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About

xith evtensi-e evperience in leadinW Wlobal footwear brands, I brinW stronW coE.
Eercial awareness and a passion for fashionA 'dept at EanaWinW teaEs and dri-inW 
product success, IBE coEEitted to deli-erinW iEpactful retail evperiences and fos.
terinW custoEer satisfactionA

RN'ODF xKNTgD xIHU

'kk 'RK–H m'FUIKO 'Wency Rally FchuhfabriSen Rruno Rordese

kVMU | mgODI brand Patent N'PkU k'–NgO

Vm IOHgNO'HIKO'k, HiEberland brand xKkVgNIOg, Uush Puppies brand

Experience

SENIOR DIRECTOR, GLOBAL PRODUCT FOOTWEAR
xKkVgNIOg, Uush Puppies brand J 2ul 0300 . Mar 030•

( ManaWed the DesiWn, Product De-elopEent and Product ManaWeEent 
teaEs 1total of 83 people, ) based in –F and 0 based in 'sia4 to brinW to life 
two successful footwear collections, one 'Eerican and one International, 
froE desiWn briefnW to product presentations to the coEEercial teaEs 
worldwide, followinW and supportinW the coEpany brand strateWiesA

DIRECTOR, GLOBAL PRODUCT WOMEN'S FOOTWEAR
Vm IOHgNO'HIKO'k, HiEberland brand J Kct 038) . 2un 0308

( ProEoted to Global Product Director to EanaWe the new Global Product 
Uub in gMg', reportinW to VP Product in –F' and EanaWinW a teaE of z 
Product ManaWers, with the Woal to reset the Casual Product strateWy for 
the xoEenBs mootwear collectionA 
( Tey interface between the Global Product teaE and the Global CoE.
Eercial and MarSetinW enterprise, de-elopinW collections briefnW strate.
Wies for evecution by DesiWn, De-elopEent, MerchandisinW and FalesA 
( Created and coEEunicated a -ision for the cateWory, analysinW Ear.
Setplace, consuEer and price positioninW needsA 
( Ruilt stronW relationships throuWhout the orWani7ation to ensure suc.
cessA MaviEised cross.functional worSinW relationships to ensure the 
Eost iEpactful and successful initiati-es were well coEEunicatedA

DIRECTOR, EMEA
Vm IOHgNO'HIKO'k, HiEberland brand J meb 0383 . 'pr 038•

MANAGER, GLOBAL MERCHANDISING
Rally FchuhfabriSen J 2an 033) . 2an 0383

( IEpleEented product strateWies for the collection worSinW with all 
departEents to successfully launch of linesA 
( De-eloped the business throuWh EarSet best practises, coEpetitors, 
price analysis and local needs in alliance with reWional Fales teaE for both 
xholesale and Netail channelsA 
( gnhanced cateWory proftability by aliWninW EerchandisinW plans with 
Fupply and minance strateWiesA

MANAGER
N'PkU k'–NgO J 'uW 0335 . Dec 0335

MANAGER
kVMU | mgODI brand J 2an 0339 . 2ul 0335

MANAGER, GLOBAL
Rruno Rordese J 'pr 033• . Dec 033z

https://www.dweet.com/
https://www.dweet.com/consultants/ddmE-xNNO
https://www.linkedin.com/in/isabella-colombo-b02a451


OWNER and DIRECTOR BUSINESS DEVELOPMENT
'kk 'RK–H m'FUIKO 'Wency J 2an 0338 . Mar 033•

( IEpleEented channel selection, EarSetinW and sales de-elopEent for 
guropean brands in Fouth 'fricaA 
( ManaWed relationships between the guropean fashion coEpanies and 
the local clientsA 
( Coordinated EarSetinW, PN initiati-es and fashion shows participation 
in Cape HownA

Research Manager
Patent J 2an 8 3 . 2an 0333


