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Product Merchandising Director 
Vak)e Aetaik 2 Tct 030- • vow

f�Aoke Nodek and keader yor the Crod)ct Merchandising teaNs across 
()rope, acting as a Ieb NeNjer oy the core teaN to dekiBer o)r strategic 
and coNNerciak ojxectiBes
f�Sttend senior jrand Neetings with Aetaik Directors across a specilc 
portyokio, jringing wekk researched prod)ct opport)nities
f�Snticipate c)stoNer trends and )se to iNpact the prod)ct sekection yor 
the jrands
f�Meet with Aetaik directors on a reg)kar jasis to disc)ss akk stocI and 
range pkan topics and action pkans
f�Liaise with Aetaik Directors to identiyb, conlrN and pkan actions to je 
taIen yor stores with stocI chakkenges
f�AeBiew and anakbse pricing str)ct)res and or changes per jrand whike 
ens)ring sakes pkan is Naintained yor specilc jrands across the ()ropean 
Bikkages
f�Aesponsijke yor )nderstanding jrand repkenishNent pkans or chak•
kenges yor jrands inck)ding delning repkenishNent paraNeters, yore•
casting sakes trends, reporting on o)t•oy•stocI anakbsis yor s)ch jrands
f�OorIing with jrands across ()rope to assist theN with iNpkeNenting 
contin)itb j)bs yor periods o)tside oy norNak trade s)ch as eqtraordi•
narb sake, .hristNas and other peaI trading tiNes and Ieb coNNerciak 
NoNents
f�Sssessing and appraising pricing str)ct)re, NarI downs and akk s)ch 
actiBities with retaik jrands and dekiBering reports as re&)ired to highkight 
chakkenges
f�.ond)ct and participate in reg)kar reBiew Neetings to NaqiNise sakes, 
iNproBe sekk thro)gh and in1)ence stocI keBeks in retaik jrands|�
f�W)pport new jrand disc)ssions with NarIet intekkigence and conBinc•
ing eBidence to s)pport their
f�.ontrij)te to and present at reg)kar Neetings to inck)de j)siness 
reBiew, trade reBiew
f�Snticipating y)t)re growth opport)nities Bia Hrend anakbsis

Menswear Buying Manager
Parrods 2 Dec 0303 • vow

.onteNporarb, T)tdoor, Wports, (ssentiaks, Whoes, Sccessories Fstore, 
onkine : airportG
TBerseeing two R)bing teaNs, HeaN oy z3, reporting into Pead oy R)b•
ing

Aesponsijikities7

f�Ckan and sekect jrands and prod)ct according to c)stoNer deNand, 
trends, j)dget and strategb
f�DriBe gross Wakes and net contrij)tion
f�MaqiNi'e jrand inBestNent thro)gh negotiation
f�OorI with the Pead oy R)bing on setting j)dgets 
f�OorI with the R)bers to deBekop coNNerciak ac)Nen, NarIet Inowk•
edge, range pkanning sIikks

Menswear Buying Manager
Parrods 2 Wep 03z6 • vow

Men+s .onteNporarb FWtore, onkine : airportG 435 jrand, teaN oy/

Aesponsijikities7
f .reate cross•channek ann)ak jrand and prod)ct strategic pkan in cok•
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kajoration with
Merchandising and Tnkine Hrading
f OorI ckosekb with Merchandising to pkan sakes, stocIs, Nargins and 
space densities yor
departNent at jrand keBek
f vegotiate terNs with jrands inck)ding cost price, NarIeting spend, 
onkine terNs, AHVs , dekiBerb
and eqck)siBitb
f TBersee conBersion oy jrands yroN TR to concession ad rekeBant lnan•
ciak anakbsis
f OorI with MarIeting, Wociak Media, CA, .AM on c)stoNer coNN)nica•
tion
f (qec)te speciak eBents and retaik theatre, negotiate and pkan shop lts, 
pkan pop•)ps yor TR jrands

Global Wholesale Merchandise Manager, Wholesale 
Manager EMEA
D)nhikk 2 Wep 03z’ • Wep 03z6

Ohokesake7

f Aesponsijke yor Nerchandising and pkanning across akk D)nhikk cate•
gories
f .reating assortNents yor each region workdwide to speciyb akk di8erent 
end cons)Ners
f OorIing ckosekb with the design teaN to NaIes s)re to coBer akk needs 
oy the di8erent regions�
f Manage THR jased on sakes act)aks, yorecasts and stocI hokding tar•
gets
f OorI ckosekb with prod)ction to Nonitor injo)nd prod)ct 1ow to en•
s)re Ieb kiyestbke ka)nch dates are Net
f Trganising the R)bing caNpaign
f Managing akk acco)nts across the (M(S region
f DeBekoping new strategb yor y)t)re growth j)siness
f Trganising store training to ens)re highest &)akitb oy prod)ct Inowk•
edge
f (ns)ring the Wakes targets are Net

Tnkine7
f Aesponsijke yor j)bing, Nerchandising and operations across akk cate•
gories yor d)nhikk|coN
f EnBokBed in Vis)ak Merchandising onkine and j)ikding content
f Snakbsing peryorNance on a daikb jasis to ens)re consistent growth
f OorI ckosekb with NarIeting teaN to j)ikd and s)pport e•NarIeting 
cakendar
see kess

Sales & Merchandise Manager MEA+
CBh .orp| 2 Tct 03z/ • Spr 03z’

f Aesponsijke yor j)bing, Nerchandising and pkanning across akk diBisions 
yor .akBin Kkein Aetaik stores and Ohokesake partner stores
f (ns)re consistent, proltajke growth in sakes reBen)es thro)gh positiBe 
Nerchandise pkanning
f .ontin)akkb identiyb j)siness ojxectiBes, strategies and deBekop action 
pkans to iNproBe short and kong terN sakes and earnings
f Aeg)karkb anakbse NarIet needs, opport)nities and potentiak areas oy 
growth across the di8erent distrij)tion channeks�
f Snakbse store peryorNance on a daikb and weeIkb jasis
f (d)cate kocak sakes teaN in Aetaik and Ohokesake stores, jb estajkishing 
ckearkb deBekoped and targeted prograNs and seNinars
f .kose cokkajoration with design teaN to deBekop the cokkection yor 
specilc co)ntries, ens)ring akk partners needs are Net�
f Enitiate and deBekop strategies with MarIeting, Vis)ak Merchandising 
and .)stoNer WerBice teaNs to deBekop partner needs
see kess

Sales and Merchandise Manager R.E.M Tommy HilIger
CBh .orp| 2 Spr 03z- • Tct 03z/

f Aesponsijke yor j)bing, Nerchandising and pkanning yor the Piklger 
DeniN diBision yor Aetaik stores and Ohokesake partner stores
f .reate and Nanage assortNent pkanning yor akk stores
f DeBekop pricing strategies yor di8erent NarIets�



f .kose cokkajoration with design teaN to deBekop the cokkection yor 
specilc co)ntries, ens)ring akk partners needs are Net�
f Detaiked j)dget pkanning
f Aeg)kar anakbsis oy proltajikitb oy Aetaik and Ohokesake stores, deBek•
opNent oy strategies to deBekop y)rther
see kess

Sales Manager knternational MarZets
PUmT RTWW 2 Wep 03zz • Dec 03z0

f Aesponsijke yor order intaIe, inck)ding pkacing pre orders and stocI 
orders
f Aesponsijke yor j)bing, Nerchandising and pkanning across akk diBisions 
yor P)go Ross Aetaik stores and Ohokesake partner stores
f DaikbG weeIkb sakes anakbsis, yoc)sing on KCEHs, sekk thro)gh lg)res and 
internak anakbsis
f DeBekoping partner needs jb creating strategies yor store renoBation, 
adding new kines, g)idance yor opening new CTW Finck)ding stores and 
shop•in•shopsG
f Twnership oy Ieb .)stoNer WerBice areas, inck)ding creating shipNent 
pkans, Nonitoring dekiBerb processes, Naintaining and deBekoping new 
pabNent pkans
f Aesponsijke yor training oy Aetaik and Ohokesake sta8 across akk co)n•
tries
see kess

Education & Training
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