
Charlotte 
Bessieres
10 years of experience in Retail, 
Wholesale & Digital fashion in-
dustry.

Strong expertise in Merchan-
dising, Buying & Planning.

Challenge taking, hands-on ap-
proach & solution oriented, ag-
ile & adaptable, driving change.

Paris, France

View proLle on Dweet

Links

Iinked(n

Languages

French N)ativeE

:nglish NFluentE

(talian NBasicE

About

Merchandising & Buying expert m handle the brand distribution and i/age through 
consistent assort/ents, answering the right product /ix'price positionning while 
increasing co//onality and collectionAs productivity, following a global o/nichan-
nel strategy taking into account local needs.

BRO)DS WKRT:D W(HG

Chau/et |aleries Iafayette |ap (nc. |ivenchy Iacoste Ieonard

Experience

Retail Merchandiser
|ivenchy 2 Opr j0jj - Sep j0jj

Reporting to the :M:O Direction � Responsible for Men and Wo/en RHW 
product strategy.
- Product oJer and buying strategy deLnition for the region, and accord-
ing to /arket speciLcities.
- KHB and co//ercial targets prozection in collaboration with Business 
planning.
- Collection feedback, product adzust/ent and price positioning shared 
with central tea/s.
- Perfor/ances /onitoring and /anage/ent with transversal tea/s 
NRetail, Supply Chain, VM, Hraining, ClientelingE.
- Collection trainings to the tea/s in store.

Merchandising Manager
Chau/et 2 Qan j0j1 - Opr j0jj

Reporting to the :M:O Direction � (n charge of i/ple/enting the inter-
national /erchandising strategy on the :M:O 4one NRetail & WholesaleE.
- Build a product oJer that /eets product /ix and price positioning 
obzectives, contributing to the develop/ent of sales and the brand i/age 
har/oni4ation in the stores.
- :nsure collection productivity by deLning depth oJer and opti/i4ing 
inventory turnover.
- Forecasts deLnition in line with the Lnancial and co//ercial obzectives 
and according to the /arketing calendar.
- Support the /erchandising culture i/ple/entation with G= and Leld 
tea/s.

Retail Merchandiser & Buyer
Iacoste 2 )ov j01> - Dec j0j0

Reporting to the Distribution depart/ent qq’ Responsible for Merchan-
dising strategy, Ossort/ents and Buying for :urope NWholesale, Retail, 
DigitalE.
- Gandover between Product tea/s and Iocal Marketsm challenge and 
tailor the oJer and the buys to ensure the brand repositioning and 
pre/iu/i4ation, while considering /arket speciLcities.
- :volving scopem Sport & Footwear, Wo/en & Tids & Fashion Show RHW 
and I|, Men RHW and I|.
- (n charge of Retail Buyingm forecasts, budgets, assort/ent plans by 
cluster, delivery «ow, »uantities to launch in production Ni/ple/entation 
vs replenish/entE.
- Drive the buy Wholesalem ensure the coordination of /arkets buys, by 
driving the KHB follow up and guarantee the oJer consistency locally.
- Collection feedbacks to i/prove perfor/ances, sell in'sell out analysis, 
TP(9s /onitoring and set corrective actions up.
- Collection briefs, end of season assess/ents, co/petitor /onitoring.
- Hransversal prozects and work in hand with Supply Chain and De/and 
Planning to challenge and guarantee a satisfying allocation rate.

Leather Goods and Accessories Buyer
|aleries Iafayette 2 Sep j01j - )ov j01>

https://www.dweet.com/
https://www.dweet.com/consultants/iE0YqXUyN
https://www.linkedin.com/in/charlotte-bessieres-75045249/


Ottached to the Wo/en Fashion RHW and Occessories depart/ent qq’ (n 
charge of Merchandising & Buying for about a thirty brands portfolio and 
j 3 Creative Iaboratories .
- Responsible for the oJer, forecasts, budgets, turnover and sell thru of 
/y peri/eter.
- Onaly4e the product division needs, deLne the oJer with the right 
brand'product selection and the «oor allocation in partnership with 
Marketing and Visual Merchandising tea/s.
- Build and /aintain supplier9s relations and co//ercial agree/entsm 
statutes, discounts, exclusivities, sales force, co//unication, etc.
- Co/petitor /onitoring and sourcing to adapt and renew the oJer.

Retail Coordinator
|ap (nc. 2 Qul j011 - Dec j011

- Gandover between the retail network and the area /anagersm coordi-
nation, TP(9s follow-up and reporting.
- )etwork hostingm store9s opening Nincluding the launch of Banana Re-
public in FranceE, /arketing event9s organi4ation, internal co//unica-
tion.

Commercial Assistant
Ieonard 2 Kct j010 - Mar j011

- Wholesalem buying session organi4ation, sales support tools prepara-
tion, ad/inistrative custo/ers follow-up.
- Retailm budgets per store, stocks and replenish/ent /anage/ent.

Education & Training

j00  - j01 Mod'Art International Paris
MasterAs degree, Fashion & Iuxury Marketing Manage/ent


