass Business School, City University
)acNelor oR Science- 

03q Institution Saint Dominique
hrencN )accalaur at 1 n ral- 


