
Aldo Fabian 
Bologna
Senior visual merchandiser

Milan, Metropolitan City of Milan, 
Italy

Portfolio link

Portfolio Vle

wieD proVle on (Deet

Languages

Italian N)ativeE

gnWlish NFork ProVciencyE

Spanish N)ativeE

Brench NxasicE

gnWlish NFork ProVciencyE

About

g.perienced wisual MerchandisinW ManaWer Dith a demonstrated history of DorkinW 
in the lu.ury Woods; 
Skilled in FindoDs, in store and event set upK wisual MerchandisinW, ’PIAs Tnalysis, 
StylinW, beam Coordination; 
xusiness oriented, Wood timinW manaWement and pro-lem solvinW; xrand am-asR
sador and trainer;
StronW marketinW professional Dith a Surveyor focused in Trchitectural desiWn from 
gscuela becnica Industrial;

xOT)(S FHO’g( FIb&

(iesel Italia S;P;T; (olce G La--ana S;O;|; Lalliano R Ittierre S;P;T;

Lianni wersace S;P;T; LiorWio Trmani S;O;|;

Experience

Visual Merchandising Consultant
 2 Mar 010• R )oD

in Bashion and (esiWn 
:In store and DindoDs set up; 
:ShoDroom set up' collection presentations and special events; 
:wm tools and display materials research, suppliers and -udWetJs manR
aWement;

Lianni wersace S;P;T; 2 6un 01•8 R Be- 010•

folloDinW responsi-ilities' 
:In store and DindoDs set up; 
:LroDinW of the %Y Sb vs |9 N01•/R0101z0101R010•E -y the customiqation 
of the in store and DindoDs displays and ’PIJs analysis Dith commercial 
monitorinW of the areas -y s4uare meter; 
:)eD store openinWs' set up, vm tools, store staZ traininW;

Visual Merchandising Manager Retail
(iesel Italia S;P;T; 2 May 01•• R 6un 01•8

and Fholesale Italia Dith the folloDinW responsi-ilities' 
:In store in DindoDs set up; 
:Improvement of the sales -y ’PIJs analysis and monitorinW of commerR
cialityzs4uare meters of the displays; 
:Coordination of neD store openinW' vm toolJs manaWement, set up, 
traininW; 
:ShoDroom, special events, press day presentation set up;

Global Visual Manager
Lalliano R Ittierre S;P;T; 2 Mar 011/ R May 01••

folloDinW responsi-ilities' 
:In store and DindoDs set up; 
:)eD store openinW coordination; 
:braininW and coachinW of the store staZ; �
:Coordination of seasonal cataloWues set up; 
:ShoDroom set up; 
:Coordination of special event' press, shoDs;

Senior Visual Merchandising
(olce G La--ana S;O;|; 2 6an 011  R Mar 011/

folloDinW responsi-ilities' 
:wisual merchandisinW for franchisee stores' gurope NParis, xarcelona, 
Madrid, Tmsterdam, |is-onE, gast gurope NMoscoD, San Pieters-urWE, 
Middle gast N(u-ai, xahrainE, Bar gast N’orea, baiDan, SinWapore, China, 
6apanE, other' Sao Paolo; 
:braininW and coachinW of the team; 

https://www.dweet.com/
https//LinkedIn//aldofabianbologna
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/e-pDf4jUz


:FindoD and in store set up; 
:Creation of the visual Wuidelines; 
:Coordination of neD store openinWs; 
:Coordination of shootinW set up for cataloWues and advertisinW -ooks; 
:gvents set up manaWement' Press day, In store events

in store visual merchandiser
LiorWio Trmani S;O;|; 2 6an 011• R 6an 011

responsi-ilities' 
:FindoD and in store set up ; 
:Coordination of the neD store openinWs, NOiyadhRSaudi Tra-ia, urich 
SDitqerlandE; 
:Coordination of shootinW set up for cataloWues and advertisinW -ooks, 
Trmani Casa, via Manqoni, Milano;


