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E (a)e emtensi)e retail barketing emperience wit( (ig(-proIle Grands like vike, 
.ucci, and Diesely E emcel in dri)ing re)enue t(roug( strategic cabpaigns, en(ancing 
custober emperiences, and ensuring Grand )isiGilit' in d'nabic en)ironbentsy EBb 
adaptaGle, detail-oriented, and cobbitted to deli)ering emceptional resultsy
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eRa' Diesel Econ Tutlet St t(e TF *ull-Hibe Epc Media Wara( *earon

Value Aetail Oallpaper| OestIeld London

Experience

Owner 
Wara( *earon 0 Wep F19j - vow

*reelance pro8ects wit(in Geaut' and retaily Encluding eRa', Trgana 
well-Geing, bubfuencer uk, (orbonia, WLR Capital

Marketing Director
Econ Tutlet St t(e TF *ull-Hibe 0 Sug F19& - Wep F19j

rticulate a long terb cobbercial barketing strateg' :or ECTv Tutlet at 
H(e TF including t(e creation o: a cobpelling )isitor prograbbe t(at 
Guilds understanding o: Got( Grands w(ilst signiIcantl' growing incobe 
and ensuring long terb Inancial sustainaGilit' o: t(e Gusiness units
Create, deli)er and regularl' re)iew annual strategies :or barketing, 
corporate and consuber cobbunications w(ic( underpin cobbercial 
re)enue streabs
T)ersee t(e deli)er' o: site-wide barketing and cobbunications acti)-
ities 
Oork in partners(ip wit( t(e asset banager and leasing teab to create 
(ig(l' targeted and producti)e barketing cabpaigns, w(ic( will dri)e 
re)enue and long-terb tenant in)estbent in Econ Tutlet at H(e TF
Wer)e as Grand guardian and ensure t(at all strategies and acti)ities are 
designed to support its Grand strateg' and guidelines
Oork wit( retail and *PR Grands, and )enue teabs, to ensure second to 
none custober emperience :or consubers and s(oppers
Lead and banage t(e creati)e design process to Gring ideas and content 
to li:e in a banner t(at supports cobbercial oG8ecti)es and t(e Grand 
bessage
hmceed cobbercial targets t(roug( t(e creati)e and optibal ibpleben-
tation o: t(e barketing and cobbunications strateg'
Lead and banage all researc( prograbbes, to ensure t(at up to date 
per:orbance data is a)ailaGle to all ke' stake(olders, and used as needed 
to s(ape an' :uture cobbercial or barketing acti)it'y

Rrand partnersé vike, Sdidas, Sspinal, g-star, pepe, Hobb' 2ilIger, .S3, 
hst6e Lauder, CK

Marketing Director 
Value Aetail 0 Spr F19z - Ma' F19&

3ro)ide leaders(ip and support in Guilding barketing strategies, bate-
rials and acti)ities to support Gusiness de)elopbent acti)it' 
Sttend all Rrand beetings wit( t(e top 97 Grands and banage all o: t(e 
:ollow up :rob t(e beetings
Manage Rrand arc(itecture and tradebark strateg'
Oorking closel' wit( Aetail teabs, :ollow up on agreed detailed Grie:s and 
agreed deli)eraGles :or t(e Grand
3ro)ide leaders(ip and support to t(e teab and agenc' to de)elop 
agreed baterialsy
3articipate in de)eloping consuber-Gased barketing utili£ing t(e Grands 
carried in our Villages G' working wit( t(e Aetail teabs and t(e Grand 
representati)esy 
3ro)ide leaders(ip and support to t(e teab and agenc' to prepare 
Grie:s and presentations :or potential partners and ke' di)isions in t(e 
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cobpan', supporting t(e Aetail teabs to present to Rrandsy 2elping to 
translate t(eir ke' bessages into e;ecti)e barketing/sales collateral
3ro)ide leaders(ip and support to emternal strategic partners/agencies 
to ensure t(e success o: eac( cabpaign/acti)it' :or Got( parties
Hrack progress on deli)eraGles, create tibel' reports
Deli)er' o: K3Es and t(e anal'sis o: ATEy

RASvD LEWH F197/9qé
Rall', Rrooks Rrot(ers, Coac(, Cal)in Klein, *urla, .ucci, 2ackett, Mic(ael 
Kors, 3aul Wbit(, 3olo Aalp( Lauren, Wuperdr', Hed Raker, HibGerland, 
Hobb' 2ilIger and Versacey  
Hotal Wales F197é Qj11b

3ro)ide leaders(ip and support in creating Rrand prograbbes and col-
lateral 
Oorking wit( agencies de)eloping barketing prograbbesy 
Oorking wit( agencies creating VA sales Grand collateral and usage 
guidelines t(at ebulate t(e cobpan' Grand attriGutes and support 
generic and cabpaign acti)it'y Sssist in keeping collateral up to date and 
also gain :eedGack :or continuous ibpro)ebent
Sssist in ensuring Grand baterial is accessiGle and baintains integrit' o: 
t(e Grandy
3ro)ide leaders(ip and support t(e Aetail Heabs in ensuring an' use o: 
Grand baterial is in line wit( guidelines
Sssist in educating client group in (ow to use toolkit Naccess, collateralx 
w(ere applicaGley

Create strong relations(ips 
Sct as a ke' point person to Aetail teabs on deli)eraGles and deadlinesY 
Ge a trusted and a )alued partner
Oork closel' wit( ot(er group barketing :unctions to ensure cabpaigns 
are integrated and consistent across all c(annels and :unctions
Ruild a partners(ip approac( wit( suppliers w(ilst pro)iding leaders(ip 
and support in banaging t(eir tibe/costs as well as ’ualit' o: outputy

Tt(er acti)ities includeé 
Wupport surge acti)it' :or Villages wit( additional cabpaigns
Edenti:' inno)ati)e solutions and new wa's o: t(inking
Edenti:' new and inno)ati)e barketing trends
Understand cobpetitor and Rrand barketing strategiesy

Publisher
Epc Media 0 Dec F191 - Spr F19z

Dri)e Grand partners(ips wit( cobbercial teab

Head of PR/Comms
Diesel 0 Mar F11j - Dec F191

De)elop and baintain relations(ips wit( target bedia and wit( t(e :as(-
ion and lumur' industries and represent t(e Grand at industr' e)ents
Liaise wit( bedia Gu'ing agenc' to co-ordinate international and UK 
bedia planningy
Oork closel' wit( Milan 2J to create / produce and bamibise bedia 
output on catwalk s(ows Nv C *as(ion Oeek, Rread and Rutterx and 
ot(er :as(ion / non :as(ion e)ents
Liaise wit( Milan 2J to produce look Gook s(ootsY liaise wit( 3A, Design 
and Wales to deli)er appropriate tools :or sales / presentations and 3A 
use
Oork wit( HAM and VM teabs to create retail e)ents and banage organ-
isation and run e)ent on t(e nig(t
Oork closel' wit( 2ead o: Aetail to deli)er retail and emternal e)ents 
w(ere appropriate
Manage, train teab bebGers to bamibi£e t(eir contriGution to t(e Gusi-
nessy
Oork wit( retail / ecobberce sites inc SWTW and own Grand weGsite Nplus 
social bedia outputsx
Dra:t 3A and barketing baterial :or appro)al Nwit( Milan 2Jx
Monitor :as(ion and lumur' industries  acti)it' and identi:' appropriate 
e)ents and sponsors(ip opportunities



Head of Marketing
Oallpaper| 0 *eG F117 - Mar F11j

Rrand partners(ip / sponsors(ip and e)ents

Marketing Director
OestIeld London 0 un F1FF - vow

Education & Training

9jjz - 9jj7 Bournemouth University
Rac(elor o: Spplied Wcience - RSWc, 


