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About

FAperienced Research and Development manager, with a focus on both Furopean 
and .sian supply chains for several Gashion kuAury and Design )randsz Veronica is a 
promoter of Responsible business, always loo(ing for solutions in order to support 
the best economic, environmental, and social impacts and the achievement of a 
circular )usiness Modelz .n active member of businesses and organiHations that 
support sustainable development for people and the planetz :er motto isK M.TF IO 
N!RO: IO–

My ValuesK Nor( Fthics ' Sustainable growth ' People Care 

)R.xDS N!RTFD NIO:

.lbino D|.mato SzRzk Gashion Norld Right GrancescatreHHi SzRzk

Wiorgio .rmani !perations :ugo )oss Oicino Sa Tarl kagerfeld )zV

kIF)FSTIxD )FRkIx Varese

Experience

Sustainable Fashion projects  
Gashion Norld Right J 2an 0/0/ - xow

- Gashion & Design Projects
- Research & development, coordinationz 
-Project Management ' Fvents and Social Projects 
-Startup ProjectsK 
-Oo the Pointer BProduct Design & NineEK !nline business development 6 
F-commerce 6 xew products launch 
-RforPF!PkFK sustainable Gashion project - Product innovation and )usi-
ness Development 
-.lHheimer Gest WavirateK Project manager for Fvent & .rt FAhibitions 
Bsince é editionsE 
-Porsche :ac(athonK advisor for Modum Shoes startup Bcircular projectE 
-Sustainability advisor for startup projects B.d :oc, Ohe Tim Chic, .ltrzdE 
-Community Gellow 6 )ites of Oransfoodmation BSwiss FmbassyE ' Sus-
tainable Good System 
-SDWs in Oourism ' kecturer in CZsar RIO1 Colleges SwitHerland 
-)usiness concept ' Sustainable tourism in Valsassina

Head of Sustainability – LABELL-D /Consultant
Varese J 2an 0/08 - Dec 0/08

- Creation and development of the Sustainability strategy for the online 
platform 
-Sustainability .ssesment creation for all the Gashion Categories 
-) Corp assessment follow up 
-Contact )rands to support Data collection process and veriLcations �
-Sustainability Oeam coordination 
-Support Mar(eting & Communication department with Sustainability 
input

Head of Product – Bags, SLG and Textile Accessories
kIF)FSTIxD )FRkIx J Sep 0/89 - .ug 0/85

– Planning and implementation of the Range Plan and product strat-
egy deLnition – Coordination between Product development team and 
Merchandising team – Interfacing with F-commerce, Retail and Mar(eting 
Oeam in order to support Collection Plan decisions and all promotional 
activities – Creative Input K for materials, hardware, trimmings, wor(man-
ships research – Competitors research – Pricing strategy for all product 
categories

R&D Fashion Coordinator - Bags, and Textile Accessories
Wiorgio .rmani !perations J Dec 0/87 - 2un 0/8X

https://www.dweet.com/
https://www.dweet.com/consultants/ficlEA_1-
https://www.linkedin.com/in/veronica-ambrosetti-80361a6/


Fmporio .rmani, .rmani 2eans, .2R, F.X, .q - Men & Nomen|s )ags, SkW, 
)elts and OeAtile .ccz Dec 0/87 ' 2une 0/8X – Collect general seasonal 
inputs throughout whole development process for all brands related to 
research and product creationz – Materials, hardware, trimmings, Lnished 
product researchz – Range plan supervisionK chec( with :T development 
team that products are aligned to collection plan re4uirementsz – R&D 
guidance during the material research and prototyping stages, ma(ing 
sure that the re4uirements are followed and are aligned with the brand 
re4uest in terms of design, 4uality and price rangez

R&D Manager
Wiorgio .rmani !perations J 2ul 0/8U - Dec 0/87

– Interpret design speciLcations and communicate with factories to 
achieve the desired 4uality and style productsz – Monitor product de-
velopment timeline for each season to ensure all R&D activities are well 
managed within the set schedule – Collaborating in Material research with 
related departmentsz – Source, negotiate, and develop new suppliers and 
factories in accordance with business needsz – Identify technical problems 
and provide advice to strive for the best 4uality and style for all productsz 
– Product development team coordination

Product development Manager Man / Woman
Tarl kagerfeld )zV J .pr 0/80 - 2un 0/8U

- Collection developmentB from s(etch to SMS delivery E 
-Sourcing and Vendor allocation BFurope & .siaE 
-Prices negotiations and cost analysis 
-Strict collaboration with design and technical teams 
-Daily communication with Merchandising team 
-Special project coordination Bx.P, !utlets, Wifts, Gast injections, F-com-
merceE 
-Development team coordination 
-Shoes collection coordination together with technical tea

Creative Manager Men's Accessories
:ugo )oss Oicino Sa J !ct 0//X - Mar 0/80

)oss )lac(, )oss !range, )oss Wreen, Selection and :;W! :ugo )oss 
Oicino S., Coldrerio BC:E !ct 0//X ' March 0/80 
-DeLning collection framewor( with :ead of Creative Management �
-Fnsuring the development process schedule accordingly to the given 
deadlines 
-.cting as the (ey contact between designer, technical development and 
brand management 
-Fnsuring target margin achievement in cooperation with technical de-
velopment 
-Gollow up of sampling processes in cooperation with the technical de-
velopment 
-Support and manage creative research 
-keather, teAtiles and materials research in fashion eAhibitions 
-Managing special CollectionK ;S and .sian mar(ets, !utlet, Oravel Retail, 
F-commercez

Product Manager - Womenswear collection
.lbino D|.mato SzRzk J May 0//é - 2un 0//X

- Responsible for sampling and production process Bfrom s(etch to Pro-
duction deliveryE 
-Research of teAtile, materials and products in fashion fairs 
-Vendors follow upK supplier|s orders management for sampling and 
production - 
-Contact with press, sales oLce and customer service

Product and Marketing Assistant - Women's Leather and 
Textile Accessories
GrancescatreHHi SzRzk J 2ul 0//7 - .pr 0//é

- Product research and developments follow up 
-Nebsite, newsletters, press oLce, customer service follow up �
-kaunch new bouti4ue Bmailing, invite press release, event organisationE



Education & Training

0//0 - 0//7 Marangoni School
Gashion )usiness, Gashion )usiness

null0/0/ UNIVERSITY of CAMBRIDGE
)usiness Sustainability Management, )usiness Sustainability Manage-
ment

null0/8X Milano Fashion Institute
xew Sustainable Gashion, Gashion )usiness


