
Olivier Richard
Multiple, unique and atypical 
proPle

sariF, france

sortVolio Ple

wieD proPle on hDeet

Languages

frenc( )fluentE

gnWliF( )kor• sroPciencyE

About

 Svenior creatiCe )&reatiCe hirector m copyDriterE -ultiRaDard DinninW in -ar•etinW 
FerCiceF aWencieF )direct -ar•etinW, &:M, actiCationE and adCertiFinW aWencieFG guro 
:v&H )baCaFE, suLliciF &onFeil, Beo .urnettjjj
  &reatiCe freelancer Vor -azor diWital LrandFG :a/orPF(IhiWitaF, TFoLar, beaCen, 
.gx& fullFiKjjj
  heFiWner oV eKperiential co--unication operationF uFinW neD tec(noloWieF, 
FcenoWrap(yjjj
  xea- -anaWer and trainer
 Sgntrepreneur

ManaWe-ent oV operationF t(at can inColCe t(e DideFt ranWe oV -eanF and reFpond 
to Caried Lut not oppoFed AsTFG i-aWe, notoriety, FaleFjjj

.:NOhv kU:Agh kTxb

gé:U :v&H x(e valeF Mac(ine )aVter gé:U :v&H H!n!ration hirectE

Beo .urnett R &(allenWer bouFe Beo .urnett R Ts& sariF -eWaVone

suLliciF &onFeil )aVter f&NZ.M|E

Experience

Founder - Consulting, strategy and creation
-eWaVone J 2an 01–– R OoD

&lientF G xoyota â xoyota financial verCiceF â xf– R .ouyWueF .èti-ent 
TleRdeRfrance â financi+re de &ourcelleF â wal de veine N-!naWe-ent 
â Halileo HloLal gducation )Hroupe gvH, TgvN, keL vc(ool factoryE R 
Tnternational vUv R &r!dit NWricole NFFuranceF â éFine Mode et MaiFonj

xoyota G heFiWn oV t(e xoyota .uFineFF " o-nic(annel co--unication 
territoryG adCertiFinW, eR&:M, diWital actiCation, direct -ar•etinWjjj
&reation oV t(e xoyota gnterpriFe guropean Wrap(ic identityj
&reation oV t(e xoyota financial verCiceF diWital platVor- and all eR&:M 
toolFj

Tle veWuin R :iCeF de veine G &reation oV t(e 3saCillon deF srozetF3 in 
.ouloWneR.illancourt, Vro- deFiWn to deliCeryj
heFiWn oV an eKperiential zourney Dit( t(e creation oV neD i--erFiCe 
caLinFG Cirtual liVt, auW-ented reality, veine MuFicale concert 4 FcreenFj
ManaWe-ent and coordination oV a Dide ranWe oV proVeFFionF G FcenoWR
rap(erF, arc(itectF, creatiCeF, production co-panieF, p(otoWrap(erF, 
editorF, -otion deFiWnerF, deCeloperF, prozect -anaWerFjjj

Creative Director & Copywriter 360°
 J 2an 011' R OoD

&lient aWencieF G suLliciF &onFeil â suLliciF &onFultantF â .gx& â guro 
:v&H 'h â NuFtralieRHNh â M:M R sroKi-ity ..hU â beaCen R hiWitaF â 
TFoLar â &bgTB â é|TA â hh. R f&. â gKtre-e â &ancun â Be suLlic vyFt+-e 
â BeF HroF MotF â vudler m benneFFey â OoCe-Lrejjj

:enault G ManaWe-ent oV diWital ca-paiWnF )launc( oV neD -odelFE and 
particularly t(oFe concerninW t(e electric :enault ranWe ai-ed at reR
-oCinW t(e Lra•eF and conCincinW indiCidualF and proVeFFionalF oV t(e 
LenePtF oV t(iF enWinej

hacia G heFiWn oV t(e Lrand7F guropean diWitalIFocial -edia platVor- 
includinW neD and lonWRlaFtinW actiCation -ec(aniF-F )trialF LetDeen 
indiCidualF, etcjEj

Hrand Uptical G &reation in 0116 oV  3sUé:&gOx7NHg3 R wouF alle/ adorer 
dire Cotre aWe )na-e, clai- and actiCation -ec(aniF-Ej Uperation Ftill in 
proWreFFj
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https://www.dweet.com/consultants/WdORjEA3a


MonopriK G &reatiCe -anaWe-ent oV t(e tranFition p(aFe LetDeen 0 
co--unication territorieFj
T-ple-entation oV t(e PrFt 4°1“ Fpeec(eF inColCinW t(e ”Layad+reQ terR
ritoryj

Creative Director
Beo .urnett R &(allenWer bouFe J 2an 0114 R hec 0114

.udWetF G 5uic•, :eeLo•, N/ur NFFuranceF, &a-panile, sri-aWa/j

Senior Copywriter
suLliciF &onFeil )aVter f&NZ.M|E J OoC 0111 R hec 0110

.udWetF G sMé, &arreVour, vf:, eFpace vf:, eRp(one, voPtelj

sMé G heFiWner oV t(e Lrand7F 4°1“ Fpeec(eF )launc( oV LetF on t(e 
internet, sarie/ vpotjjjEG xw, cine-a, radio, preFF, diWital co--unication 
" creation oV actiCation ca-paiWnF to enerWi/e t(e –4,911 pointF oV Falej

&arreVour G &reatiCe lead on t(e Lrand7F FtrateWic and international FuLR
zectFG DorldDide ca-paiWnF, -oderni/ation oV t(e co--unication terriR
tory, opti-i/ation oV cuFto-er relationF, initiation oV t(e loyalty proWra-, 
diWitaliFationj

vf: G &reatiCe -anaWe-ent oV t(e tranFVor-ation oV t(e netDor• oV 
3eRp(one3 F(opF into 3eFpace vf:3j
&reation oV t(e Lrand7F Wrap(ic identity, itF co--unication territory and 
deFiWn oV t(e o8 and online launc( ca-paiWnj &reation oV point oV Fale 
actiCation ca-paiWnFj

Senior Copywriter
Beo .urnett R Ts& sariF J 2ul –  R Uct 0111

.udWetF G france xeleco-, TtineriF )UranWeE, Nir BiLert!, O.N, xetleyj

TtineriF )UranWeE G heFiWn oV a FuperlatiCe loyalty proWra- )FeCeral -illion 
-e-LerFE â Be &luL TtineriF â and content creationj

Senior Copywriter
gé:U :v&H x(e valeF Mac(ine )aVter gé:U :v&H H!n!ration hirectE J 
vep – ' R 2un –

.udWetF G &(anel, BacoFte, HalerieF BaVayette, Be srinte-pF, seuWeot, 
Nir france, Ha/ de france, Hillette, ManpoDer, MNNf NFFuranceF, MiR
croFoVtj

&(anel G &reatiCe reVerent oV t(e Lrand7F relational -ar•etinW proWra- 
i-ple-entinW a Pne uFe oV data and t(e Dor• oV pFyc(oloWiFtF in order to 
dePne around PVty di8erent cuFto-er proPleF and alloD ultraRtarWetinW 
oV -eFFaWeFj

Education & Training

– – R – ' ISCOM Paris
Bicence, &o--unication 


