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About

Are fo) Dooking Bor a ?ranIing anI Earketing expert b 
m (eDp fo) Iesign strategies anI caEpaigns to fo)r iEage, .f coE.ining Ef skiDDs 
in Earketing anI coEE)nication, as weDD as et(ics anI cons)Eer psfc(oDogfj
mn eac( oB Ef pro!ect, creativitf, respect anI et(os are at t(e (eart oB eac( oB Ef 
re:ections, in orIer to oUer activations in totaD agreeEent wit( fo)r vaD)es5

Mf areas oB expertise R

- Marketing caEpaignR
OSP, .ig iIea, K piDDars oB anf caEpaign ucoEE)nication, PT, SM, e-coEEerce, 
in-storeN

- Pro!ect EanageEent R
iIeation, partner contact, iEpDeEentation oB activations, operationaDjjj

- Market researc( R
anaDfsis oB trenIs, coEpetitors, .ranI positioning, insig(tsjjj

- Marketing strategf R 
Earket anaDfsis, cons)Eer psfc(oDogf, oUer Ielnition, pricingjjj

?TAWLS yHTéhL ymC|

hnergie Fr)it hstJe da)Ier dVM| VmW2m A)toro)tes

Experience

Brand Manager
hnergie Fr)it 0 1)n '&'& - A)g '&'9

ProI)ct LeveDopEent 
- FoDDowing oB t(e proI)cts3 IeveDopEent uT6L, packjjjN 
- 2onception oB t(e Earketing Eix
- 2oEpetitive 6 trenIs inteDDigence 

Strategf
- 2onception oB t(e Earketing pDan ucaEpaigns anI Da)nc( activationsN
- Lesign oB t(e new .ranI iIentitf
- 2reation oB e-Earketing content ue-s(op, retaiDersjjN
- ManageEent oB t(e PT pDan wit( t(e agencf

Product Manager
hstJe da)Ier 0 1)D '&9° - Lec '&9°

HperationaD Earketing
 - Participation to t(e z8&4 Earketing caEpaigns � iIeation, Eanage-
Eent
- 2reation oB Earketing tooDs � .rieB, EanageEent, Iistri.)tion
- éPms tracking 6 perBorEance anaDfsis 

CraIe Marketing 6 Merc(anIising
- Merc(anIising iEpDeEentation 6 EanageEent � creations, Iistri.)-
tion, Eaintenance
- 2oorIination, iEpDeEentations oB traIe aniEations
- ManageEent oB PHS Da)nc(es � organi ation, tracking, anaDfsis

Marketing project manager
VmW2m A)toro)tes 0 1an '&9° - Mar '&9°

HperationaD Earketing 6 hvents
- hvent pDanning 6 Dogistic 
- 2reation oB Earketing strategf 6 tooDs � portBoDio, expDanatorf Dea:ets
- PerBorEance anaDfsis 6 strategic inteDDigence

https://www.dweet.com/
https://www.dweet.com/consultants/tsYE9DAMc
https://www.linkedin.com/in/charlotte-cumin-b62585a4/
https://www.instagram.com/spicy_marketing/


Communication assistant
dVM| 0 1an '&9  - 1)n '&9

LigitaD
- yriting oB proI)ct s(eets 6 articDes 
- OpIate 6 we.site aniEations

2oEE)nication
 - yriting 6 creation oB z8&4 tooDs � press kit, Dea:etsjjj
-  ManageEent oB 8 pro!ects 6 teaE coorIination 
- 2oEpetitive inteDDigence 6 .enc(Earking

Education & Training

'&'9 - '&' Faculté d'Aix-en-Provence
?ac(eDor3s Iegree, Psfc(oDogf

'&9  - '&9° IAE Aix-en-Provence
MSc Marketing anI ?ranI ManageEent, Marketing anI ?ranI Manage-
Eent

'&9  - '&9 INSEEC
?ac(eDor in ?)siness AIEinistration, mnternationaD ?)siness anI Market-
ing


