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Experience

SENIOR BUSINESS DEVELOPMENT MANAGER (FASHION - 
F&B) GCC MARKET
AGADEA Croup FKetailc 2 Apr 0,00 - Wow

Business Development Assess inhoming SigS potential brandsj transver-
sal business development prokehts to pursuej inhluding strategih hom-
merhial go-to-mar&et opportunitiesj multi-brand initiatives f evaluate 
tSeir Inanhial and hommerhial potential - (nhluding mallsj dpt stores 
and travel retail Neleht real estate yor yranhSise storesj inhluding site 
selehtionj studq oy tra.h zow on mallsj and overall analqsis oy ho-tenant 
Lualitqx |roduhe business plans yor all areas witS spehiIh targets and 
analq1e |f: to evaluate viabilitq oy eahS storex Analq1e data to identiyq 
new opportunities yor growtS witSin e€isting mar&ets Ketail Yanagement 
Approve Brand mi€ and oversee smootS implementation oy openingj 
hlosing and renovation oy sSops and oyten get involved witS tSe buqing 
prohess Yaintain smootS relationsSips witS Brand Rwners to ensure 
sustainable brand growtS in tSe middle east Align witS ePommerhe and 
e-Ketail managers on a regular basis to ensure prihing alignment on all 
hSannel

CO-FOUNDER - MARKETING & OPERATIONS MANAGER
Yodernest - PSalSoub FKetailc 2 Nep 0,0/ - Apr 0,00

Brand management  Yar&eting development J Artistih direhtion j logo 
designj website and brand DWA Business development J Business strate-
giesj F/,,M5 portyolioc Development and implementation oy M|( Rnboard 
new suppliers6brands tSrougS yavorable agreements Analqse tSe rele-
vant gaps in tSe mar&et and address tSem witS produht improvements 
and6or new hategories Digital management Yanage and develop digital 
mar&eting budgets Fplanj innovation j ahtion plan c :ead tSe mar&eting 
strategq f roadmaps Develop and oversee shalable operational prohess-
es yor e-Pommerhe mar&etplahe |aids ads strategqJ Cooglej )aheboo&j 
retargeting hampaignj NER Budget and |f: Yanagement

BRAND MANAGER AND INTERNATIONAL BUSINESS DE-
VELOPMENT GCC MARKET
)BD Croup FKetailc 2 7an 0,0, - Nep 0,0/

|roduht Yar&eting development J DeIne produht o3er regarding mar-
&ets spehiIhities FCPP and :atin Amerihac and negotiation witS suppliers 
J prihe listj Lualitqj deliverqj e€port spehiIhities Rpen new yranhSises 
stores F04 stores per qearc J manage produht proposal and orders )ull re-
sponsibilitq oy tSe |f:j inhreasing proItabilitq wSile identiyqing potential 
new mar&ets Rverseeing tSe networ& prokehts witS engineering teamsJ 
store openings and boutiLues renovation |reparing business reviewsj 
sSaring &eq insigSts on mar&et trends to develop a strong produht o3er 
Yanaging tSe buqing and merhSandising prohessesj partihipating in tSe 
hreation oy spehial hollehtions yor tSe YEj monitoring stoh& and planning 
&eq trading events6sale6promotional ahtivities :iaising witS Yar&eting to 
launhS suhhessyul hampaigns and regularlq monitoring retail6digital M|(s 
Hrade Yar&eting development J Analq1e proItabilitq oy tSe hounters6 
brands f monitor mar&et sSarej Keview montSlq reports on hustomer 
f sales analqsisj sSopper insigStsj tra.h in store and store6hounter M|(s 
and prepare ahtion plan ahhordinglq YerhSandise storesj hoordinate and 
hommunihate on adapted laq out yor tSe hustomer targetj regarding tSe 
1one FCPPj :atin Amerihaj Europec Budget and |f: Yanagement J DeIne 
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sales targetj manage |f: per brandj monitor brand peryormanhe Heam 
management J Yanage team oy '

BRAND AND PRODUCT MANAGER
NAHAB F)asSionc 2 7an 0,/  - 7an 0,0,

Brand Development Analq1e mar&ets on di3erent Business Unit suhS 
as |ah&agingj (ndustrqj )asSion and manage ahtivation plan yor new 
produhts witS an KR( approahS (ntroduhe new produhts to sales teamj 
|artners abroadj branhS and hustomers and supervise sales reports 
)orehasting sales FEuropean mar&etscj building Ntrategih T |lan and 
montSlq hlosing Nourhing new opportunitiesj trah&ing mar&et trends and 
identiyqing ris&s and opportunities Nupporting Pommerhial team on all 
ahtivitiesJ RHBj ad Soh6proItabilitq studiesj sell-tSruj prihing analqsisj 
seasonal analqsisj best-sellers6slow-movers analqsis Heam management 
J /, people

MARKETING EXECUTIVE
NPZY(DH CKRU| FKetailc 2 7an 0,/  - 7an 0,/

Nupporting tSe Yar&eting Yanager in hompleting agreed ahtivities Pre-
ating and posting blog posts and artihles on tSe hompanq s website 
and sohial media pages |reparing hoSerent mar&eting hampaign reports 
using data analqsis tools Nourhing advertisement opportunities in radio 
or HV yor produhts or servihe Yanaging tSe mar&eting database and email 
distribution Drayting mar&eting materials suhS as zqersj newsletters and 
posters Yonitoring hompetitor ahtivities and Inding leads yor tSe hom-
panq :iaising witS |rinters and Designers
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