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About

Drofessional ezDerienyed retail manager pit( a Droxen trayk reyord of maintaining 
(ig( standards p(ilst drixing t(e N)siness forpard, to mazimi.e DroVt and ejyien-
yB, and leading teams to s)yyessO cit( a Droxen aNilitB to demonstrate imDortant 
management skills s)y( as yoay(ing, training, and reyr)itmentO Possessing ezyel-
lent yomm)niyation skills and t(e aNilitB to pork pit( s)DDliers, team memNers, 
and y)stomersO hzyellent y)stomer serxiye is a Dassion, Droxiding a Dersonal Vrst 
ylass serxiye p(iy( is yentrallB foy)sed aro)nd t(e y)stomerO b ylear and logiyallB 
minded Derson pit( ezyellent DroNlem solxing skills and a (ig( attention to detail, 
p(o is drixen to see Dro2eyts t(ro)g( from Neginning to endO 
M)ltiling)al FbraNiy, hnglis(, ureny(, and WtalianI Drofessional (olding a EiDloma 
Eegree in Pro2eyt Management and an MAb in ;rgani.ational Leaders(iD along pit( 
H yertiVyations in SDorts ManagementO cit( a strong Naykgro)nd dexeloDing a pide 
xarietB of skills d)ring t(is time, Neyoming a goal foy)sed and res)lt orientedOC)r-
rentlB looking for a nep and y(allenging role& to learn nep skills p(ilst s(aring mB 
ezisting skillsO
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Experience

Assistant Store Director
;ytaxia uo)ndation | 1)n H’H9 - ueN H’HH

Reyr)iting, dexeloDing and motixating a (ig( Derforming, res)lt drixen 
team to s)DDort in all asDeyts of r)nning a y(aritB s(oD s)yyessf)llB
bnalBsing y)stomer DroVles, N)Bing trends and yomDetitixe information 
to drixe N)siness, yomm)niyate and Droxide feedNayk to brea Manager
;xerseeing t(e ezey)tion and Droyessing of inyoming and o)tgoing do-
nations
hns)ring t(e xis)al Dresentation of t(e s(oD alpaBs meets or ezyeeds 
;ytaxia standards
Comm)niyating, managing and ezey)ting all yomm)nitB engagement 
initiatixes and exents pit(in N)dget and ayyording to all Doliyies and 
Droyed)res
A)ilding relations(iDs pit( t(e loyal yomm)nitB, reyognising Dotential 
gropt( for xol)nteering and inyreasing donations
bttending and yontriN)ting to reg)lar team meetings and training, s(ar-
ing Nest Draytise pit( ;ytaxia?s yore xal)es
bs a Nrand amNassador for ;ytaxia, s)DDorting all f)ndraising aytixitB 
and y(amDioning t(e Comm)nitB engagement

Assistant Store Manager
MbTCJhSubSJW;v | 1an H’9q - ueN H’H9

hzey)ted ezyeDtional retail Derformanye to ens)re sales 0 serxiye and 
reinforyed sales strategBO 7 Reinforyed N)siness needs, KPWs, and drixe 
minim)m targets pit( gloNal, regional, and loyal initiatixesO 7 Created, 
Drioriti.ed, sy(ed)led, and ezey)ted nep Dlanogram releases to align 
pit( Drod)yt yategorB yByles and t(e oxerall needs of t(e N)sinessO 7 
uayilitated sell-o' of oNsolete and oxerstoyk inxentorB t(ro)g( attray-
tixe disDlaBs and markdopn strategiesO 7 Reinforyed and )Ddated t(e 
team on ind)strB neps and yomDanB )Ddates and Droxided training 
yo)rses to ens)re yomDlianye pit( yomDanB DoliyB y(anges to Netter 
serxe y)stomersO 7 EexeloDed and maintained relations(iDs pit( opners, 
managers, and keB Dersonnel to dexeloD sales and marketing Dlans t(at 
inyreased ezyitement and sales of t(e NrandO 7 Used strong N)siness 
ay)men to inyrease toD-line sales NB mery(andising toD sellers and prit-
ing orders to s)DDort stoyk lexelsO 7 Monitored sales lexels to determine 
Drod)yt xol)me ad2)stments, reDlenis(ments, and alloyationsO 7 Wden-
tiVed and doy)mented sales oDDort)nities t(ro)g( netporking, inter-
net researy(, and yold-yallingO 77 by(iexements 7 Eireyted 9H’ fas(ion 
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and N)Bing in(o)se exents in H Bears, training, and yareer mentoringO 
7 ConsistentlB ezyeeded ann)al deDartment sales and margin goals NB 
imDlementing strategiy Drod)yt mery(andising tey(ni8)es and aggres-
sixelB inyreasing inxentorB lexelsO 7 Eemonstrated (op to oDerate pit(in 
t(e team NB ez(iNiting t(e (ig(est lexel of yollaNoration, tr)st, integritB, 
fairness, and Drofessionalism Not( internallB and ezternallBO

Sales Manager
A)rNerrB | vox H’94 - 1an H’9q

S)Derxised, managed, and fayilitated 2oN d)ties to t(e team p(ile si-
m)ltaneo)slB generating nep y)stomers and addressing y)stomer yon-
yernsO 7 hd)yated emDloBees on nep Drod)yts, y)stomer serxiye strate-
gies, and reg)lation y(anges in t(e ind)strBO 7 hn(anyed raDDort and 
yrediNilitB pit( y)stomers emD(asi.ing transDarenyB and delixerBO 7 Cre-
ated sales Dlans and managed Derformanye against DlansO byted as t(e 
main Doint of yontayt pit( s)DDliers and distriN)tors in t(e regionO 7 Pro-
moted t(e yomDanB%s Drod)yts after yomm)niyating pit( in-store man-
agement and marketing teamsO 7 PreDare and rexiep t(e ann)al N)dget 
and sales reDorts to senior managementO 7 Mazimi.ed gropt( Dotential 
of stores pit(in t(e region, and ens)red t(at stores yomDlB pit( ind)strB 
reg)lationsO 7 hxal)ated store and indixid)al Derformanyes, addressed 
Dotential DroNlems and s)ggested DromDt sol)tionsO 77 by(iexements 7 
Wnyreased sales xol)me from H6’k a Bear to an axerage of 3H’k Der BearO 
7 C)ltixated a strong reDeat y)stomer Nase t(at generated 645 of mB 
ann)al salesO

Sales Manager
hLWh SbbA | Eey H’9: - vox H’94

Reyr)ited, (ired, s)Derxised, sy(ed)led, and motixated a sta' of )D to 
9H emDloBeesO 7 S)Derxised oDerational reDorts, KPWs, strategiy Dlanning, 
and monitor N)siness DerformanyeO 7 Performed a CRM foy)s, ylient 
engagement, dexeloDment, analBsis, and strategBO 7 hzey)ted uront and 
Nayk-ojye oDerations Dlanning, inyl)ding delixeries and inxentoriesO 7 
hns)red a (ig( 8)alitB, yommeryial garment Dresentation pit( good 
garment yare exerB daB toget(er pit( t(e store teamO 7 Proxided good 
yonyeDt op NB maintaining t(e yonyeDt laBo)t, Vzt)res, and naxigationO 
7 Rexieped y)stomer%s yomDlaints and initiated sol)tions in an e'eytixe 
and timelB mannerO 77 by(iexements 7 Created detailed sales aytion 
Dlans p(iy( assisted in t(e yoay(ing of sales reDresentatixes to imDroxe 
Derformanye to oxer q:5 attainment in y)stomer satisfaytion and a 395 
inyrease in salesO 7 Managed inxentorB yontrol/S(rinkage NB yond)yting 
peeklB and mont(lB yo)ntsO 7 WmDroxed oxerall y)stomer satisfaytion 
from :’5 to 6 5 NB imDlementing realistiy targets and demonstrating 
ayyo)ntaNilitBO

Customer Relationship Management Coordinator & 
Team leader 
Eolye 0 GaNNana SOROLO | Eey H’93 - Eey H’9:

ResDonsiNle for s)mmari.ing iss)es t(at s(o)ld Ne esyalated to t(e Team 
Lead yonyerning Dending re8)estsO
Performed dataNase maintenanye d)ties as neyessarB FeOgO Dotential 
d)Dliyates, yon iyting or missing data, merging reyordsIO�
hns)red sey)ritB and s(aring settings pere ayy)rate for designated 
DroDerties Frole (ierary(ies, s(aring r)les, D)Nliy gro)Ds, liNrarB ayyess, 
etyOI
bnalB.ed researy( data, interDreting and Dresenting res)lts in a lang)age 
for all a)dienyesO
Utilised data so)ryes to identifB nep and innoxatixe paBs to market to 
o)r y)stomer gro)Ds ayross nep and ezisting marketing y(annelsO
hzey)ted data 8)alitB and data xalidation aytixities on a reg)lar Nasis, 
inyl)ding a)tomatiy and man)al data yleansingO
Managed sales DrosDeyting pit( a foy)s on t(e ylient%s needs, yonyerns, 
and goals - a)tomatiyallB N)ilding strong and loBal relations(iDs pit( loyal 
and gloNal ylientsO 7 Performed detailed ind)strB and market analBsis, 
identifBing oDDort)nities to imDroxe t(e Drod)yt o'ering, Driyes, and 
DroVt margin managementO 7 ;pned yomDanB%s foreyast Droyesses and 
reDorting, resDonsiNle for t(e yomDanB%s ann)al N)dget Dlanning and 
Vnanyial analBsisO 7 A)ilt, dexeloDed, yoay(ed, trained, and oxersap sales 
teams, yond)yting ongoing Derformanye exal)ations, and imDlementing 
strategiy aytion Dlans to ens)re (ig( sales team DerformanyesO 7 Per-



formed opners(iD pit( regard to oDerational Derformanye meas)re-
ment xers)s target ayross t(e N)sinessesO 77 by(iexements 7 Planned, 
yreated, and managed KPW indiyators to meas)re sales team Derfor-
manyeO 7 Wnyreased Dortfolio miz of Drod)yts and t(e axerage sales Der 
ylientO 7 EexeloDed market strategies and goals for eay( Drod)yt and 
serxiye& )nderstanding t(e strategies, goals, and oN2eytixes of ayyo)ntsO 
7 hzyeeded sales of keB Drod)yts from 65 to 435 on t(e total sales 
t(ro)g( team inyentixe yamDaigns and estaNlis(ing relations(iDs pit( 
nep s)DDliersO

Senior sales associate 
PradaGro)D | ueN H’9H - Eey H’93

WdentiVed and assessed y)stomers? needs to ay(iexe satisfaytion and 
targetsO
hns)red t(e eztra mile pas taken in order to engage y)stomersO
Eealt pit( all ref)nds, ret)rns, and ezy(ange DroyessesO
Managed till aytixities - yas( and yard DaBments, resDonsiNle for oDening 
and ylosing till on a dailB NasisO 
hns)red Drod)yts disDlaBed met pit( yomDanB?s standard and g)ide-
linesO
by(iexements
A)ilt relations(iDs and tr)st pit( y)stomers t(ro)g( oDen and interay-
tixe yomm)niyationO
Jandled y)stomer yomDlaints, Droxided aDDroDriate sol)tions and al-
ternatixes pit(in t(e time limits, and folloped )D to ens)re resol)tionO

Sales associate 
K)rt Geiger | Mar H’9’ - ueN H’9H

celyomed y)stomers NB greeting t(em& o'ering t(em assistanye and 
ens)ring t(e (ig(est lexel of y)stomer serxiyeO
Eireyted y)stomers NB esyorting t(em to rayks and yo)nters, s)ggested 
items, and o'ered stBle g)idanyeO�
bdxised y)stomers NB Droxiding information on Drod)yts, ens)ring to 
staB aNreast of all trends and sales pit(in t(e storeO
bssisted y)stomers to make seleytions NB N)ilding y)stomer yonVdenye& 
o'ering s)ggestions and oDinionsO�
Eoy)mented sale NB yreating or )Ddating y)stomer DroVle reyordsO�
Proyessed DaBments NB totaling D)ry(ases& Droyessing y(eyks, yas(, and 
store or ot(er yredit yardsO
by(iexements
EexeloDed yreatixe skills oxerseeing t(e xis)al mery(andising of t(e 
store, ens)ring y)rrent trends pere at t(e forefront, (ig(lig(ting t(e 
Nrand?s sense of stBleO
ContriN)ted to team e'ort NB ayyomDlis(ing related res)lts as neededO

Education & Training

H’H’ - H’H9 International Business Management Institute (IBMI)
MAb , Pro2eyt Management EiDloma of hd)yation,,

H’96 - H’96 Burberry 
CRM 0 Management | byademB TrainingO, CRM 

H’9  - H’9 Dolce & Gabbana 
CRM 0 C)stomer ezyellenye training , CRM

H’9  - H’9 Prada Campus
CamD)s and Arand Knopledge Training , Arand Knopledge Training 

H’99 - H’99 Kurt Geiger 
Arand 0 Prod)yt Knopledge Training , Arand 0 Prod)yt Knopledge 
Training 



H’’  - H’’ Cairo Universty
Master degree , Eoytor of P(Bsiyal hd)yation

9qq4 - H’’ Tanta University
UnixersitB degree, Aay(elor of Management


