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About

hbjarked on a captimating Kourney into t(e realbs of jeauty and luxury frob 
t(e foundation of Consulting at GPM.B ProVcient in namigating t(e intricacies of 
:rand Demelopbent, Fas(ion :uying, CMF design, Client Relations, and MarketingB 
Multilingual, I ab fueled jy a passion for continuous learning and innomation, and 
drimen to contrijute to t(e misionary groEt( of jrandsB

Top skills-
A CMF strategy
A :rand Design
A Cobbunication
A ProKect Managebent
A Client relations

:RSvDW OHRGhD OITU

Wtellantis W(oEUeroes .roup Prada .roup Ratti WBpBSB

Max Mara Fas(ion .roup TWJM MoscoE GPM. :HCCSRS SRT .alleries

Experience

Maserati Innovation CMF Designer
Wtellantis | 2un 010• A 

z veE leat(er, textiles, plastics and color R&D, innomation tracking in t(e 
Veld
z Led strategic cobbunication and teabEork organi;ation, driming inA
nomation in design and creatime strategy demelopbent for jrands like 
Maserati, LanciaB
z Prepared Maserati Sdmanced Design wision, Innomation Design strategy 
demelopbentB z Cooperation Eit( :rand, Marketing, cobbunication & 
press, giming intermieEsB
z Conducted consuber trend researc(, persona analysis, organi;ed 
Eorks(ops, banaged product demelopbent, optibi;ing resources for 
ibpactful jrand initiatimes, E(ile collajorating Eit( designers, product, 
barketing teabsB
z Innomation baterials R&D4 
z Demeloped veE Merc(andising Line for Slfa RobeoB
z Directed production of Lancia Concept Car in weli;y as t(e CMF lead 
designerB

Junior Marketing Manager
W(oEUeroes .roup | Dec 0101 A 2an 0103

z Crafted and executed cobpre(ensime barketing strategies, increasing 
social bedia audience reac( jy %15B
z Promided strategic guidance for admertising and pujlic cobbunications, 
ensuring jrand consistencyB Jtili;ed dataAdrimen insig(ts to en(ance 
outreac( strategies, increase conmersions,
z Oorked on jriefs and guiding creatime direction to beet ojKectimes for 
all admertising and pujlicAfacing cobbunications, including print, digital, 
and mideo assets4
z Coordination of actimities jetEeen international teabs4
z Direct barketing initiatimes, jrand probotion, ement organisation, PR, 
online and o9ine cobbunication, digital barketing and Eejsite demelA
opbentB

Sales Assistant
Prada .roup | 2un 0101 A Sug 0101

z  Sc(iemed a %è5 increase in teab sales t(roug( product knoEledge, efA
fectime cobbunication, and strategic online and o9ine sales approac(A
es4
z Hrgani;ed inAstore ements and ibplebented creatime strategies for CRM 
engagebent4

https://www.dweet.com/
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z  Maintaining and demeloping client relations(ips t(roug( an indimidual 
approac(, lemeraging also on CRM and digital tools, WSP4
z  Oelcobing and serming t(e custober promiding an excellent inAstore 
experience at all tibes

Product Manager
Ratti WBpBSB | 2un 01•é A 2un 0101

z Managed textile & print R&D for Uerbqs, Louis wuitton, Dior, 
Longc(abp, C(anel, C(lo74                                                                                     
z Coordinated 8uality c(eck and control, nonAstop collajoration internal 
ms external4
z Launc(ed and folloEed trib demelopbents frob designers, PD & berA
c(andising teab4�                                                                                    
z Mastered dyeing, galmanisation, screen print, transfer pattern print, 
confectioning c(eck up, plus prepared pieces for t(e runEay s(oEsB
z Demeloped neE jusiness relations(ip Eit( Courreges and Longc(abp 
jy baking R&DB

Sales Assistant
Max Mara Fas(ion .roup | 2an 01•é A 2un 01•é

z Interaction Eit( clients4 
z Client analysis, assisting in t(e process of c(oosing t(e rig(t iteb acA
cording to t(e personal taste of t(e client and t(e perfect Vt4 
z Restocking of t(e Eare(ouse4 
z Participating in layout and and styling of t(e jouti8ue4

Fashion Buyer
TWJM MoscoE | Sug 01•Z A vom 01•'

z Oorking Eit( (ig(Aend fas(ion jrands, as wersace, Walmatore FerragA
abo, HT: .roup, H6 O(ite, Ku(air Murad, hlie Waaj, wictor & Rolf, Hscar 
de la Renta, Kust to nabe a feE4
z Market analysis, jrand scouting, custober proVle study, participating in 
t(e annual fas(ion fairs4 
z Sllocation pus(es, consolidations and stock transfers folloEing Eeekly 
line print remieEs4
z Connecting Eit( wisual Merc(andising, Marketing and Wtore Hperations 
teabs to create aLnity and contrijution to t(e jusinessMs cobbercial 
perforbance4
z Collajorate Eit( Collection berc(andising teab in demeloping collecA
tion jriefs4
z Planning and organising beetings Eit( jrands4
z :uying of t(e nabed ajome jrands in Milan, Paris, and ot(er places 
across t(e hurope4
z Sctime cooperation Eit( Financial and berc(andising departbent, VA
nancial data analysis4
z Ueading t(e educational trainings for t(e sales teab at TWJM MoscoE 
and DLT Waint Petersjurg4
z Oorking Eit( Oedding jy Mercury, luxury jridal store A promiding sta6 
Eit( any inforbation needed for operating e6ectimely and perforbing 
Eell in order to joost t(e sales

Management Consultant
GPM. | Wep 01•3 A 2ul 01•N

z Consulting Eit(in t(e bet(odology departbent, preparation of neE 
judgeting systeb in collajoration Eit( WSP4
z Cultimated strong and lasting relations(ips Eit( clients t(roug( e6ectime 
cobbunication and delimering (ig(A8uality consulting sermicesB
z Sctimely contrijuted to process optibi;ation initiatimes, identifying areas 
for ibpromebent and ibplebenting eLcient solutions4
z Preparation of jusiness presentations, participation in beetings Eit( 
custobers4
z Collajorated closely Eit( crossAfunctional teabs, jot( internal and 
external, to ensure t(e successful ibplebentation and integration of 
proKects4
z Promided strategic consulting sermices Eit(in t(e bet(odology deA
partbent, contrijuting to t(e en(ancebent of existing processes and 
bet(odologies4
z Played a key role in preparing and ibplebenting a neE judgeting 
systeb, optibi;ing Vnancial processes for clients4



z Facilitated e6ectime cobbunication c(annels to align proKect goals Eit( 
client expectations

Public Relations Intern
:HCCSRS SRT .alleries | May 01•• A Sug 01•0

z  Demeloped and baintained relations(ips Eit( local bedia outlets, art 
pujlications, and inOuencersB
z  Sssisted in drafting and distrijuting press releases to probote gallery 
ex(ijitions, ements, and artist featuresB
z  Wupport t(e planning and execution of gallery openings, ex(ijitions, 
and special ementsB
z  Contrijute to t(e creation of cobpelling content for neEsletters, jlogs, 
and t(e gallery EejsiteB

Education & Training

01•' A 01•é Politecnico di Milano
MasterMs degree, 

01•N A 01•Z Accademia Costume & Moda
wocational course at fas(ion design, 

01•3 A 01•N Finance University under the Government of the Russ-
ian Federation
MasterMs degree, 

01•% A 01•3 Groupe ESC Troyes
:ac(elorMs degree, 

01•0 A 01•% ACCA
Wtudent, 

01•0 A 01•% PWC junior club
PEC student, 

01•1 A 01•3 Finance University under the Government of the Russ-
ian Federation
:ac(elor Degree, 


