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About

F af a sIilled farIeting prouessional h-rrentl) serming as a digital Assistant Brand 
Manager at yepsi.Lipton Fnternational in London, UKx F ejhel in driming hon.
s-fer.hentrih strategies, emidenhed b) f) s-hhessu-l pioneering pro'eht ou t(e 
ZGen T ho-nhilZ initiatime, w(ih( (as led to a 4iI4oI uollowing ou 0ééI and t(e 
establis(fent ou lohal sohial fedia teafs in Ie) farIets liIe cranhex

Fn f) premio-s role as Assistant Brand Manager, F presented hons-fer.hentrih 
insig(ts to staIe(olders, res-lting in ifpromed farIet -nderstanding and t(e s-h.
hessu-l la-nh( ou hollaboratime hafpaigns liIe ZAhtion o- V!ri.t(!SZ on /naph(at in 
cranhex

cl-ent in Nnglis(, crenh(, and yersian&carsi, F (old a degree in Fnternational B-siness 
wit( crenh( R MarIeting urof t(e Unimersit) ou /trat(hl)de faIing fe (ig(l) 
hross.h-lt-rall) hofpetentx yassionate abo-t hontin-o-s learning, F af eager to 
relohate to cranhex
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Experience
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q Driming hons-fer hentrihit) ou t(e Lipton Fhe 4ea MarIeting prograffe 
wit( uoh-s on sohials mia remiming t(e ZGen T ho-nhilZ initiatime W4(e Gen T 
so-ndboard ou bot( yepsi|o R Unilemer parent hofpaniesEx 4(is allows 
t(e /ohial Media teaf to e1hientl) A&B test beuore assets go lime wit(in 
• (o-rs on defandx 
q yro'eht fanaged t(e set-p ou lohal sohial fedia pages and establis(ed 
kme teafs urof shrath( in Ie) farIets, inhl-ding cranhe, uor Lipton Fhe 
4eax 4(is inmolmed training teafs on t(e Lipton brand, hoordinating dail) 
ahtimities, and fanaging internal prohesses to ens-re t(e hreation ou 
lohall) relemant hontent, hontrib-ting to a strong sohial presenhe w(ilst 
preserming brand ifagex 
q yla)ed an instr-fental role in driming Lipton Fhe 4eaZs 4iI4oI uollowing to 
0ééI t(ro-g( proahtime hoff-nit) fanagefent strategies and hreating 
hontent based on hons-fer insig(ts and trends to honsistentl) resonate 
wit( Gen T target a-dienhesx 
q Led t(e Lipton AF pilot worIstreaf b) researh(ing t(e AF farIet and 
anal)sing w(ih( tools are amailable to (elp t(e teaf behofe fore e1.
hient and red-he hostsx
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q Driming hons-fer hentrihit) presentations to Ie) staIe(olders ed-hat.
ing on t(e latest inuorfation on hons-fer insig(ts to-h(ing on trends 
and be(amiorsx 4(is res-lted in ifpromed farIeteersZ -nderstanding ou 
t(is target a-dienhe and reheimed (ig( ahhlaif urof seniors and sparIed 
t(e AF yilot PorIstreaf R la-nh(ing on 4iI4oI s(opx 
q Lead t(e ZAhtion o- V!ri.t(!SZZ Lipton hoff-nihation hafpaign in hol.
laboration wit( /naph(at in cranhe, t(e biggest ihe tea farIet in N-ropex 
4(is was ah(iemed b) leading a hross.u-nhtional teaf to t(e delimer) 
ou t(is hoff-nihation pro'eht, ens-ring all assets are on brand and 
hofpleted on tifex 4(is re+-ired fanaging Ie) staIe(olders inhl-ding 
t(e N-rope hoff-nihations teaf, t(e lohal crenh( teaf, agenhies and 
ifportant b-siness staIe(oldersx 4(is hafpaign res-lted in %éM -sers 
interahting wit( o-r branded /naph(at klters, %3x0I -sers entering o-r 
hofpetitions W(ig(er t(an t(e /naph(at %éI standardE and lime brand liut 
ou paid assets s(owed as awareness ou 63%  on /naph(atx 
q Demeloped and presented font(l) -p to date hofpetitor and farIet 
researh( to senior staIe(olders w(ih( ued into t(e hoff-nihation strat.
eg)x
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e|offerhe Assohiate, yepsi|o, Oeading, United Kingdof, Lohal Oole 
q La-nh(ed t(e UKs krst anti.uood waste b-ndle on eBa) saming %é  
ou s(ort.dated prod-hts urof being destro)edueeding into t(e omerall 
s-stainabilit) goals ou t(e b-siness and winning an internal award uor 
t(isx 
q Hwned elefents ou t(e 4est R Learn plan to drime mal-able insig(ts and 
learnings to s(are wit( t(e wider b-sinessx 4(ese insig(ts were -sed to 
dekne and fanage t(e prohess ou t(e D3| strateg)x

Education & Training

3é%  . 3é3% University of Strathclyde
Fnternational B-siness wit( crenh( R MarIeting, Distinhtion, 


