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ctrategiv marketing leader witS a proxen revord of steering tSe dexelopment 
and euev(tion of marketing strategies tSat mauimise engagement B2C2 and 2C). 
and rexen(eH yigSlb eqevtixe in estaIlisSing marketing operations, provesses, and 
tevSnologies to favilitate tSe vreation of (niR(e vampaigns and digital euperienves 
tSat euponentiallb invrease demand and lead generationH AnN(ential vomm(nivator 
wSo van I(ild, dexelop, and lead gloIal teams to drixe growtS initiatixes tSat 
prod(ve millions of dollars in rexen(eH

2WO8Ec GPWKhE GATy

OvtionOid Osiand|H)om 2(pa JloIal hr(ptixe 2rands Ltd

huceed yealtS LadderHAo Mars 0alladi(m Eigital Wobal Mail

Tata )omm(nivations tSe 8ational ctrategies Userfarm

Experience

Interim Performance Marketing Ops Director (D2C, 
FMCG)
Mars 1 -(l C5CF 3 8ow

yire, manage, and dexelop a F•3memIer team avross h(rope B0oland, 
Jermanb, 'ranve, and UK. to drixe deplobment of Fj Irands for Mars pet 
n(trition and enaIle dexelopment, delixerb, and meas(rement of TV and 
digital marketing eqortsH 
zWexiew euisting data Now and f(nnel to drixe vompanbYs transforma3
tional 7o(rneb to Ievome a data3drixen IrandH 
z)reate and integrate new marketing framework avross fo(r Il(eprint 
markets, delixering tevSnival elements of UTM and vampaign tauonomb 
for data travking and enaIling deeper and rivSer performanve xisiIilitb 
to vontin(o(slb improxe Irand goalsH 
z)ollaIorate witS 7oint I(siness partners to optimi%e vampaigns, in3
vreasing 4P4 e9vienvies Ib X•$H

Digital Transformation Marketing Ops (SME, SaaS)
0alladi(m Eigital 1 cep C5C5 3 cep C5CF

Gorked on marketing operations eqevtixeness programs for 2C2 caac 
vlients BvonDdential., witS a vore fov(s on marketing operations, reso(rve 
allovation, tevS stavk, team infrastr(vt(re, and lead generation provess3
esH 
zWexiewed provesses and made revommendations to )3lexel euev(tixes 
on messaging, vSannels, vampaigns, and meas(rementsH

Board Advisor – Performance Marketing Ops 
(HealthTech D2C)
huceed yealtS 1 -(n C5C5 3 -(n C5CF

Gorked witS vo3fo(nders of a med3tevS fertilitb vompanb targeting 
C•3£53bear3old men to sSape tSeir direvt3to3vons(mer strategb, ens(r3
ing Iest3in3vlass marketing operations and tevSnologies were Ieing de3
plobed to mauimi%e rexen(eH

Head, Performance Marketing Ops & Strategy (FMCG)
hr(ptixe 2rands Ltd 1 cep C5F/ 3 -(n C5C5

2(ilt a marketing f(nvtion and vross3f(nvtional team Bdesign, U6, sovial, 
displab, 00), and vontent.H 
z2(ilt IrieDng provess, meas(rement mevSanisms, and onIoarded tevS 
stavk, invl(ding y(Icpot, Marketo, Joogle, and MetaH 
zGorked witS euev(tixes on JO0 analbsis, vompetitixe oxerxiew, chP 
landsvape, 00) potential, marketing f(nnel, remarketing, and market3
ing a(tomation Bsales vlosing tSro(gS email drip., res(lting in a +•55K 
inxestment in marketing f(nvtionH 
zEroxe svale in a SigS3growtS e)ommerve, vons(mer goods I(siness 
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BOma%on & cSopifb.H 
zEexeloped lean digital marketing vampaigns at top of f(nnel, axeraging 
•K new v(stomer xisits in Drst montSH 
zAnstr(vted strategb for 'aveIook Ods, Joogle Ods, a9liate marketing, 
Joogle Onalbtivs, and chP tools for digital vampaignsH

Associate Director Performance Marketing & Media 
Planning – Contract
Tata )omm(nivations 1 -(n C5FX 3 O(g C5F/

Eigitallb transformed Tata )omm(nivationsY gloIal sales and marketing 
vontriI(tion of :C2 from F$ to C5$ B)lo(d, OGc, )isvo, O%(re, U)), 
M0Lc, 8etwork. Ib fov(sing on v(stomer avR(isition and a digital3Drst 
approavSH 
zWepositioned digital marketing strategb (sing a m(lti3vSannel approavS 
to deplob vampaigns (sing a marketing valendarH 
zPwned digital analbtivs avross all marketing and weI properties, travk3
ing tra9v, page xiews, time on site, and ret(rn xisitsH 
z2(ilt a gloIal marketing team witS fo(r internal staq memIers and eigSt 
people from agenvies to delixer O2M vampaignsH 
z)reated a )6 roadmap management for weI and moIile avR(isition 
strategies from O€2 and MVT testing, targeting, and personali%ation 
avross axiation, Ianking, televom, and Il(e3vSip xertivalsH 
zPwned all paid digital media vampaigns, invl(ding vontent vreation, 
strategb, delixerb, and performanve optimi%ationH 
z)reated and dexeloped paid sovial strategb B'aveIook, Twitter, 
LinkedAn., res(lting in a positixe WPAH 
z)reated a s(vvessf(l gloIal worksSop format to raise awareness of 
digital marketing vapaIilities and avtixities B|5$ attendanve.H

Senior Performance Marketing & Acquisition Consultant 
– Contract
Wobal Mail 1 8ox C5F  3 -(n C5FX

Led dexelopment, deplobment, and optimisation of all vons(mer digital 
avR(isition avtixitb for Wobal Mail avross paid vSannels, invl(ding searvS, 
displab, vontent, and sovial witS meas(raIle res(lts along on page chP 
BsearvS engine optimisation.H 
zPxersaw direvt avR(isition avtixitb for a new )ons(mer AE prod(vt and 
managed low3performing prod(vts witS a :FCM  I(dgetH 
zEeDned and tested displab adxertising, vontent marketing, and sovial 
media in avR(isition miu witS a fov(s on Keepsafe and Oddress8ow 
prod(vtsH 
z)reated and implemented new strategb for O8 prod(vt targeting :C55K 
rexen(e in bear oneH

Director of Global Client Strategy – Contract
LadderHAo 1 O(g C5F  3 cep C5F

Ovted as a vons(lt for vlients in Ianking, fasSion, and traxel ind(stries 
on a f(ll s(ite of digital serxives, invl(ding digital strategb, vontent, (ser 
euperienve, vreatixe engineering, weI, sovial growtS, and Irand perfor3
manve marketingH 
zEelixered a vons(ltatixe serxive for all vlients, invl(ding vlient training, 
pre3NigSt vampaign vSevks, media agenvb pitvS management, and media 
provess assessments, res(lting in largest vlient  Traxeleu B2illing :F/CK.H

Lead, Digital Acquisition & Performance Marketing – 
Contract
2(pa JloIal 1 Pvt C5F• 3 O(g C5F

Led vreation and implementation of a digital marketing avR(isition 
strategb Ib implementing strategiv messaging, Ib to(vS point, vSannel 
and aligning tSis witS I(ber vonsideration provess, ens(ring delixerb of 
:F5H£M rexen(eH 
zAmplemented 00) vonxersion rate improxements xia MVT and split test3
ing landing pages, res(lting in •|j$ growtS BFHC$ to X$.H 
zhxal(ated I(ber vonsideration provess, allowing euev(tion of m(l3
ti3vSannel marketing approavS B00), displab, a9liate, sovial.H

Digital Marketing Manager
OvtionOid 1 Eev C5FC 3 O(g C5F•



Led delixerb of digital marketing plans and e3vommerve avtixitb to im3
proxe Irand presenve and drixe f(ndraising rexen(eH 
zLiaised witS international teams to s(pport marketing strategb on a 
gloIal lexel and enSanved paid media Bsovial media, chP, chM, xideo, 
00), a9liate, and displab. wSile adopting a test3and3learn approavS, 
invreasing online vonxersion rates Ib j5$H 
zEelixered R(arterlb digital worksSops for organisation worldwide, and 
voxered topivs s(vS as 00), chP, xideo, and sovial mediaH 
zc(vvessf(llb invreased site tra9v from paid so(rves Ib F•$ B00), grant, 
displab, VPE, sovial, retargeting.H

Head of Online Acquisitions
Userfarm 1 Opr C5FC 3 Eev C5FC

)reated online strategb plan witS a fov(s on loval vampaigns avross 
h(rope 3 UK, ATO, hc0, 'WO, and EO)yH 
zTransitioned weIsite to yTML• witS stronger chP prinviples, vreated 
2C2 sevtion for v(stomers, ran 00) vampaigns, and droxe remarketing 
ads, avR(iring new vlients s(vS as e2ab h(rope, 2arilla, TUA, and Olain 
O elo(H 
z)reated a digital marketing pipeline of oxer jM in siu montSs tSro(gS 
email marketing vampaigns and marketing listsH 
zManaged a EM vampaign to a vold a(dienve witS FC$ open rates and a 
f(rtSer jC$ vontavt rateH 0rexio(s Woles

Senior Marketing & Social Media Manager
Osiand|H)om 1 -(l C5F5 3 -an C5FC

Events Marketing Coordinator
tSe 8ational ctrategies 1 cep C55/ 3 Opr C5F5


