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Creatise Marketing b mraBing Director lith a Ltrong track recorB in increaLing 
PuLineLL sa&ue anB Pui&Bing PranBL in the KVU for 'eBiu' b &arge organiLationLU 
.,CxL anB LtartdupLq vucceLLfu& eyperience in PranB Bese&op'entU La&eL acFuiLitionU 
tranLfor'ationU sira& o'nidchanne& ca'paignU co''ercia& 'anage'ent anB interd
nationa& anB operationa& 'arketingq Detai&eB techno&ogR eypertiLe anB 'u&tidchand
ne& knol&eBge of edco''erceU retai& b AMCGq TytenLise traBeU 'arketing anB 
co''ercia& eyperienceq AaLhionU hea&th b PeautRU fooB b BrinkU Bigita& b techno&ogR 
LectorLq
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WrtiLan MenLlear SoBen Dai&R AeeB/Bigita&| De&uLion C&othing

Aine Green WLLociateL G&oLLRPoyU the zut Group 1o'art .&c ,u&&aSe&&2

MancheLter Digita& vcience in vport vtea'hauL Ha&BencaLt

Experience

Group Marketing Director 
vcience in vport 0 Mar j:jj d Iol

vcience in vport iL a &eaBing pre'iu' LportL nutrition co'panR that Bed
se&opLU 'anufactureL anB 'arketL LportL nutrition proBuctL for profeLd
Liona& ath&eteL anB LportL enthuLiaLtLq VeR (oP accountaPi&itieL) .rosiBe 
&eaBerLhip to nu'erouL tea'L acroLL the 'arketing b traBing functionLq 
Manage anB grol the fo&&oling tea'L) CNMU perfor'ance 'arketingU 
PranB 3inc&uLise of Locia&U co''unitRU pr6U creatiseU e&iteU partnerLhip anB 
proBuct Bese&op'entq vtrategiLing anB Be&isering on the g&oPa& grolth 
goa&Lq TnLuring ;X: p&anning anB ana&RLiL acroLL a PreaBth of channe&L8 
ca'paignLU proBuct &auncheL anB osera&& PranB hea&thq 1ncreaLe poLitise 
PranB alareneLL anB engage the conLu'er sia uti&iLation of Bata anB a 
teLt anB &earn approachq OserLee anB further Bese&op the PranB LtrategR 
for viv anB .hDq T'PeB the nel&R acFuireB 'arketing techno&ogR LtackL 
into the osera&& PuLineLLq Dese&op a Beep unBerLtanBing of retai&erLU 
channe&LU conLu'erL lithin the 'a(or territorieL KVU KvWU 1mU DT anB 
NOHq W&ongLiBe lith anR further 'arket penetration opportunitieLq Hork 
c&oLe&R lith the co''ercia&U traBing anB Lupp&R chain tea'L to iBentifR 
opportunitieL &eaBing to o'ni channe& grolth acroLL retai& anB Bigita&q 
Wchiese'entL) 
�NeBese&opeB the viv PranB lith a Lo&iBiEeB approach reBucing 'arkd
Boln anB focuLing on rePui&Bing the PranB lith a pre'iu' propoLid
tionq 
�,eaBing the T&ite tea'LU LecureB a 'a(or partnerLhip lith a pre'ier 
&eague footPa&& c&uP 3mottenha' zotLpurL6q De&isering content inc&uLise 
Put not &i'iteB toU Iet%iy LerieLU co 'arketing initiatiseL anB a resenue 
Ltrea'q Aurther i'p&e'enteB anB 'anageB Ltrategic partnerLhipL lith 
ISWU AW anB 'a(or cRc&ing tea'L 31ITOv etc6q Drising perfor'ance anB 
ce'enting PranB reputationq q q 
�TLtaP&iLheB an integrateB 'arketing p&an anB roaB'apU Pui&Bing on 
conLu'er BataU CNMU perLona&iLationU &oRa&tR anB Bata captureU anB K4 
lith a focuL on 'arket grolth lithin Poth retai&U BiLtriPution anB Birect 
to conLu'erq 
�1'p&e'enteB nel laRL of lorking anB proceLLeL throughout the PuLid
neLLU &eaBing to an o'nichanne& approachq vtrategic &eaB on Poth v,m 
anB Cdvuite aBsiLing on fu&& corporate LtrategR anB &eaBing peer to peer 
croLL functiona& tea'Lq

Head of Growth/General Manager
Ha&BencaLt 0 vep j:j| d Mar j:jj

Ha&BencaLt iL a PeautR incuPatorq Hith an a'Pition of Pui&Bing a PeautR 
anB le&&neLL 'u&ti PranB p&atfor'q VeR (oP accountaPi&itieL) ,eaB the 
osera&& LtrategR anB Birection of a nel to 'arket Lkincare PranBq Ned
Ltructure the current tea' anB introBuce change 'anage'ent proceLLd
eL to Ltrea'&ine accountaPi&itieL acroLL the KVU KvW anB GCC regionq 

https://www.dweet.com/
https://www.dweet.com/consultants/SkSfl54-M


Nep&atfor' the current DmC infraLtructureU creating a PeLt in c&aLL eyd
perienceq vca&e opportunitieL acroLL a&& 'arketLU introBucing BiLtriPutor 
anB retai&er eypanLion p&anq Dese&op the 'arketing p&an in &ine lith an 
eytenLise xnel to 'arketx proBuct rangeU inc&uLise of pricing LtrategieL 
anB BeEning target Be'ographicq NeBese&op creatise conceptL for Poth 
on&ineU o$ine anB proBuct 'arketingq Au&& .b, reLponLiPi&itRq Wchiesed
'entL) 
�.roactise&R 'anageB the paiB Bigita& tea'L anB 'arketing b Bigita& 
channe&L reLu&ting in reBuceB C.W PR oser 5:JU &eaBing to poLitise NOWvq 
Hith an increaLe in resenue of oser 9yMoMq 1ncreaLeB conserLion rate 
in a&& territorieL PR oser j::Jq 
�DecreaLeB 'arketing LpenB aL a percentage of La&eL PR oser X:Jq 
�1ncorporateB a Bigita& roaB'ap inc&uLise of K4 reBeLignU rep&atfor' anB 
inc&uLion of Bigita& proBuctL 3LuPLcription 'oBe& inc&uBeB6q 
�1ntroBuceB in%uencer anB co''unitR progra'U reLu&ting in oser 
+|7:'i& TMw MoMq

Head of Trading & Marketing UK, DE, FR & ROW 
SoBen 0 Qan j:|Z d vep j:j|

Head of Trading and Marketing ?UK?
SoBen 0 Qan j:|Z d Qan j:j|

SoBen iL a SritiLh AaLhion Netai&er founBeB in |ZZ|q VeR (oP accountd
aPi&itieL) Qoin the venior ,eaBerLhip mea' lith osera&& accountaPi&itR for 
tranLfor'ation anB grolth acroLL the g&oPa& PuLineLLq CoorBinating a 
croLL functiona& tea' acroLL a&& channe&L to fu&&R ana&RLe b unBerLtanB 
perfor'ance to opti'i2e La&eL b proEt lhi&Lt Be&isering PeLt in c&aLL 
eyperience for cuLto'erLq ,eaB &oca&iLation for the KVU DTU AN anB NOH 
'arketLq vca&e opportunitieL lithin nel 'arketLq 1nnosate anB cha&d
&engeU uti&iLing creatise o$ine anB on&ine techniFueL to Brise LucceLLq 
Creating anB &eaBing on o'ni channe& LtrategR throughout a&& territorieLq 
,eaB the teLt anB &earn LtrategRU acroLL a&& 'arketL anB channe&Lq .b, 
reLponLiPi&itR acroLL a&& channe&L anB 'arketLq Wchiese'entL) 
�vvj| recorB Preaking cuLto'er nu'PerL lithin the KV anB Kvq 
�.isoteB Buring panBe'icU increaLeB proEtaPi&itR PR BouP&e BigitL in TK 
anB NOH territorieLU sia creatise contentU tai&oreB K4U proBuct o–ering 
anB 'arket &eB approachq 
�Creatise 'arketing approach &eB to a BecreaLeB 'arketing LpenB aL a 
percentage of La&eL PR oser 9Jq ,eaB anB aLLiLteB on PuLineLL LtrategR 
to reBuce osera&& 'arkBoln Jq 
�1ntroBuceB a nel targeteB pro'otiona& 'echanic &eaBing to a 'arkd
Boln reBuction of oser j:Jq 1'proseB PranB Lenti'ent sia cuLto'er 
facing co''unication &eaBing to an increaLe in engage'ent anB Lhopd
ping freFuencR oser a&&q 
�Cod&auncheB SoBenxL &argeLt o'ni channe& in ho'e ts ca'paign to 
Bateq 
�Drose nel cuLto'er acFuiLition Y| J b g&oPa& Be'anB increaLe PR 
Y|;J 3j:j:6 through targeteB enB to enB 'arketing Leg'entation Ltratd
egRq 
�vtaPi&iLeB actise cuLto'er E&eU increaLeB NO1 anB ,mw lithin acFuiLid
tion) mota& cuLto'er grolth oser j9Jq Iel cuLto'erL Y :JU increaLeB 
eyiLting cuLto'er freFuencR Y|7Jq mota& Be'anB Y9:J sL presiouL Rearq

Interim
,u&&aSe&&2 0 MaR j:|5 d Dec j:|5

,u&&aPe&&2 iL a hairU PeautR anB &ifeLtR&e PranBq VeR (oP accountaPi&itieL) 
Dese&op anB eyecute LtrategR to Brise rapiB aPose 'arket proEtaP&e 
grolth lithin the edco''erce channe&q Sui&t a Ltrategic roaB'ap for the 
PranBxL faLt paceB grolthU inc&uLise of Lite reBese&op'entU lith a focuL 
on) Besice functiona&itRU perLona&iLationU K4 b cuLto'er retentionq .b, 
Manage'ent d 'onth&R PuBgetLU prosiBe ongoing reLu&tL ana&RLiL anB 
forecaLtingU anB Brise prioritiLation of inseLt'entL through Fuantitatise 
PuLineLL (uLtiEcationq Wchiese'entL) �
�1'p&e'enteB cuLto'er contact anB acFuiLition LtrategR) reLu&ting in 
increaLeB Be'anB PR 9:JU 
�Sui&t anB reEneB the 'arketing tea' in a&& ro&eL) .NU ..CU vocia&U Cred
atiseU eCo''erceU CNMq ,eaB the Bese&op'ent anB eyecution for a&& Wm, 
b Sm, actisitieLq 1'proseB enB to enB cuLto'er (ourneRq 
�Sui&t in%uencer outreach progra'U LecureB ce&ePritR partnerLhipL 3oln 
PranB rangeL6 anB Bese&opeB retai& partnerLhipL 3aLoL etc6q



Head of Brand / Interim Head of UK
G&oLLRPoyU the zut Group 0 MaR j:|  d MaR j:|5

G&oLLRPoy iL an internationa& PeautR LuPLcription LersiceU Be&isering 
'onth&R PeautR PoyeL to a c&ient PaLe of 9::VY cuLto'erL per 'onthq 
VeR (oP accountaPi&itieL) 1ntegrate the nel&R acFuireB G&oLLRPoy into 
mzGU tranLferring a&& LersiceL fro' ,onBon to nel&R for'eB z  in Mand
cheLterq OserLee a&& La&eLU 'arketing functionL anB creatise functionL 
) W-&iateU CNMU ..CU e'ai&U procure'entU Locia&U eBitoria&q 1nc&uLise of 
proceLL integration anB PuLineLL Bese&op'entq SranB 'anage'entU sid
Lion b PranB LtrategR inc&uLise of Bese&oping the La&eL b future ca'paign 
LtrategRq .rocure'ent anB Bese&op'ent of PranBL to prosiBe LersiceL 
b proBuctL to Lit in &ine lith our 'onth&R the'eB PoyeLU inc&uLise of 
I.Dq Conception of creatise ca'paignLU 'anage'ent of the indhouLe 
creatise reLourceLU BeLignU photographR anB siBeoq .b, 'anage'entq 
Wchiese'entL) 
�,olereB the COGv b acFuiLition to i'prose NO1 i''eBiate&R after the 
acFuiLition co'p&eteB8 reLu&ting in an increaLe of groLL proEt anB an 
increaLe of TS1mDW of oser j7Jq 
�Dese&opeB anB i'p&e'enteB Wm, b Sm, aBsertiLing LtrategieLq 1ncreaLd
ing retention anB ,mwq 
�Dese&op'ent further of our proprietarR p&atfor' 3edcr'6 to ana&RLe anB 
Pui&B on cuLto'er Bata anB eso&se the LuPLcription 'oBe& to a 'ore 
xperLona&iLeBx o–eringq �
�MoM cuLto'er grolth of oser j:Jq 
�Aor'eB Ltrategic co''ercia& re&ationLhipL b partnerLhipL prosiBing an 
aBBitiona& resenue Ltrea' anB a&igning the neeBL of the target Be'od
graphic lith a fu&& circ&e o–eringq Dese&oping in houLe agencR to Lersice 
partnerL 3.  CuLLonLU SootLU zuBa SeautR6q

Strategic Consultant
Dai&R AeeB/Bigita&| 0 vep j:|7 d MaR j:|

Dai&R AeeB iL a sira& nelL lePLite b 'arketing agencR to houLeho&B 
PranBLq VeR (oP accountaPi&itieL) Create a siBeo ar' to Lersice Lo'e of 
the &argeLt AacePook b 1nLtagra' pageL in the lor&BU Lersicing PranBeB 
co'panieL lithin the fooB b BrinkU e&ectronicL anB hea&th b PeautR Lecd
torLq NecruiteB anB 'anageB a groling tea' of siBeographerLU eBitorL 
anB progra''atic 'arketerLq ConcepteBU proBuceB anB Be&isereB sira& 
o'ni channe& ca'paignL per 'onth lithin the faLhionU hea&th b PeautRU 
e&ectronicL b fooB anB Brink LectorLq Wchiese'entL) 
�Sui&t a siBeo ar' to Lersice AacePook b 1nLtagra' pageL tota&ing oser 
j:'i&&ion fanL anB a groling c&ient PaLe 
�GaineB notorietR on AacePook for the LtR&e anB concept of the siBeoLq 
Oser ;:: 'i&&ion siBeo i'preLLionL LerseB organica&&R for each c&ientU 
'onth on 'onth 3the &argeLt of the ti'e6q NeLu&ting in rapiB page grolth 
for c&ient pageL anB increaLeB proBuct La&eL anB LucceLLfu& c&ient 1.Oq 
vecureB c&ient PaLe inc&uBing) SbM SargainLU Sargain Soo2e va&ter Cookd
LhopU Se&BraR anB 1nte'poq Organic leek&R siBeo sielL 7:'i&&ionYq

Head of Business Development
vtea'hauL 0 vep j:|7 d Qun j:|X

vtea'hauLU a techno&ogR co'panR Lpecia&iLing in c&ouB infraLtructure for 
high tra-c lePLite b app&ication p&atfor'Lq TLtaP&iLhing a PranB iBentitR 
for a nel&R for'eB co'panRU iBentifRing a 'arket Lhare anB proBuct 
o–eringU gaining knol&eBge arounB high&R co'p&ey c&ouB Lerser infrad
Ltructureq ,eaB the co'panR La&eL b 'arketing tea'Lq Wchiese'entL) 
�vourceB nel c&ient PuLineLLU nationa&&R anB internationa&&Rq NeLu&ting in 
prosiBing infraLtructure for high proE&e Panking inLtitutionLU faLhion red
tai&erLU sira& nelL lePLiteLU techno&ogR LtartdupL anB ga'ing inLtitutionLq 
Channe& partner re&ationLhipL eLtaP&iLheB lith WHv anB MicroLoft W2ure 
3preferreB partner Lupp&ier6q

Elected Council Member
MancheLter Digita& 0 Qu& j:|9 d Qu& j:|X

T&ecteB PoarB 'e'Per of MancheLter Digita&U the inBepenBent traBe 
aLLociation for Bigita& PuLineLL in the Iorth HeLt of Tng&anBq |j 'e'd
PerL are e&ecteB annua&&R through e&ectronic soteL conBucteB PR the 
WLLociationL X::Y 'e'PerLq WppeareB aL LpokeLperLon on vkR IelL  
&ise Leg'entLq Io'inateB b Lhort&iLteB for xT'p&oRee of the earx Aor 



the Ho'en 1n SuLineLL WlarBL xmhe MoLt .ro'iLing oung .erLon 1n 
MancheLter WlarBx 3NiLing vtar6 at the M mW WlarBLq

Senior Commercial Manager
1o'art .&c 0 Qun j:|; d vep j:|7

VeR (oP accountaPi&itieL) W rapiB&R eso&sing ro&e oser the ErLt |5 'onthL 
LourcingU oserdLeeing anB eypanBing the Co''ercia& b Marketing tea'q 
.rosiBeB Ltrategic Birection for the co'panRU inc&uLise of a&& 'arketing 
initiatiseLU purchaLing BeciLionLU NbDU eypanLionL of technica& b nel 
PuLineLL tea'Lq 1ntegrating high&R co'p&ey techno&ogR Lo&utionL in to the 
Me&Pourne proBuct o–eringq Wchiese'entL) �
�1ncreaLeB the aserage nel c&ient LpenB PR oser y 3in 'onth&R contract 
sa&ue6q 
�vat lithin the top 7 La&eL peop&e lithin the io'art groupq .oLition 
nu'Per jq 3approyq 9:: Lta– anB : La&eL peop&e lithin the group6q �
�NaiLeB PranB alareneLL lith a Ltrong preLence in the Iorth HeLtxL 
Bigita& b tech co''unitRq

Creative Director
De&uLion C&othing 0 vep j:|: d Dec j:|j

VeR (oP accountaPi&itieL) De&uLion C&othing iL a pre'iu' 'enLlear 
c&othing PranB &auncheB in j:|:q WL Creatise Director &auncheB their 
j:|| b j:|j co&&ectionLU .ariL faLhion b traBe LholLq

E-commerce Manager/Creative Director- Intro 
Menswear &
WrtiLan MenLlear 0 vep j::Z d AeP j:|;

VeR (oP accountaPi&itieL) ,aunching the pre'iu'U inBepenBent 
'enLlear Ltore on&ineq Necruiting anB 'anaging 'arketing tea'L) ..CU 
vTOU a-&iateU edCNMq De&isering on&ine b o$ine 'arketing LtrategieLq

Recruitment Consultant
Aine Green WLLociateL 0 Mar j::5 d vep j::Z
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