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About

MBA, MLB wit( daw an. Corporate daw .egreeS1 More t(an 0y xearS of e:perience in 
Strategic poSitionS inR Marketing, Merc(an.iSing, Wetail Management, du:urx Bran. 
Management an. Digital Marketing1
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s:ecutiIe NaS z le ColleGioni MeninIeSt

vew Oorl. du:urx NaS z Bexon. |reen Ntore He:tron z Villa Womana

Experience

BRAND DIRECTOR at
vew Oorl. du:urx NaS z Bexon. |reen Ntore J 2an 9y0- 7 vow

L (aIe prepare. t(e buSineSS plan, launc( an. go to market for a wellneSS 
Store on .i3erent c(annelS an. .igital platformS Suc( aSR N(opifx, Wappi 
Bogota 9y0- 7 Barranquilla 9y90 ).eliIerx appE, Merca.o dibre )market7
placeE an. t(roug( Social networkS like hacebook an. LnStagram S(opS1 
L create. from Scratc( a buSineSS propoSal for wellneSS pro.uctS an. 
ac(ieIe SuStaine. growt( w(ile maintaining a (ig( Sell7t(ru1

VISUAL MERCHANDISING DIRECTOR
He:tron z Villa Womana J Nep 9y0- 7 Dec 9y0-

L waS ViSual Merc(an.iSing Director of a national .iStribution network 
ma.e up of 95 StoreS in 5 citieS1 L ma.e t(e win.owS .iSplax planning an. 
e:ecution1 L carrie. t(e implementation an. training of t(e Corporate 
L.entitx Manual of t(e SaleS force1 L eIangeliGe an. implement tec(nical 
marketing proceSSeS to Stan.ar.iGe an. profeSSionaliGe proceSSeS at t(e 
pointS of Sale1 AS well aS t(e complete training of t(e SaleS force1

MARKETING MANAGER
s:ecutiIe NaS z le ColleGioni J Kct 9y0Y 7 voI 9y05

L waS fullx reSponSible for t(e Marketing Area of t(e CompanxR |lob7
al Marketing, Marketing Lntelligence, Merc(an.iSing, CommunicationS, 
Public WelationS, CWM, sIentS, Nocial an. Digital Marketing1 L DeSign t(e 
Marketing Mi: of a multi7bran. network of StoreS to .eliIer (ig(7en. 
pro.uctS t(roug( Department NtoreS, Multi7Bran. NpaceS, hranc(iSeS, 
N(opS an. CornerS wit( more t(an Y%,yyy cuStomerS1 L alSo SerIe. aS 
haS(ion Buxer to S(owroomS in Milan, Ma.ri. an. vew Uork1 L .eliIere. 
a growt( in clientS more t(an 0yy  annuallx Since mx Start1 L alSo create. 
t(e reportS to track companx performance an. forecaSt SaleS an. buxing1

INTERNATIONAL ECOMMERCE PROJECT MANAGER at
MeninIeSt J 2an 9y09 7 2ul 9y0Y

L participate. in t(e marketing Strategx of a webSite .e.icate. to t(e 
SelectiIe .iStribution of menSwear1 L manage. t(e Iirtual Store of t(e 
international SiteSR T, |ermanx an. Npain marketS1 Create WeportS, 
analxGe an. propoSe StrategieS for t(e .i3erent SiteS, bran.S, categorieS 
an. pro.uctS1 L create. from Start two new c(annelS for two new territo7
rieS wit( t(eir own particularitieS in two .i3erent languageS1 Coor.inate 
internal an. e:ternal teamS, Suc( aS web an. marketing agencieS1
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