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b holiAtic approach to yrand Atrategu, eCommerce, trading and Atrategic digital 
direction with AfAtainayilitu and ethicA at the core ov eIeruthing . doB koard memyer 
repreAenting marMeting, ecommerce and millennialAB xu e-perience iA predomW
inantlu lf-fru vaAhion retail and yrand yaAed which haA deIeloped into trading 
Atrategu, yrand yfilding, marMeting and content Atrategu, content realiAation, fAer 
e-perience, mfltiWchannel actiIation and idea generationB jey deAign/optimiAation 
and proSect management at yrand leIel and e-perience ov grofp leIel proSect worMB 
. haIe e-perience ov leading companieA into online retail throfgh pfre vaAhion 
ecommerce practice and now with additional e-perience in eIentA, slm, mfAic and 
other creatiIe partnerAhipAB 'triIing to yring a new desnition ov Nlf-fruN to the voreB

kRbTD' jORKED j.HP

bgent FroIocatefr bnnofAhMa, Jine |ewelleru xiAA 'elvridge

Fentland krandA Hemperleu London HopAhop Hopman

Experience

Ecommerce and Marketing Director
bnnofAhMa, Jine |ewelleru 2 |fn 0–0– W bpr 0–00

Reporting directlu to the xD and JofnderA, . oIerAee the omnichannel 
commfnication Atrategu, yrand poAitioning, marMeting pillarA, collayoW
rationA, media Apend, oftpft, creatiIe and realiAation vor the yfAineAA + 
alongAide leading the Ecommerce Atrategu and o4er on home channelA 
and partnerAhipAB 
bcroAA EWcommerce . lead the team acroAA the endWtoWend technical 
Acope and deliIeru, yrand oySectiIeA and the trading ov the weyAite Iia 
onAite e-perience and digital channel managementB Hhrofgh thiA worM 
the weyAite haA achieIed %1––8 growth and iA now ofr leading AtoreB 
WHargeted yu tra&c, trading and engagement KF.AB 
WFlatvorm, Digital prodfct and technical landAcape, Atrategu and fpW
dateA 
Wkrand, jeyAite and Channel deAign, U. and fAer e-perience 
WDigital marMeting and CRx vor growth and retention 
WCampaign concept to deliIeru inclfding meAAaging, deAign, prodfct 
placement, photographu and moIing image, paid and owned fAage and 
go liIeB 
Wbgencu management vor 'EO, FFC, b&liate and ofr '.B 
WOperationA, yoth internal proceAAeA and cfAtomerWcentric e-perienceB 

. yring a digitallu lead, trade pervormance yaAed mindAet and repreAent 
the millennial cfAtomer yaAe on the yoard ov directorA at bnnofAhMa 
|ewelleruB

HEAD OF ECOMMERCE AND MARKETING
bnnofAhMa, Jine |ewelleru 2 |an 0–X6 W |fn 0–0–

Own the marMeting and yrand Atrategu, marMeting pillarA, yrand content 
and trade marMeting AtrateguB
Own all marMeting channelA on and o(ineB
Own all digital and ecommerce actiIation on owned and partner chanW
nelA, paid and organicB
Own the F)LB

Digital bmpliscation/Hrade xarMeting/CRx/Content/ViAfal xerchandiAW
ing/DeAign/U3 and |ofrneu planning/JE DEV acroAA a team ov • who are 
targeted on tra&c, conIerAion, reIenfe and engagementB blAo reAponAiW
yle vor all platvorm deIelopmentA 7'aleAJorce CommerceClofdq, 5rd parW
tu partnerA/agencieA and yacM end DeIelopment proSectAB 'trong tieA to 
OpA and CfAtomer 'erIice, krand, Central xarMeting and xerchandiAingB 
Tow alAo worMing alongAide the yoard and 'xH on xflti channel proSectA 
throfghoft the yfAineAAB . haIe alAo contriyfted to ViAfal xerchandiAing 
Atrategu vor AtoreA yaAed on Aigniscant growth oIer digital in the paAt 
uearB 
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zLeading the Ecommerce department and a team ov • acroAA ; weyAiteA 
and all digital marMeting channelAB 
zxanaging yfdgetA vor ac9fiAition, retention, deIelopment and digital 
creatiIeB 
zDriIing content creation vor all channelA inclfding omnichannel camW
paignAB 
zKeu AtaMeholder in oIerarching Atrategic direction and campaign manW
agement 
zLeading the replatvorming proSect to 'JCC 
zDeciAion maMer

Senior Ecommerce Trading Manager;
bgent FroIocatefr 2 bfg 0–X: W Dec 0–X;

bt bgent FroIocatefr, . lead the EWcommerce yfAineAA and trading AtratW
egu and the onWgoing eIolftion ov all the AiteA with a Iiew to ma-iW
miQe C3, conIerAion, vfnctionalitu and ofr 9firMu yrand point ov IiewB 
. Iiew all actiIitu on the weyAiteA aA a NHradingN actiIitu and therevore 
all onAite areaA Ait fnder mu reAponAiyilitu£ Frodfct and o4er, Hrading 
and marMeting AtrategieA, ViAfal merchandiAing AtrategieA, TaIigation, 
DeAign, U3, JE DEV, all Content and thiA iA cfrrentlu acroAA 1 xainline 
AiteA in 1 cfrrencieA, 0 Di4fAion lineA AiteA in 0 cfrrencieA , X ChineAe 
yrand AiteB xu team are targeted on conIerAion, reIenfe, engagement 
and retention and . am profd to consrm that we haIe SfAt yeaten ofr 
vorecaAt vor 0–XYB . Soined the yfAineAA at a time ov digital vrigiditu and 
haIe Apent the laAt 0– monthA yreaMing down yarrierA, yfilding relationW
AhipA and driIing digital change throfgh large Acale proSectA inclfding 
new marMeting initiatiIeA, prodfct and vfnctionalitieA, fAing data driW
Ien deciAion maMingB PighlightA inclfdeO Xq Tew checMoft£ a hfge win 
throfgh redeAign and fpdated poAtcode looMfp vfnctionalitu driIing fp 
conIerAionA acroAA all territorieAB 0q Faument optionA 5q FDF fpdate 
1q FLF fpdate :q keApoMe NLingerie 'etAN Ahopping e-perience •q 'tocM 
meAAaging e-perience ;q OnAite and Email cfAtomer perAonaliQation 
toolA 6q jide content pageA£ allowing vor greater yrand content and 
more contemporaru looM and veelB Yq Updated naIigation and categoru 
management X–q CfAtomer retfrnA portal, improIing e-perience and 
data captfre XXq .nAtigating the bk/mfltiIariate and CRO teAtA onAiteB 
X0q Keu AtaMeholder in weyAite replatvorming proSect X5q OnAite yranding 
and IiAfal langfage fpdate driIen yu photographu/art direction X1q 'EO 
optimiQation . X:q .mproIed data captfre and CRx X•q Email teAting and 
deIelopment leading to thiA channel taMing 5–8 ov the mi-B X;q Digitallu 
centered ChriAtmaA Iideo/campaign management and content trading 
initiatiIeAB X6q Keu AtaMeholder in AeaAonal 5•– campaignA inclfding bHL 
to kHL marMeting initiatiIeAB Frodfct and JfnctionalituO je will Aoon 
lafnch e-citing new prodfctA and vfnctionalitu inclfding the bttra9t 
perAonaliAed merchandiAing partnerAhip, xflticfrrencu AiteA and Local 
langfage AiteA, adIanced CRx, jide Aite I0 7xagento Atrfctfral pageAq, 
Frodfct IideoA, F.x partnerAhip, plfA yfAineAA wide proSectA driIing 
OmniWchannel yfAineAA initiatiIeA inclfding CRx and perAonaliAationB 
Hhe trading team proSect own moAt proSectA vor improIed cfAtomer 
e-perience and vfnctionalitu on the AiteB je worMing in tandem with 
ofr platvorm manager and deIelopment team vrom inception to deliIeru 
ov digital proSectA and new vfnctionalitu, enAfring the Aolftion iA comW
mercial, fAer vriendlu, intfitiIe and vftfreWvacingB . alAo manage the U3 
and b/k teAting plan, actiIated Iia Pfyit, whom . manage aA a 5rd partu 
partnerB . worM in tandem with ofr 'Dx aA we driIe trading meAAageA 
and the channel mi- togetherB HhiA inclfdeA all email meAAageA, Aocial 
media channel management and 'earchB . alAo worM in tandem with 
ofr Flatvorm xanager to driIe deIelopment and manage the deliIeru 
road mapB . alAo haIe Atrong tieA to OpA and CfAtomer 'erIice, krand, 
Central xarMeting and xerchandiAing to Aite iA a trfe repreAentation ov 
the yfAineAA and yrandB 
z'trategic management ov the AiteA oIer Ahort medifm and long term 
department goalA which either anAwer to or Ahape the wider yfAineAA 
goalAB 
zOIerAeeA dau to dau trading on all AiteA inclfding Atrategic, proactiIe and 
reactiIe changeAB 
zLivting conIerAion rate and bOV throfgh JF trading which tranAlateA to 
QXYm demand AaleA IA QX1m LRB 
z.mproIing Aite AticMineAA and engagement throfgh content, yofnce, 
load timeA, deAign, U3B 
z'trategic direction and general management ov weyAite deAign team 
inclfding realiAation ov creatiIe direction acroAA all channelA and tofch 
pointAB 



zDriIing deIelopment yoth vrontend 7in hofAeq and yacM end 7thiA iA Iia 
an agencuqB 
zFartnering with merchandiAing to edfcate on the digital cfAtomer and 
realiAe a wey appropriate o4er + prodfct mi-, price point, yroad appeal 
itemA, colofr mi-, high Ialfe mi-, wey e-clfAiIeA etc 
zContent and photographu management, driIing yoth ecommerce and 
yrand re9firementA in line with yfdgetB 
zxarMeting / creatiIe agencu management 
zCRx proSect worM 
zF)L FREV.OU' ExFLORxETH

Ecommerce Manager
Hemperleu London 2 bfg 0–X1 W |fl 0–X:

bt kritiAh lf-fru vaAhion hofAe Hemperleu London, . am reAponAiyle 
vor the dauWtoWdau management ov the EWcommerce yfAineAA and the 
onWgoing trading ov wwwBHemperleuLondonBcomB . driIe deIelopment ) 
digital marMeting, analuAiA and reporting to Afpport companu Atrategu 
and realiAe yfAineAA, departmental and indiIidfal KF.AB xanaging direct 
reportA and worMing with creatiIe, wholeAale, retail and FR inhofAe and 
e-ternal agencieA on dau to dau trading/marMeting initiatiIeA and worMing 
alongAide the 'xH to driIe the Aite and omniWchannel AtrategieA in line 
with yfAineAA Ahort/mid/long term goalAB 
z Dau to dau trade management ov the Aite inclfding deAigning and AtanW
dardiAing reporting, merchandiAing, yfuing, range planning and prodfct 
analuAiA, prodfct marMeting and commercial marMetingB 
z .nitiating poAitiIe change to regional marMeting, Aite prodfction, phoW
tographu, wirevrameA, fAer Sofrneu and continfal improIement throfgh 
analuAiAB 
z xanagement ov Aite deIelopment and critical pathB krand IA UAayilitu, 
perAfaAiIe deAign and data driIen deAign acroAA all channelA with Meu 
vocfA on conIerAion and engagementB 
z xanage cfAtomer AerIice team to enAfre cfAtomer e-perience iA 
aligned with yrand gfidelineA and proIide lf-fru e-perienceA vor clientA 
ov all tierAB 
z Desning Atrategu vor all Meu marMeting channelA inclfding Email, FFC, 
'EO ) b&liateAB xanaging the yalance yetween yrand, lf-fru and comW
mercial meAAagingB .dentivuing opportfnitieA acroAA IariofA marMetAB 
Edfcating the wider team on how to teAt, optimiAe and eIolIe each 
channelB 
z xanage LJj liIe Atream and ampliscation AtrateguB 
z ReAponAiyle vor departmental yfdgetB

Digital Executive to Acting Ecommerce Manager
Fentland krandA 2 bfg 0–XX W bfg 0–X1

HhiA role haA re9fired the deliIeru ov one Aite 7inherited in the roleq 
and now a new proSect plan and lafnch ov the new weyAite aA part 
ov reyranding ko-vreAhB Reyranding proSect haA inclfding gloyal yrand 
poAitioning, tone ov Ioice, online and o(ine direction, range planning 
and aAAet deIelopmentB ReIiewing all online commfnicationA vor the 
companu acroAA mfltiple platvormAB ReAponAiyle vor the digital Atrategu 
vor the department and aA part ov the wider yrand Atrategu alongAide the 
Pead ov Gloyal xarMetingB xanaging and trading the weyAite on a dau to 
dau yaAiA inclfding pfyliAhing, merchandiAing and agencu management 
vor optimiAation and Aocial AtrateguB Reporting and analuAiA vor all trade 
and pervormance online to managementB U3 OptimiAation FC. proSect 
worM xanagement ov all digital 5rd partieAB 'igniscant role in the deIelW
opment ov all IiAfal aAAetA within the yrand vor k0k and k0C channelAB

Creative Assistant
xiAA 'elvridge 2 bpr 0–X– W Oct 0–X–

Concession Online Production Assistant
HopAhop Hopman 2 |an 0––Y W bfg 0–XX

Lafnching and driIing indiIidfal 5rd partu AaleA to taMe higher reIenfe 
online than all other AtoreA, inclfding SagAhipA within thiA notoriofA 
retailerB PoAting the high end Emerge concept, allowing me to lead 
the proSectA online prosle and manage itA preAence with HopAhopBcomB 
FropoAing new Atrategu to management vor the growth and vfrther AfpW
port ov mfltiple Amall companieA and 5rd partu deAignerA to ye hoAted 
online in a k0k and k0C perApectiIeB



Visual Administrator / PA
xiAA 'elvridge 2 Jey 0––6 W Dec 0––6

FroIiding e-tenAiIe Afpport to the CreatiIe Director and kfuing, xerW
chandiAing and DeAign xanagement HeamA inclfding in hofAe meetingA 
and e-ternal eIentAB OrganiAing and aAAiAting on AeaAonal AhootA aA 
AtuliAt and on Aite Fb to the creatiIe directorB 'fpporting the ViAfal xerW
chandiAing team yu coordinating prodfct vor lafncheA, eIentA and comW
mfnicationA with the companuNA X:; AtoreAB Coordinating the graphicA 
demand vor the companieA X:; AtoreAB


