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About

� Ex(erienced and ca(able to orchestrate and deli)er multi-disci(linary and inte-
grated marketing solutions for Retail, Luxury, Fashion, .osmetic Brandsq � Foresight 
and uniHue knopledge of luxury brands, retail trends, fashion and interior design, 
understanding of the Middle East consumer and retail market q � :ands-on ex(e-
rience in a multitude of industriesG Retail, Luxury, and Fashion, .osmetics FM.&, 
Food S Be)erage, Real Estate,

BRAvDW OKRIED OTX:

&lobal Wolutions ad)isory and Management Middle east TnVnity .once(ts

vetherlands vE|XURv ADwERXTWTv& Wefam P)t Ltd

WXAR.KM Media)est &rou( / PAIq

Experience

Director Brand / Commercial / Partnerships
vetherlands J 2an 0z0z - vop

Maison A)a@a - Luxury and Fashion Brand htt(sG//pppqmaison-
a)a@aqcom/ W:AvAwA N•shana)afashionC 
;Tnstagram (hotos and )ideos Kmni-channel Brand strategy de)elo(-
ment and im(lementation, (artnershi(s and segmentation insights1 dig-
ital marketing communications management along pith content and 
creati)e de)elo(ment and analyticsq Director - Brand Wtrategy

Associate Director – Com./ planning/ Media Strategy
WXAR.KM Media)est &rou( / PAIq J Aug 0z78 - 2an 0z75

WMwq Pakistan manages brands such as .oke, PS&, Wamsung, Xelenor, 
UBER, Mondele@ Tnternational and Wtandard .hartered, to name a fepq 
Deli)ering integrated channel S communication (lans pith the TM. a(-
(roach, adding )alue through strategic (lanning and content-based me-
dia strategy to s(ark (ositi)e im(act on communicationsq Digital media 
(lanning, strategy, and executionq Using e3ecti)e research tools to ma( 
IPTs pithin the strategic (lanning (rocess S determine RKTq Analy@e and 
res(ond to changing media trends to ensure su6ciency across (ortfolio 
brands

Business Director / Strategy
vE|XURv ADwERXTWTv& J Feb 0z7' - 2ul 0z78

A 4Yz– Marketing Wolution agency pith a di)ersiVed (ortfolio of .lients 
like NFashion, Retail, FSB, FM.&C Wer)ices include NBranding, Wtrategic 
Marketing, E)ents/PR, Digital Marketing -WEK/WEM, Brand and Xrade Ac-
ti)ation, PKWq solutions, Retail ex(eriences, Film Production S DirectionC

Account Director - CS. & Planning
TnVnity .once(ts J 2an 0z77 - Dec 0z7%

A marketing execution Vrm that deals pith luxury, fashion and cosmetic 
brands, retailers like Paris &allery, &ulf Beauty, .halhoub, L–Kreal, wer-
sace, Loepe, jWL, .otyTnc, Wparo)ski, Etcq Planning and .ommunication 
pith the .lients for Xrade Marketing, Retail ex(eriences, e)ents and 
(romotional acti)ities, su(er)ision of the .reati)e and (roduction for 
execution of the cam(aignsq Tm(lement all BXLq acti)ities iqeq consumer 
(romotions, KK: acti)ities, 4rd (arty acti)ities, Tn store and on store 
Branding, Merchandising, Planning and execution of in store/Mall E)ents, 
Exhibition standsq Liaison pith e)ent organi@ers for .lient–s (romotional 
acti)itiesq

Marketing Manager
Wefam P)t Ltd J Mar 0zzY - Dec 0z7z

https://www.dweet.com/
http://linkedin.com/in/nazamkashmiri
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/vEHiNE3Nw


.reated an ambitious 4 years marketing strategy for the Fashion Retail 
business aimed at deli)ering market leadershi( by creating and opning 
nep consumer segments, consum(tion habits, distribution channels, 
e)ol)ing the (ortfolio to su((ort this strategyq Managed ad agencies for 
Huality massage design S deli)ering it to the target audience folloped 
by XXL marketing acti)itiesq Designed S im(lemented launch (lanes for 
nep outlets, (roducts S (romotions Planned and carried out regional 
market research and analysesq De)elo(ed and managed a pide range 
of marketing tools, including (romotional materials, direct-mail (ieces, 
and Oeb site contentq Brand ad)ocacy on social media Managed .RM 
S Loyalty Programq Oorked together pith vPD S retail de)elo(mentq 
Welected .ontributionsG- Launched nep outlets across Pakistan, UAE9 
fastest ex(ansion in com(any–s history folloped by 5z  (ro ected gropth 
in sales )olume N0zzY-0zz C Krchestrated .onsumer-Kutreach-Program 
adding u( a nep pindop of Rs %z millionq Tn alternate sales channel - 
recogni@ed as best initiati)e of the yearq Tnstrumental leader in the launch 
of the brand in the UAEq

Brand Development Director 
&lobal Wolutions ad)isory and Management Middle east  J Feb 0z7  - vop

Business/ Brand, Wtrategy and Retail consultancy q 

Franchise and Retail de)elo(ment q 

:ybrid role com(rising Business (lanning, creati)e strategy, content and 
social strategy, and client de)elo(mentq  Kmni-channel Brand Wtrategy 
De)elo(ment and Execution for Luxury/Fashion Retail Brands in the re-
gionq

Education & Training

0z7Y Università Commerciale 'Luigi Bocconi' Management of
Fashion and, 

0zz4 - 0zz' CORNELL UNIVERSITY - JOHNSON GRADUATE SCHOOL 
OF MANAGEMENT
Master of Business, 


