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About

y)rrentDm, serBing as an hcoSSerce Manager at V.byoSpagnie to IeBeDop t(eir 
weAsite anI increase t(eir reac( aDD oBer France anI h)ropeb
f LigitaD Marketer wit( proBen IeBeDopeI skiDDs in Growt( Marketing 2or COC, fWDi-
ate Marketing, .earc( hngine RptiSisation, GoogDe fIsense anI GoogDe fnaDmticsb 

Enterests incD)Ie fBiation, Tec(noDogm, yooking, .(ort FiDSs, f)toSoAiDes, TraBeD-
Ding, fIBent)re .ports anI KeAsite Lesigningb
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NeDph0pats VenaDici)S LigitaD dDc Vb.b yoSpagnie

Experience

E-commerce Business Development & Marketing Man-
ager
Vb.b yoSpagnie 1 .ep O•O/ - vow

z Lesign t(e Damo)t o2 t(e onDine store, incD)Iing store Dogo, proI)ct 
categories anI appearanceb
z LeBeDop, Sonitor, write, anI )pIate proI)ct content containeI on t(e 
weAsiteb
z y)DtiBate stanIarIs, smsteSs anI Aest practices 2or content creation, 
IistriA)tion, Saintenance, anI new proI)ct Distingsb
z Monitor c(anges in weAsite traWc or increases in saDes anI )nIerstanI 
c)stoSer insig(ts to )se anI iSproBe t(e eyoSSerce A)sinessb
z Meet c)stoSer e0pectations on saDes, AranI IeBeDopSent, anI repDen-
is(Sentb
z EIenti2m cons)Ser neeIs t(ro)g( e0tensiBe Sarket&Iata anaDmsis on 
IeSograp(ics, c)Dt)res, anI anaDmticsb
z h0pDore t(e Sarket anI tap potentiaD cDients AaseI on Bario)s paraSe-
tersb
z .earc( hngine RptiSiUation u.hRH o2 t(e weA content to increase searc( 
engine BisiAiDitmb h0ec)te cost-eWcient�
.hM practices ucontent strategmH to increase .hxP res)Dts anI iSproBe 
t(e cDick-t(ro)g( q conBersion ratesb
z ;nIerstanI anI DeBerage t(e ImnaSic IigitaD Sarketing enBironSent to 
Sa0iSiUe t(e A)siness t(ro)g( fIs anI .ociaD MeIia Marketing s)c( as 
FaceAook&EnstagraS fIs, GoogDe fIs anI Cing fIsb
z fc(ieBeI saDes targets t(ro)g( t(e retention o2 t(e oDI cDients anI t(e 
ac3)isition o2 new cDients5 generating a /%J' (ike in reBen)e wit(in a 
singDe Sont(b
z y(eck, Beri2m anI lDD c)stoSer inBoices )sing .tripe anI KooyoS-
Serceb
z fnaDmUe anI tro)ADes(oot cDient tec(nicaD iss)es to iIenti2m t(e ca)ses 
o2 smsteS proADeSsb
z ProBiIe IetaiDeI reporting on proI)ct trenIs, coSpetitor trenIs wit( 
actionaADe Iata to s)pport t(e A)siness IeBeDopSent Iecision-Saking 
processb
z LeBeDop anI e0ec)te saDes pDans t(at optiSiUe o)r AranIs 2or pricing, 
saDes, aBaiDaAiDitm, anI BisiAiDitmb
z Entegration o2 hSaiD Marketing f)toSation wit( RptinMonster Pop-)p 
C)iDIer anI N)A.potb

Digital Marketing Consultant
 1 Mam O•O• - vow

z Lesigning Growt( .trategies
z Kriting a Marketing PDan
z LigitaD Trans2orSation o2 sSaDD A)siness anI BenIors 2or Sa0iS)S 
reac( onDineb
z .etting )p anI Iesigning t(e KorIPress site, A)iDIing saDes 2)nneDsb
z Korking wit( FaceAook, EnstagraS, |emworIs CiIIing, GoogDe fIs 2or 
proSoting A)sinessesb
z CranI anI Marketing Entegrations
z hSaiD Marketing q yontent Marketing yaSpaigns
z Mapping ;ser jo)rnems anI Ielning |PEs
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Marketing and Operations
NeDph0pats 1 f)g O•O• - f)g O•O/

z LesigneI t(e weAsite 2oc)ssing on t(e neeIs o2 EnternationaD .t)Ients, 
coSing to Franceb
z LaiDm sc(eI)De incD)Ies participating in aDD aspects o2 A)siness IeBeD-
opSent 2roS Sarket researc( to operations anI Sarketing, ens)ring a 
sSoot( transition o2 t(e A)sinessb
z ForS)Dating t(e coSpanmQs Bision, goaDs, anI oA8ectiBes5 (oDIing taDks 
wit( t(e Sa8or serBices proBiIers Dike Canks, Ens)rance yoSpanies, 
No)sing Rrganisations 2or Partners(ipb
z Per2orSing .hR, GoogDe fnaDmtics anI fWDiations to SonetiUe t(e weA-
site anI generate traWcb

Growth Marketing
VenaDici)S LigitaD dDc 1 fpr O•O• - f)g O•O•

z deaI generation anI Iata serBices t(at acceDerate t(e tec(noDogm saDes 
process to IriBe A)siness opport)nities anI IeBeDop new territories, Am 
iIenti2ming intent aSong tec(noDogm A)mersb
z PDanning, e0ec)tion anI tracking 2or IigitaD, DeaI generating prograSs 
IirectDm anI Bia partner coSS)nitm in fPfy, incD)Iing eBents, content 
smnIication, weAinars, eSaiD caSpaignsb
z yPd caSpaigns across t(e A)ming 8o)rnem t(at coBers t(e entire spec-
tr)S rig(t 2roS awareness to engageSent to conBersionb
z LeaDing in N d, . d, M d anI fcco)nt-CaseI Marketingb

Education & Training

O•/  - O•O• Audencia
Masters, EnternationaD ManageSent

O•// - O•/J SRM University
Cac(eDor o2 Tec(noDogm uCbTec(bH, Mec(anicaD hngineering


