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About

d mriSen anm bultifacetem &ranm &uilmer y barketeer pit( (ig(l1 international 
DroVle anm 0' 1earsx eTDerience pit(in luTur1 grouDs anm inmeDenment E.C fas(ion 
&ranmsj d Dassionate teab leamer pit( a DroSen track recorm in successfull1 meliS-
ering cross-functional DroRects in migital-Vrst anm obni-c(annel enSironbentsj vop 
eTcitem to memicate (erself to a nep c(allenge, pit( an innoSatiSe anm Salue-mriSen 
cobDan1 anm teab t(at pill &eneVt frob (er entreDreneurial sDiritj
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Experience

Sales & Marketing Director
Eebellier Jtmj 2 dug 8'0: - qan 8'88

Jeamers(iD of t(e &ranmxs oSerall strateg1 y .eab meSeloDbent• 
4Eesigns anm ibDlebents t(e &ranmxs strateg1 alongsime t(e Founmer, 
setting &usiness anm sales o&RectiSes anm meliSering t(e roambaD to 
reac( t(ebj 
4HmentiVes anm leams t(e meSeloDbent of nep gropt( aSenues for t(e 
&ranm )nep barkets, c(annels, aumiences, categoriesNj 
4Auilt frob scratc( anm banages Drocesses, IPHs anm reDorting tools for 
t(e barketing, sales y ecobberce Serticalsj 
4Auilt anm recruitem t(e sales y barketing teab, (elDem t(e Founmer to 
structure anm recruit t(e teab across meDartbentsj 
4Passionatel1 leams anm nurtures a 1oung, eager-to-learn teab of ; mirect 
reDorts across functions )Custober BerSices, O(olesale, Marketing y PWNj 
Jeamers(iD of t(e Marketing y Cobbunications meDartbent• 
4Plans, coorminates anm ibDlebents e–ectiSel1 t(e barketing strateg1 
across all releSant touc(Doints anm c(annels )ebail barketing, mirect 
bailing y CWM touc(DointsU PW, cele&rities anm in7uencers barketingU 
aGliates barketingU organic anm Daim social bemiaU migital barketing, PPC 
y ecobberce pe&site oDtibisationN to oDtibise anm baTibise &ranm 
Dositioning anm apareness, traGc anm sales o&RectiSes, custober ac|ui-
sition y custober lo1alt1j 
4Btrategicall1 imeates, ibDlebents anm leSerages seasonal collection 
launc(es, sDecial DroRects anm tactical cobbercial anibations to reac( 
a sustaina&le, long-terb gropt(j Jeamers(iD of t(e Bales meDartbent 3 
hcobberce y Hnternational O(olesale• 
4Manages hcobberce anm CreatiSe teabs to target ke1 aumiences anm 
barkets pit( releSant bessages t(roug( Daim social strategies, CWM 
cabDaigns anm pe&site oDtibisationj BDecial focus on ke1 barkets for 
online &usiness• 6B, 6I y huroDej 
4KSersees t(e launc( of t(e &ranm in C(ina, &uilming anm meSeloDing 
&ranm Dresence anm apareness in C(inese social bemia anm ecobberce 
Dlatforbs )OeC(at, WhE, .MallNj 
4Btartem anm meSeloDem t(e &ranmxs p(olesale actiSit1, nop pit( ke1 
accounts porlmpime in all strategic barketsj Promuct y Collection Mer-
c(anmising• 
4EeSeloDs anm oSersees t(e collection anm berc(anmising Dlan pit( t(e 
Founmer y CreatiSe Eirectorj 
4Krc(estrates t(e Eesign, Promuction, CreatiSe anm hcobberce teabs to 
ensure tibel1 anm successful launc(es of nep Dromuctsj

Freelance Marketing Consultant
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Marketing Manager, Global & Special Projects
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Flo&al Marketing ProRects Managebent• 
4Eesignem anm coorminatem seasonal barketing cabDaigns anm one-o– 
sDecial DroRects pit( ke1 stake(olmersj 
4Managem t(e Mame-.o-Krmer Drograbbe )in stores anm onlineN anm 
collection uDmates pit( ke1 meDartbents internall1j 
4KSersap t(e custobers gifting Drograbbe in line pit( custober seg-
bentationj Marketing Managebent for Wegions• 
4Cobbunicatem barketing Dlans to regional teabs anm opnem t(e glo&al 
barketing anm eSents calenmarj 
4ProSimem strategic mirection to Wegional teabs anm bonitorem local eT-
ecution anm results of regional barketing initiatiSesj 
4Facilitatem barket baterials anm suDDort frob Leam KGce to re-
gions )6B, qaDan, dsia anm hMhd, incluming franc(ise DartnersNj Wetail y 
Kbni-C(annel Marketing• 
4Eesignem nep client ac|uisition strategic guimelines anm oSersap ib-
Decca&le anm e–ectiSe ibDlebentation &1 regionsj �
4Createm in-store barketing tools in line pit( regionsx neems )ejgj eSents, 
&outi|ue anibation, clienteling toolsNj 
4EeSeloDem obni-c(annel touc(Doints pit( CWM anm Eigital teabs anm 
fosters bulti-c(annel releSanc1 for barketing toolsj Managem Flo&al 
Memia Planning anm WeDorting, in line pit( t(e &ranmxs strateg1 anm 
&umgetj Managem t(e CreatiSe BerSices re|uests anm calenmar pit( Aranm 
Hbage teab to meliSer releSant assets anm collaterals on tibej

Business Analyst
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Regional Marketing Assistant Manager
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Wegional Marketing Coormination y Cross-Functional ProRect Manage-
bent for dsia PaciVc region )08 countriesN GH' Marketing, Jarge-Bcale 
hSents y Wetail ProRect Managebent Aumget Managebent anm Btrategic 
BuDDort - reDortem mirectl1 to Wegional Marketing Eirector

Assistant Partnerships Manager
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Sales Assistant
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