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About

A dri,en multidisciplinary artist With an immense passion for the contemporary 
art World. fashion and cultureG Masters Craduate of Art in xontemporary Fashion 
Design of (FA ParisG E’ceptional ability to originate conceptual ideologies WithdraWn 
from intellectual and indi,idual topicsG Iooking for opportunities to e’plore creati,e 
notions and nurture oneBs skillsG

RSAvDO LKSTED L(Hz

Sobinsons. Al Futtaim Hhe cArtel xloset xase Dubai Rar+akh

DUSAvD. AzM(S|vAO(S IIxG

Experience

Buying Assistant for Menswear
Sobinsons. Al Futtaim J 2un 0179 - Oep 0176

Assisted in the buying process by selecting the right product mi’
Placed and tracked purchase orders
Ensured timely and cost eqecti,e procurement of orders�
vegotiated With ,endors and built positi,e. long-term relationships Se-
searched neW brands and pitched them to the buying manager
xompiled reports on product performance and statistics
xollaborated With the Vnance and logistics departments to ensure seam-
less payment processing and order tracking
xollaborated With the wm team to ensure prominent display of products

Intern
Hhe xartel J 2un 0174 - 2ul 0174

Assisting in set design and ,isual merchandisingG
Sesearching neW brands and pitching them to the store during Weekly 
meetingsG
xreating mood boards for ,isual merchandising ideas and WindoW dis-
playsG

Store Supervisor
xloset xase Dubai J May 0100 - voW

K,ersee daily acti,ities of my team. pro,iding guidance and support 
Moti,ate the team to achie,e monthly and personal store targets
K,ersee cash management. including daily reconciliation
Address and resol,e any issues that arise. Whether related to staq. cus-
tomers. or operations
Design and curate ,isual compelling displays
xollaborate in the buying process to curate a balanced and thematically 
cohesi,e collection
xonduct thorough research on potential ac'uisitions. document Vndings 
and establish a netWork of industry contacts
Establish and maintain relationships With shoWrooms and brands. facil-
itate collaborations and negotiations to enrich the storeBs collections
Pitch neW brands and collections to be included in the storeBs portfolio 
Analyse and document performance metrics and statistical data to in-
form strategic collection decisions and enhance planning
Maintain records of contacts. ensuring an organised and accessible data-
base to support outreach and marketing eqorts�
De,elop neWsletters and catalogs. craft content and copy to communi-
cate store neWs and updates

Co-Founder
Rar+akh J 2un 0103 - voW

xreating original designs that align With the brand s identity and target 
marketG
xhoosing materials. such as metals. gemstones. and other components. 
that meet 'uality standards and re ect the brand s aestheticG�
K,erseeing the de,elopment of prototypes and ensuring that production 
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meets design speciVcationsG�
De,eloping and maintaining a strong brand identity. including logo. 
packaging. and o,erall brand ,oiceG
Planning and e’ecuting marketing strategies across ,arious channels 
)social media. email. print. etcGN to promote productsG
Ruilding relationships With in uencers and media to enhance brand ,is-
ibilityG
Managing the brand s Website. online store. and social media presence 
to dri,e sales and engagementG
Deciding on sales channels. Whether it s direct-to-consumer )DHxN online. 
in physical stores. or through third-party retailersG
Managing relationships With distributors. retailers. and other partners to 
e’pand the brandBs reachG
Ensuring that customer in'uiries and complaints are handled e ciently 
and professionallyG
Oetting budgets for production. marketing. and operations. and fore-
casting sales to manage cash oWG�
Determining pricing that re ects the brand s positioning and ensures 
proVtability While remaining competiti,eG�
K,erseeing in,entory to ensure that stock le,els meet demand Without 
o,erproducingG
(mplementing 'uality control processes to maintain high standards in 
Vnished productsG�
xontinuously e’ploring neW ideas. designs. and technologies to keep the 
brand rele,ant and appealingG

Fashion Designer
DUSAvD. AzM(S|vAO(S IIxG J Aug 0107 - Apr 0100

xonducted inno,ati,e research and de,eloped conceptual frameWorks 
for collections
De,eloped ,isuals including mood boards and sketches to guide thematic 
presentations
Oelected materials and liaised With artisans. manufacturers and suppliers 
to ensure 'uality and authenticity 
Utilised technical e’pertise in pattern making. draping and toiling
xreated technical sheets to guide production process
De,eloped brand identity and narrati,e

Education & Training

0176 - 0107 IFA Paris
Master of Art in xontemporary Fashion Design. Fashion Design

017  - 0179 CFAD, sharjah university
Rachelor in Fashion Design and He’tiles. Fashion Design


