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About

b xring o)er siB Hears of Gi)erse eBDerience in mjsiness Ee)eloD-ent, Sales, MarketC
ing, hCRo--erce, hGjcation, anG Letail, pit( a focjs on Sales Manage-ent, .eaG 
ueneration, mjsiness Planning, anG Eigital Marketingz
b (a)e a Dro)en track recorG in organi2ing anG -anaging )ariojs e)ents in xot( 
mOm anG mOR sectors, incljGing corDorate e)ents, traGe s(ops, fas(ion s(ops, anG 
yeekenG yinGop e)ents, s(opcasing -H )ersatilitH in e)ent coorGinationz
b a- pellCDreDareG to aGGress cjrrent xjsiness c(allenges, DarticjlarlH in SaaS anG 
RLM, pit( eBDertise in yexsite ADti-i2ation, h-ail Marketing, anG PL -arketing 
strategH, incljGing uoogle /Gs, keHporGs, local DaDer aGs, xanner aGs, anG raGioTKw 
co--ercialsz
K(ank Hoj for consiGering -H aDDlicationz b a- eager to eBDlore Dotential oDDorC
tjnities t(at align pit( -H Gi)erse skill set anG eBtensi)e Drofessional eBDeriencez
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xeeanco Raf| A2 /jstralian mar SkHxlje urojD

SjDer KpentH Kraining bnstitjte 

Experience

Social Media Consultant
xeeanco J 0an O1O: C MaH O1O:

/c(ie)e-ents•

:z Strategic mranGing anG Social MeGia Ra-Daign•

 3 Ee)iseG e5ecti)e xranG strategies, i-Dle-enting a social -eGia ca-C
Daignz
3 /c(ie)eG a %4U increase in total social -eGia engage-ent anG a 81U 
increase in pexsite con)ersionsz

Oz Eigital hcosHste- Manage-ent anG /nalHtics•

3 ManageG Gigital ecosHste-s, en(ancing DroGjct Dositioningz
3 9tili2eG analHtical tools to track anG -easjre -arketing ca-Daign 
sjccessz
3 /c(ie)eG an a)erage clickCt(rojg( rate of :4U anG a con)ersion rate of 
O1Uz

%z Rollaxoration anG mranG /pareness•

3 RontrixjteG to t(e Gigital goCtoC-arket strategHz
3 RollaxorateG pit( social -eGia inqjencers, leaGing to a 41U increase in 
xranG aparenessz

Business Development 
SkHxlje urojD J 0an O1:+ C 0an O1:7

/c(ie)e-ents•

:z Eesign /pareness Rollaxoration•

3 RollaxorateG pit( SkHxlje Eesign anG )ariojs eGjcational institjtions 
at international, national, anG local le)els to en(ance Gesign aparenessz

Oz hngage-ent h)ents anG bn jiries•

3 RonGjcteG :116 engage-ent e)ents for art acti)ities in Dresc(ools, 
fostering xranG recognitionz
3 Argani2eG 416 e)ents in national anG local sc(ools, resjlting in a sjxC
stantial O1U increase in inC(ojse in jiriesz

%z RorDorate h)ents•

https://www.dweet.com/
https://www.linkedin.com/in/harshilkanuga/
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/j2mn5daIc


3 SDear(eaGeG i-Dactfjl national anG local corDorate e)ents to xoost 
xranG aparenessz
3 Arc(estrateG sjccessfjl mOm traGe s(ops, secjring )aljaxle tieCjDs 
pit( international, national, anG local jni)ersitiesz

8z Franc(ise hBDansion anG SjDDort•

3 SjccessfjllH oDeneG 8 franc(ises at Gi5erent locationsz�
3 Pro)iGeG DreClajnc( sjDDort, -anageG t(e (iring Drocess, anG conC
GjcteG sta5 trainingz�

4z Legional Sales Kea- anG PL Marketing•

3 h jiDDeG anG traineG a regional anG local sales tea- of %1 DeoDle for 
e5ecti)e engage-ent pit( eGjcational institjtionsz�
3 ManageG a co-Dre(ensi)e PL -arketing strategH, incljGing uoogle 
/Gs, keHporGs, local DaDer aGs, xanner aGs, anG raGioTKw co--ercialsz

Head of Opertation
SjDer KpentH Kraining bnstitjte  J 0an O1:J C 0an O1:+

/c(ie)e-ents •

:z Kea- Manage-ent anG Perfor-anceK•

3 KraineG anG sjDer)iseG a tea- of L, ac(ie)ing a :7U increase in 
inC(ojse in jiries anG i-Dro)ing xranG iGentitHz

Oz mranG Marketing anG Franc(ise hBDansionK•

3 SDear(eaGeG mOm traGe s(ops anG mOR e)ents, strategicallH Dositioning 
t(e xranG for Gi)erse clientele engage-entz
3 hBDanGeG t(e franc(isee netpork xH % nep franc(ises anG ac jireG 
cjsto-ers t(rojg( e5ecti)e xranG -arketingz�

%z Strategic PL ADerations anG mjsiness Partners(iDs • 

3 Ee)iseG anG eBecjteG strategic PL oDerations, fostering Dartners(iDs 
pit( %1 nep xjsiness associatesz
3 uenerateG :116 in jiries t(rojg( mOR e)ents like Djxlic sDeaking anG 
intellectjal ga-esz

8z Ro-Dre(ensi)e PL Marketing StrategH •

3 ManageG a co-Dre(ensi)e PL -arketing strategH, incljGing uoogle 
/Gs, keHporGs, local DaDer aGs, xanner aGs, anG raGioTKw co--ercialsz

Floor Manager 
Raf| A2 /jstralian mar J 0jn O1O: C 0jl O1O%

/c(ie)e-ents•

:z Kea- SjDer)ision• 

3 ManageG anG GirecteG a tea- of O1 qoor sta5 for s-oot( oDerations 
anG toDCnotc( cjsto-er ser)icez
3 Rjsto-er bnteraction• hngageG pit( cjsto-ers to ensjre satisfaction 
anG aGGresseG anH co-Dlaints or concernsz

Oz hMciencH b-Dro)e-ent• �

3 bntroGjceG a sc(eGjling sHste- t(at oDti-i2eG staMng, reGjcing laxor 
costs xH :4U p(ile -aintaining eBcellent cjsto-er ser)icez

Education & Training

O1:7 C O1O: Paris School of Business
bnternational mjsiness Ge)eloD-ent , Master Eegree in bnternational 
Marketing anG mjsiness Ee)eloD-ent NMScWz



O1:L C O1:J California State University
bnternational mjsiness , NEiDlo-aW

O1:: C O1:% Gujarat University
bK Ro-Djter , mac(elor of Science in bnfor-ation Kec(nologH


