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About

by .usiness expertise and my Enowledge of t(e sectors of luxury, fas(ion, .eau-
ty/cosmetics, industry, retail, and now Art allow me to deploy a strong a.ility to 
adapt to diQerent uni)ersesR Tuadrilingual NFj, hv, SP, I3M, my multicultural exper-
tise is an asset for international pro6ects .ut also localR by 0°:& strategic )ision / 
communications expertise, creati)ity, as well as my managerial and analytical sEills 
lead me to meet am.itious c(allengesR 
-0°:& strategic )ision
-hxpertise in t(e communications Delds W strategy, e)ents, Pj/InOuence, .rand 
content, image
-SectorsW Art, luxury, fas(ion, .eauty, industry, retail
-Budget management
-Brand strategy K communication 
-banagement of c(ange
-banagement of multicultural teams K personalities 
-Tuadrilingual

BjAvkS é'j|hk éI3H

Cond2 vast Coty kragon jouge Galerie kutEo L1'r2al

badame Figaro - Figaro Paris Venise kesign - Inter.rand Puig

Experience

Director of sales & Customer relations, Artists liaison
Galerie kutEo 8 Fe. J:JJ - vow

Global PR & InMuencer kargetin- Director
Coty 8 vo) J:!° - Fe. J:!4

In c(arge of worldwide Pj K Ib strategies for Gucci, Hugo Boss, 5il Sander, 
hscada K 5oop€ / Alexander bcTueen, Balenciaga / Bur.erry NhbhA, vort( 
America, Lat(am, APACM 

-Conduct of glo.al communication strategies and plans for Pj/so-
cial/digital campaigns including content creation K storytelling, in rela-
tion wit( t(e marEeting departments and Fas(ion Houses 
-banagement of t(e transition of exRProcter K Gam.le Galleria .rands 
K Bur.erry wit(in CotyW vew Coty Ib model, .usiness processes, teams 
integration, new deDnition of t(e Pj strategy, .rand relaunc(ingRRR
-banagement of a total .udget of ’R“b”
-Coordination of pu.lic relations/social media and production agencies 
Npu.lis(ing K e)entsM
-kirect management of team recruitment .ased on identiDed needs per 
.rand

International Communications Director V Salentino ParV
fums
Puig 8 'ct J:!: - kec J:!“

In c(arge of t(e deDnition K implementation of t(e .randzs worldwide 
communication/Pj strategy NhbhA, vort( America, Latam, ApacM 

-Lead of t(e worldwide launc( of t(e new licence UValentino Parfums> 
in relation wit( t(e marEeting department and baison Valentino NCk - 
baria Gra…ia C(iuri K Pier Paolo PiccioliM
-keDnition and implementation of t(e .randzs worldwide communica-
tion/Pj strategy NhbhA, vort( America, Latam, ApacM and of its !st two 
fragrance lines NValentina K Valentino 7omo/konnaMW
îbanaged J: local Pj managers and super)ised t(eir initiati)es Nstrate-
gy, e)ents, press K social media actionsM
îketermined communication fundamentalsW message, language and im-
age
îkeDned and implemented launc( communication/Pj plans

https://www.dweet.com/
https://www.dweet.com/consultants/OV-zEjZXk
https://www.linkedin.com/in/christina-schmitt-b54bab9


îCreated .rand/product Pj tools Npress Eits, Pj we.sites, platforms, 
guidelines, TKAs, Dlms, )isuals, speec(esM
î'rgani…ed international press/inOuencers e)ents w(ic( included 
.rand/fragrance presentations, gala dinners/.alls K Valentino couture 
Ateliers )isits
îSelected, negotiated and signed contracts wit( external partners
îvegotiated editorial masterpieces, managed spoEespersonsW Valentino 
Creati)e kirectors, Ch's, perfumers K testimonials
- Animation of Valentino internal communicationW Pj seminars, fas(ion 
K fragrance news, presentations, .est press clippings reports«

International yenior Communications kana-er V ArV
manB /eautB
L1'r2al 8 5un J::» - 'ct J:!:

In c(arge of t(e deDnition K implementation of worldwide communica-
tion/Pj plans in line wit( .udget

-keDnition and implementation of worldwide communication/Pj plans 
NJ° marEetsM  
-Launc(ed t(e .eauty .rand on new marEets NC(ina, kenmarE, Portugal, 
C…ec( jepu.lic, GreeceM K t(e !st sEincare line Crema vera along wit( 
new maEeup launc(es, in colla.oration wit( t(e marEeting department, 
scientiDc la.oratories K Giorgio Armani Spa W
- Created Pj tools Npress Eits, releases K )isualsM K guidelines for local Pj 
launc(es/e)ents
- 'rganised international N0M, local NJ“M .rand/product press e)ents K 
baEeup baster classes N!:M
- Handled .eauty .acEstage communication Nstorytelling, images, press 
relationsM
- banaged .rand am.assadors
- Animated Giorgio Armani internal communicationW Pj seminars, fas(ion 
K .eauty news, presentations«

International Communications kana-er h /iotLerm
L1'r2al 8 Apr J::° - 5un J::»

In c(arge of t(e implementation of worldwide communication/Pj plans 

-Implementation of worldwide communication/Pj plans in relation wit( 
t(e marEeting department and scientiDc la.oratories 
-'rgani…ed international press e)ents in France, bonaco K Asia
-Super)ised press trips at bonaco la.oratories for huropean K Asian 
editors
-Created Pj tools Npress Eits, releases K )isuals/DlmsM K guidelines for 
local product launc(es/Pj initiati)es

vuxurB Dijision Dejelopment & Prodect kana-er
kragon jouge 8 5an J::° - Apr J::°

-Prospected new clients NIndia, SwedenM, presented agency, answered call 
tenders
-keDned .rand strategies, inducted competiti)e K marEet analysis
-Coordinated K de)eloped Lz'r2al Professionnel K Colgate Palmoli)e 
accounts

Communications & Ejents Consultant
 8 5an J::“ - 5an J::°

-'rganised e)ents for 3-bo.ile

yenior Prodect kana-er
Paris Venise kesign - Inter.rand 8 5an J::J - 5an J::“

-Coordinated K de)eloped accounts suc( as baYtre |anter K Fosterzs 
NBrasseries |ronen.ourgM / Soupline, A6ax K 3a(iti NColgate Palmoli)eM, 
Haci SaEir K Palmoli)e NCP 3urEeyM / htam / Ba(lsen / j2my bartin / 
bic(elin
-Handled client/agency interface, .udget, recommendations, analysis
-érote concepts K claims, press releases on agency pro6ects



E(itorial Coor(inator & Assistant to an E(itor in CLief
badame Figaro - Figaro 8 5an J::! - 5an J::J

-banaged K coordinated t(e 9 Lifestyle  pages - fas(ion, interior design, 
tra)elling, sports«
-Handled t(e interface .etween t(e artistic department, 6ournalists and 
editors
-érote, ordered K proof-read articles, organised layouts wit( p(o-
tograp(s K illustrations

E(itorial & A(jertisin-hPromotions Assistant NweY )orgT
Cond2 vast 8 5an J::: - 5an J::!

Vogue, Gourmet, 3(e vew orEer, Cond2 vast 3ra)eller, bademoiselle, 
Self, LucEy, éired K Cond2 vet 

-Fact-c(ecEed articles
-jesearc(ed for editorial content, t(ematics K illustrations
-Placed print orders and selected p(otograp(s for editorial features, 
liaised wit( domestic K international agents

E(ucation & Frainin-

! » - ! » Instituto (e óormaciOn Empresarial
kiploma of Spanis( Language K Culture, deli)ered .y t(e C(am.er of 
Commerce of badrid, 

! ° - ! wEGàCIA V Centre international (e formation é la jente 
et é la n -ociation commerciale
baster in Business, barEeting, 


