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About

xello, E aB mian, a Bultilingual creative leader and designer Iased in London, 
(elping Irands t(roug( strategy, eBotion, and creative e.pression/

AAA Endustries
Tviation A )inancial Nervices A Lu.ury A -ec(

AAA Nkills
Trt direction A Conceptual design A Creative direction A ProIleBjsolving A h.perij
enced Irand strategist A h.perienced in Banaging inj(ouse, freelance designers, 
and e.ternal agencies A Srand Iuilding & visual identity A menerative TE A ProXect 
and Iudget BanageBent A Nolid understanding of U:AUE A TniBation and video 
storyIoarding

AAA Languages
hnglis( A )renc( A Etalian A Npanis(

En addition to By professional Iackground•
— E aB a fan of illustration 3 Naatc(iTrt/coBAgianfrancofagotto
— E create Busic 3 Npoti/VAZWRX(rL�
— E aB a Bentor at t(e University of bestBinster

-o vieW By Work, visit gianfrancofagotto/naBe

hnoug( aIout Be/ E Would love to (ear froB you/

SOTHDN b|OKhD bE-x

)inancial -iBes EM London

Experience

Art Director / UX & UI, Advertising
)inancial -iBes 2 Dec 016£ j Dec 0100

— borked at t(e inj(ouse creative ad agency on +611K> gloIal and Iej
spoke sponsored Barketing caBpaigns, froB Irief to delivery/
— Trt direction Fp(otos(oots, illustration, aniBation and video storyj
IoardsG
— U: and UE design for content (uIs
— Sranded content developBent, U:AUE, Iranding, p(oto s(oots, 
inj(ouse aniBation, video production, and display advertising, Wit( a 
strong conceptual focus on inclusive storytelling and culturally relevant 
content/
— CollaIorated Wit( Nales, Td|ps, and PerforBance Marketing to pitc( 
concepts and caBpaign ideas to clients and internal departBents
— Liaised Wit( t(irdjparty vendors, and gloIal partners Fdesigners, videoj
grap(ers, Writers, p(otograp(ers, illustrators, and WeI engineersG
— Largejscale proXect planning, including estiBation of teaB and tiBe

Clients
— )inance A -ec(nology A Siop(arBa z TBaQon beI Nervices, Saker 
xug(es, SlackOock, Credit Nuisse, Cytiva, moogle Cloud, mNK, EDT Ereland, 
Envest “atar, Kaspersky, LoBIard |dier, MitsuIis(i, Morgan Ntanley, 
Hippon -elegrap( and -elep(one, NBurVt Kappa, USN �
— Lu.ury A Lifestyle z TMh:, Turiens, SMb, Srunello Cucinelli, Lauj
rentjPerrier, Marriott xotels, Mic(ael Kors, Patek P(ilippe, Piaget, 
Oic(ard Mille > )errari, Naint Laurent, Ningapore -ourisB Soard, -(e 
Macallan, Renit(

Key proXects
— 0100 z )- : Oic(ard Mille and )errari ”PerforBance Ts Tn Tccelerator of 
Ntyle" sponsored content caBpaign
— 0106 z )- : -(e Macallan 9-(e Oed Collection9 digital sponsored content 
caBpaign 
— 0101 z )- : Piaget batc(es ”h.traordinary boBen" digital sponsored 
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content caBpaign
— 016' z )- : Turiens 8Later Life Ntories8, received tWo noBinations at t(e 
huropean Digiday TWards in London for 8Sest Use of Hative Tdvertising8 
and 8Sest Sranded Content Neries8
— 016‘ z )- : USN 8-ransact8 Won ’Sest mloIal Creative NtrategyY and ’Sest 
in ClassY at t(e mraBercy Enstitute )inancial Marketing Ntrategy TWards in 
HeW Jork/ 

Nectors
— S0S, S0C, )inancial Nervices, -ec(, -ravel, and Lu.ury

Freelance Creative Director
EM London 2 an 010Z j HoW

— Leading Irand developBent and pitc( Work froB concept to e.ecuj
tion/
— Managing t(e endjtojend creative process froB IrieVng to e.ecution, 
collaIorating Wit( account directors to ensure tiBely and onjIudget 
delivery/

Clients
— Ntrategia Data Ncience, Sritis( huropean Tviation, Caroline |lds Oh, 
mloIal Tirlines, Million Plus, Land Union xotels, Luisen OesidenQ TB 
Reut(ener Nee, Nearcys, -(e xollies, byck xill xouse, hnness )inance, 
xaBilton Court ):, My Deco

Key proXects
— Tctively involved in s(aping t(e Irand, visual>verIal identity of mloIal 
Tirlines Fa startup airline coBpanyG rig(t froB its inception/ -(is e ort 
resulted in signiVcantly en(anced Irand recognition/�

Nectors
— S0S, S0C, aviation, (ospitality, Vnancial services, tec(nology


