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vesults-driBen &rand 1 Merchandising manager o6ering yk ,ears of success in 
mar.eting3 team leadershi_ and _lanning0 xkL degree retail eC_erience managing 
all facets of business phich includes to_ line 1 bottom Oine res_onsibilit,3 &u,ing 
1 Merchandising3 Assortment Planning3 Mar.eting3 E-Nommerce3 vetail S_erations 
1 more
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Experience

Head of Brand– Steve Madden
A__arel )rou_ • |eb /L/x - Wop

J ves_onsible for the )ropth and ProVtabilit, of KteBe Madden0 �
J (eading the bu,ing and merchandising |unction0 
J &u,ing strateg, and lifec,cle management of all _roducts across the 
brand0 
J Managing _lanning and forecasting _rocess YIKKH3 K.u leBel sales Mon-
itorF0 
J Hn season Management YGrading Nalendar3 Mar.dopn Management3 
Ktoc. Anal,sisF0 
J Oong- and short-term &usiness strateg,0 
J Oeads S_erations3 wM and Mar.eting |unctions for the brand in the 
vegion0 
J Peo_le Management YDeVne TPHs3 Noaching and Mentoring3 |eedbac.s 
to constant im_roBement on indiBidual _erformancesF 
J vegular Meeting pith Ktore teams0 
J Manages relationshi_s pith Princi_les and su__liers0 
J SBerseeing the Ecom |unction pithin the brand YKteBe Madden0 Me 7 
kth Ktreet0comF

Team Lead merchandising
2AOAWDS KE • zul /L// - zan /L/x

J Planning and Grading for K_orts 1 Tids categor, across y8 mar.ets0 
J DeVning long term strateg, and steering to_ _erformance brands0 �
J MaCimijing o__ortunit, through seBeral channels0 
J DriBing stead, gropth 1 managing ris. factors0 
J Noaching3 deBelo_ing talent _lans and succession _lanning in a groping 
organijation0 
J DeBelo_ing and im_lementing _rocesses im_roBements

Brand Manager
A__arel )rou_ YDUWE OSWDSWF • Sct /Ly' - zun /L//

J ves_onsible for the gropth 1 _roVtabilit, of the brand across k/ retail 
outlets s_read across k Nountries in )NN0 
J Oeading a team of yL to achieBe annual turnoBer 1 O|O _roVt gropth3 
b, im_lementing e6ectiBe _lanning 1 merchandising strategies0 �
J Pre_aration of seasonal bu,ing _lans in conqunction pith UT merchan-
dising team0 
J ves_onsible of driBing )MvSH and HGv0 
J Establish and im_lement retail strategies and _rocesses to achieBe 
.e, _erformance indicators including reBenue3 margin3 sell through 1 
balanced stoc. leBels0 
J Monitor mar.et trends3 research consumer mar.ets and com_etitor4s 
actiBities to identif, o__ortunities and .e, issues0 vecommend and tailor 
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_roduct strategies to ensure maCimum margins0 
J Pre_aring and administering annual &udget0 
J HdentiVed and deBelo_ed online business for inhouse and xrd _art, 
Ecommerce _latforms pithin )NN region0 
J ves_onsible for im_lementation3 and eCecution of mar.eting conce_ts 
YAGO 1 &GOF3 _romotions and strategies across both bric. and mortar and 
e-commerce channels as pell as social media driBe0 
J DeBelo_ed a short- and long-term business _lan for the brand that 
addressed _roduct ga_s3 nep mar.ets3 distribution strateg, and _roVt 
estimates0

Brand Manager
Oandmar. )rou_ - Aerosoles • zul /Lyk - Sct /Ly'

J Planned3 im_lemented3 and trac.ed sales and mar.eting strategies to 
_romote brand _roducts0 
J ves_onsible for com_lete bu,ing c,cle from _re bu, _lanning to receiB-
ing of _roducts in the store0 
J DeBelo_ed and im_lemented faBourable _ricing structures balancing 
Vrm obqectiBes against customer targets0 �
J SBersap _roduct _lanning and demand management on monthl, basis 
to maintain ade5uate _roduct leBels

Brand Merchandising Manager
Oandmar. )rou_ - Ecco Khoes • zul /Ly+ - zun /Lyk

J ves_onsible for to_ line and bottom line of the &rand in the region0 
J &uilding and action of the seasonal SG& and bu,ing calendar for 
_re-bu,ing3 bu,ing and _ost-bu,ing actiBities0 
J Ket u_ and Maintaining IKKH0 
J DriBe and lead the team in bu,ing meetings0 
J Plan and eCecution of mar.dopn _lan for )NN stores0 
J Ku_erBise the merchandising team to ensure correct _roducts are aBail-
able in correct stores0 
J Pre_aration of annual sales and margin budgets and _hasing0 
J Manage in season _roducts for reorders and li5uidations0 
J Graining for _ersonal deBelo_ment for the team of 90 
J Product _resentations for store teams and conduct training sessions for 
store managers to deBelo_ anal,tical strengths0 
J vegular stores Bisits to /L  regional stores to ensure sho_s are pith 
ade5uate inBentor, to achieBe sales targets0

Senior Merchandiser
Oandmar. )rou_ • Aug /Lyy - zun /Ly+

Purchase Coordinator
Nhalhoub )rou_ - KparoBs.i • Ma, /LyL - zul /Lyy

Assistant Merchandiser
A__arel )rou_ - GSMMZ (HO|H)Ev • A_r /LL8 - A_r /LyL

Education & Training

/L/y - /L// London School Of Commerce
Professional Di_loma in Hnternational &usiness3 

/L/y - /L// UNIVERSITY OF SUFFOLK
Master of &usiness Administration3 

y ' - /LLL Department Of Examinations
Master of Education3 

y 8 Department Of Examinations
Master of Education3 




