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About

gxperien)eI Consultant with o1er 0f years oW expertise in luxury Rholesale anI 
Metail Sales, mer)hanIisinH, marketinH, g-CoOOer)e anI .perationsj 
SkilleI in vusiness anI proIu)t Ie1elopOent, trenI analysis, proPe)t OanaHeOent, 
strateHi) planninH, IiHital strateHies anI oOni-)hannel inteHrationj 
gxtensi1e network anI in-Iepth unIerstanIinH oW Hloval & reHional Oarkets in 
the AOeri)as, gurope anI miIIle gastj ’arti)ular passion Wor Ie1elopinH vranIs, 
exe)utinH vranIsK 1ision anI inspirinH inno1ationj

BMANdS R.MTgd R(Gb

A)ne StuIios Akris (L mAT(A|g (ssey miyake LANV(N m.NSg

ShwetaOvari

Experience

Head of Sales (Consultant)
ShwetaOvari 2 Fev •f•• - Now

: Collavorate with the FounIer-Creati1e dire)tor on' o CreatinH the 
vranIqs dNA, )ore IesiHns anI )ore silhouettesj o de1elopinH the vranIqs 
MGR anI A))essories )ateHories o gstavlishinH rezuireI STU )ount per 
)ateHory anI )olle)tionj o BuilIinH si8e ranHe anI s)ale Wor voth North 
AOeri)a anI international Oarketsj o gnsurinH a sustainavle pri)inH anI 
Oarkup stru)turej o (IentiWyinH the vranIqs positioninH in the Oarket anI 
strateHi8inH how to rea)h its tarHet )ustoOerj 
: de1elop anI reDne the vranIqs lanHuaHe, positioninH anI online pres-
en)e to OaxiOi8e exposure anI enHaHeOentj 
: Create anI exe)ute a lonH-terO strateHy to support the vranIqs Hrowth 
anI expanI its wholesale vusinessj 
: Le1eraHe anI utili8e personal inIustry )onne)tions anI knowleIHe to 
se)ure rele1ant wholesale partnerships anI 
key a))ountsj 
: ConIu)t seasonal Oarket trenI analysis anI Hloval retail OappinH to 
pro1iIe the Creati1e dire)tor with )riti)al anI a)tionavle insiHhtsj 
: Mesponsivle Wor all wholesale a))ountsq onvoarIinH in)luIinH terOs 
neHotiation anI 1enIor aHreeOentsj 
: ’artner with the .ps manaHer to streaOline all ops relateI pro)eIures 
su)h as B•B anI B•C shippinH, warehouse 
loHisti)s, orIers WulDllOents anI warehouse systeO inteHrationj

Sales Manager (Consultant)
m.NSg 2 Apr •f•• - Now

: de1elop new partnerships anI new key a))ounts Hlovally - Wo)usinH on 
A’AC anI gmgA reHionsj 
: gxpanI North AOeri)a wholesale vusiness vy pro1iIinH Wull wholesale 
support, partnerinH on initiati1es, e1ents anI a)ti1ations anI workinH on 
optiOal Oer)hanIisinH plans to )ater to ea)h a))ount neeIsj 
: Granslate personal expertise, unIerstanIinH oW the Washion inIustry, 
trenIs anI vranIqs dNA to )reate an iIeal 
Oer)hanIisinH layout Wor e1ery wholesale a))ountj 
: Create all wholesale Ie)ks anI seasonal assetsj 
: Mesponsivle oW all ’aris showrooO loHisti)s anI hiresj

Business and Product Development Manager
(L mAT(A|g 2 AuH •f•0 - Now

: Mesear)h new trenIs, proIu)t anI )ateHories in the Luxury Beauty DelI 
anI translate theO into rele1ant Hrowth anI Ie1elopOent strateHyj 
: gstavlish new )ateHories anI proIu)ts in the (L mAT(A|g )oOplexion 
IepartOent vaseI on trenI Wore)astinH, perWorOan)e anI sellinH reports 
anI iIentiD)ation oW unWulDlleI neeIs in the Beauty anI Skin)are Hloval 
Oarketj 
: Create annual laun)hes anI OarketinH plans in partnership with SV’ oW 
marketinH ’erWorOan)ej 
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: StrateHi8e anI exe)ute spe)ial proPe)ts anI )ustoO partnerships in 
orIer to in)rease (L mAT(A|gqs vranI awareness, exposure anI )lient 
vasej 
: Culti1ate relationships with top raw Oaterials anI WorOulasq suppliers 
in the inIustryj 
: LeaI all suppliersq anI M&d teaO )oOOuni)ation IurinH all new proIu)t 
Ie1elopOent staHesj

Senior Account Executive
(ssey miyake 2 Fev •f0J - 6an •f•0

: .1ersaw all RoOen vranIs unIer the (SSgY m(YATg uOvrella in the 
AOeri)asj 
: manaHeI all IepartOent stores a))ounts in North AOeri)a cSaks FiWth 
A1enue, BerHIorW |ooIOan, NorIstroO, bolt MenWrewE anI sele)teI 
spe)ialty a))ountsj 
: de1elopeI new territories anI new key a))ounts in the UjS, CanaIa anI 
South AOeri)aj 
: ’roa)ti1ely Iro1e Wull pri)e vusiness - owninH vy Ioor le1el )oOOuni)a-
tion with IepartOent stores, )onIu)tinH seasonal store 1isits, initiatinH 
sales in)enti1es anI pro1iIinH proIu)t knowleIHe traininHj 
: LeI Oenqs anI woOenqs Oarket appointOents, workinH )losely with 
retail vuyers to vuilI optiOal assortOentj 
: Built Oer)hanIisinH anI strateHy plans Wor key a))ounts in orIer to 
OaxiOi8e Ii;erentiation anI iIentiWy ex)lusi1e opportunitiesj �
: ’artnereI with V’ oW marketinH on OarketinH anI proOotion plans, 
e1ents, anI seasonal )aOpaiHns Wor key a))ounts, while ensurinH all 
proOotions anI a)ti1ations are aliHneI with sales strateHiesj 
: ’rior to Oarket - estavlisheI all vranIsq pri)inH while OaintaininH |m 
anI iIentiWyinH vest sellersj 
: Fore)asteI seasonal plans, vuIHets anI Oark Iownsj 
: (OpleOenteI an internal sellinH report systeO o;erinH a vy Ioor, vy 
style anI vy )ateHory analysisj

Account Executive
Akris 2 mar •f05 - Fev •f0J

: manaHeI the gast Coast anI CanaIa territories in)luIinH all OaPor 
a))ounts - BerHIorW |ooIOan, Saks FiWth A1enue, NeiOan mar)us, NorI-
stroO anI bolt MenWrewj 
: .1ersaw SFAj)oOqs a))ount in)luIinH vuilIinH assortOent, Oer)han-
IisinH the )olle)tion Wor gj)oO shoots, OonitorinH sales anI initiatinH 
IiHital OarketinH a)ti1ationsj 
: ConIu)teI seasonal store 1isits, proIu)t knowleIHe traininH, sellinH 
seOinars anI trunk shows4 in orIer to in)rease vranI awareness anI 
salesj 
: |enerateI sellinH reports, Oarket trenIs analysis anI )oOpetiti1e 
proIu)ts re1iewsj 
: LeaI Oarket appointOents Wour tiOes a year to ensure optiOal vuy Wor 
ea)h retail partner, suF)ient STU )ount anI initial 1oluOe �
: CreateI seasonal Oer)hanIisinH plans anI sales strateHies anI Ooni-
toreI vuIHets throuHh the seasonj

Sales Coordinator
LANV(N 2 6an •f0G - 6an •f05

: AssisteI the wholesale teaO with )reation oW ’.s, MGVs anI weekly 
sellinH reportsj 
: monitoreI saOple shipOent Wor OarketinH proPe)tsj 
: AssisteI the retail teaO with Oer)hanIisinH anI allo)ation oW seasonal 
vuysj 
: CoorIinateI all Oarket relateI a)ti1ities' vuilIinH vuIHet, vookinH 
showrooO, s)heIulinH photo shootsj 
: Ras responsivle oW re)ruitinH all Wreelan)ers anI interns prior to Oarketj

Wholesale Assistant
A)ne StuIios 2 6an •f0H - 6an •f0G

SupporteI wholesale teaO in Iay-to-Iay tasks su)h as vut not liOiteI 
to' 
: CreatinH anI WollowinH up on ’.s, swaps anI MGVsj 
: UpIatinH weekly sellinH reports Wor all OaPor retail partnersj 
: VisitinH lo)al IepartOent stores anI spe)ialty a))ounts cWo)usinH on 



Barneys anI BerHIorW |ooIOanE to ensure 1isual Oer)hanIise stan-
IarIs are veinH Oet, to share proIu)t knowleIHe traininH anI to Hener-
ate salesj 
: ’reparinH proIu)t knowleIHe Oaterials su)h as' seasonal vuy layouts, 
look-vooks anI ’T vookletsj 
: AssistinH in Oarket appointOents, planninH anI loHisti)s

Education & Training

•f0G Fashion Institute of Technology, State University of New 
York
Asso)iate in ApplieI S)ien)e deHree, 

•f00 College of Management
Ba)helor oW Business AIOinistration, 


