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H(e m)rEing(aC zE)|

Experience

Creative Director
H(e m)rEing(aC zE)| 2 Oep 0f08

Nn O)pport o- t(e z(aritI RacPUp, it tooP pEace on kednehdaI 00 Oep.
teC|er 0f08 at t(e ht)nning m)rEing(aC zE)| in keht LondonJ

Costume Designer
Reatrice zoCpanI 2 G)n 0f08

H(at N maBe "one MihhingxJ H(ih dance t(eatre prod)ction ih gro)nded 
in t(e a)to|iograp(icaE e–perienceh o- peopEe&h diBerhe reEationh(iphJ 
Nn pro|ing t(e coCpEe–itieh o- deCentia, t(e worP tacPEeh hociaE and 
CedicaE ta|ooh a|o)t Eohh, intiCacI, B)Enera|iEitI, conhent and ot(ering 
q inBiting a)dienceh to re.iCagine eBerIdaI reEating ah hCaEE acth o- 
eC|odied rehihtanceJ H(e worP conhiderh t(at deCentia.-riendEI BaE)eh 
are )|i7)ito)h and can enric( o)r perceptionh and reEating in ()Can and 
Core.t(an.()Can waIhJ Oince t(e worP.in.progrehh to)r to 8 8 Ben)eh 
d)ring 0f8:.8b FUK, vorwaI, H(e vet(erEandhW, and now a prod)ction 
)phcaEe, t(e worP (ah hpanned t(e deat(h o- t(ree parenth in t(e artihtic 
teaC, and a pandeCicJ

National Key Account & Marketing Manager and Busi-
ness Developer
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Aehponhi|iEitiehj 
�OaEeh uoEEow.)ph, zoCpanI OaEeh Aeh)Eth, OaEeh shtiCateh on coEEectionh 
a-ter internaE CeetinghJ 
�ShhehhCent o- |)hinehh needh in regard toj yaICent yEanh, OTA DeaEh, 
AihPh, yrioritieh and Ota3 zontri|)tionh J 
�yro%ect ManageCent o- yA and MarPeting caCpaignh and ahhociated 
actiBitieh incE)ding t(e coCCihhioning o- CarPet rehearc(J 
�OeahonaE Vihith to e–ihting and potentiaE nationwide KeI Scco)nthJ 
�Maintenance and deBeEopCent o- cr)ciaE reEationh(iph wit( -ranc(ihe 
partnerhJ

National Sales Manager and Marketing Manager
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Aehponhi|iEitiehj 
�TBerheeing t(e dihtri|)tion procehheh o- t(e prod)ct to aEE t(e e–ihting 
c)htoCerhJ 
�Aehponhi|Ee -or y)|Eic AeEationh and z)htoCer OerBice actiBitieh wit(in 
t(e w(oEehaEe |)hinehhJ 
�OeahonaE Vihith to e–ihting and potentiaE acco)nthJ 
�ShhehhCent o- lnanciaE ihh)eh h)c( ah yaICent yEanh, OTA DeaEh, AihPh 
and yrioritieh Sc(ieBeCenthj 
�Nncreahed t(e e–ihting c)htoCer |ahe |I 9fYJ

CREATIVE & MANAGING DIRECTOR WOMENSWEAR, 
MENSWEAR, ACCESSORIES
Marco HripoEi London 2 Gan 0f8f . G)n 0f08

MotiBated, coCCitted and innoBatiBe, wit( a h)ccehh-)E record in creat.
ing new opport)nitieh and iCproBing |)hinehh per-orCanceJ Aehponhi.

https://www.dweet.com/
https://www.dweet.com/consultants/nLhO3U2k3


|Ee -or Canaging aEE t(e hideh o- h)ppEI CanageCent actiBitiehJ Manage.
Cent o- cohth, 7)aEitI, and deEiBeriehJ zreated and Caintained Eong terC 
partnerh(iph wit( h)ppEierh to proCote -eed|acP and iCproBeCentJ 
Made dihc)hhionh and Canaged agreeCenth and contracth -or ahhigned 
herBicehJ Aehponhi|Ee -or )nderhtanding, tracPing and caEc)Eating t(e coht 
and CarPet -actorh -or ahhigned prod)cthJ SppEied appropriate pEanh 
to ahh)re an eno)g( ho)rce o- h)ppEI and (eEp to controE coCpanI&h 
p)rc(ahed prod)cth cohthJ Marco HripoEi LTvDTv ih a -ah(ion |rand o- 
w(ic( coEEectionh and are c(ohen -or -reh(nehh in t(eir )he o- coEo)r and 
Bi|rancI in t(eir )he o- dehignJ

Commercial Consultant and Strategist
OaCh)ng UK 2 S)g 0ffb . Dec 0ffX

GsOON 1 zT FGsOON vsk 5TAK SvD SLs4NO vW 
�LooPing a-ter an iCCediate teaC o- t(reeJ 
�LooPing a-ter t(e retaiE operationh / htoreh 
�LooPing a-ter 6 uranc(iheeh rehpectiBeEI in zIpr)h, H)nihia, K)wait and 
Le|anonJ 
�Aeporting directEI to t(e zsT o- eac( indiBid)aE coCpanIJ 
�vegotiating Koor hpaceh, contracth and -or eac( o- t(e a|oBe conceh.
hionLcornerhLhtore in htore concepth, h(owrooC hpacehJ 
�y 1 L Conitoring CanageCentJ 
�u)EE iCpEeCentation o- CarPeting htrategieh -roC proCotionh, prod)ct 
pEaceCent, pacPaging and iCage Fprod)ction o- cataEog)eh and we|.
hitehWJ 
�R)dgeting and pre.|)Iing coEEectionh F-a|rich, htIEeh and hi'ehW -or aEE 
t(e a|oBe coBered PeI acco)nthJ 
�Aeport daiEI haEeh reh)Eth |ot( at retaiE and at w(oEehaEeJ 
�korP cEoheEI wit( aEE t(e dehignerh to hatih-I aEE t(e CarPet re7)ehth 
�NCpEeCenting taiEor Cade CarPeting htrategieh, h)c( ah tr)nP h(owh 
and -ah(ion eBenth, |ot( at retaiE and at w(oEehaEeJ H(e Gehhi vew 5orP 
yro%ect in coEEa|oration wit( t(e OaCh)ng He–tiEe and uootwear DiBihion 
S-ter C)c( rehearc( and acc)racI to lnd t(e per-ect prod)ct wit( iC.
Cac)Eate 7)aEitI and at e–treCeEI coCpetitiBe priceh, N aC pEeahed to 
introd)ce to t(e UK, and to t(e reht o- s)rope, Gehhi vew 5orP and SEe–ih 
vJ TriginaEEI -roC Korea and z(ina, w(ere t(e coCpanI (ah oBer :f -ran.
c(ihing htoreh, t(e |rand (ah |een |ro)g(t oBer (ere e–cE)hiBeEI to Io) 
t(anPh to t(e coEEa|oration o- Gehhi 1 zo, H(e He–tiEe DiBihion o- OaCh)ng 
UK and Marco HripoEi ah Marco HripoEi Dehignh LtdJ Gan 0ff/ q S)g)ht 0ffb 
SECoht uaCo)h Ladieh Su Geanh, SECoht uaCo)h FDi3)hion LineW, SECoht 
uaCo)h |I G)Eiana Tei OaEeh Manager 1 R)Ier Aehponhi|iEitiehj 
�Oetting )p and ehta|Eih(ing new Otore in zentraE LondonJ 
�Aehponhi|Ee o- aEE AetaiE htrategieh, htore trainingh, tr)nP h(owh, hea.
honaE prehentationhJ 
�yerhonneE actiBitieh h)c( ahj recr)iting, paIroEE controEEing and hta3 
coordinationJ 
�Ota3 appraihaEhJ 
�NCpEeCented and htreaCEined new CarPeting actiBitieh -or t(e SECoht 
uaCo)h Ea)nc( at retaiEJ Fcoordinated c(aritI eBenth to t(e Ea)nc(, -ah(.
ion h(owh and pr heahonaE prehh daIWJ 
�OeahonaE yrod)ct Ae.Biew o- aEE t(e categorieh -or aEE t(e a|oBe rangehJ 
�zoEEection htIEing and Cerc(andihing t(ro)g(o)t t(e Kagh(ip htore and 
KeI acco)nthJ 
�OaEeh uoEEow.)ph, zoCpanI OaEeh Aeh)Eth, OaEeh shtiCateh on coEEectionh 
a-ter internaE CeetinghJ 
�yA actiBitieh, heahonaE prehh reEeahe, coordinating wit( trade and na.
tionaE prehhJ 
�R)dgeth per co)ntrI, region, areaJ 
�zriticaEEI and pro-ehhionaEEI coEEect and o|herBe CarPet rehponhe to 
CarPeting actiBitiehJ Sc(ieBeCenthj 
�zreated a htrong CarPeting concept redehigning t(e -)EE iCage o- t(e 
coCpanIJ 
�Nncreahed coCpanI t)rnoBer -roC 0/fK to 0 CiEEion in / heahonhJ 
�NCpEeCented and htreaCEined new CarPeting htrategieh -or t(e SECoht 
uaCo)h re Ea)nc( t(ro)g(o)t t(e UK CarPetJ Fy)re h(ow London, Moda 
UK RirCing(aCWJ 
�Nntrod)ced Su to -oreign co)ntrieh h)c( ah moEEand, Opain, NtaEI and 
uranceJ 
�NCproBed 7)aEitI o- c)htoCer&h data|ahe, and increahed n)C|er o- 
acco)nth |I 9fYJ



Retail Operational Manager – Buyer
zerr)ti 8bb8 Ladieh 2 ue| 0ff8 . Dec 0ff6

Aehponhi|Ee -or t(e -oEEowing retaiE operationhj 
�mA Manager Aehponhi|iEitieh, rehponhi|Ee -or 08 CeC|erh o- hta3J 
�R)Ier and OtocP Merc(andiher -or aEE concehhionh wit(in t(e UKJ Mon.
itoring and -orecahting OaEeh SctiBitiehJ 
�Oetting )p and ehta|Eih(ing new Otore in Otore concepth h)c( ah conceh.
hionh wit(in departCent Otoreh eJgJ marrodh, mo)he o- uraher, OeE-ridgeh 
and marBeI vic(oEhJ 
�yerhonneE actiBitieh h)c( ahj recr)iting, paIroEE controEEing and hta3 
coordinationJ MarPeting -oEEow.)ph 
�SctiBitieh and eBenth on a IearEI |ahih q per regionLper haEeh CanagerJ 
�vationaE zaCpaignh 6.M tiCeh a IearJ Aeporth 
�Oeahon eBaE)ation and reporthJ 
�keePEI pending ihh)ehJ 
�yreparation o- haEeh periodh. incE)ding cEienth, preBio)h Iear&h reh)Et per 
haEeh CanagerLcEientLregion |)dgeth Berh)h p)rc(ahehJ 
�Aehponhe to prehent actiBitiehJ 
�Aegion and OaEeh Manager reporth 
�OaEeh t(ro)g( htatihtich o- Ca%or cEienthJ

- National Key Account Manager
SrCani zoEEe'ioni Men&O 1 Ladieh 2 Gan 0fff . Gan 0ff8

Aehponhi|iEitiehj 
�Aehponhi|Ee -or t(e Kowing KeI Scco)nthj marrodh, marBeI vic(oEh, 
OeE-ridgeh and Rrown H(oCahJ 
�ShhehhCent o- |)hinehh needh in regard toj yaICent yEanh, OTA DeaEh, 
AihPh, yrioritieh and Ota3 zontri|)tionh 
�yEanning, |)dgeting and anaEIhing potentiaEh per acco)nt per heahonJ 
�NCpEeCented new CarPeting htrategieh to iCproBe dihtri|)tion and 
awarenehh o- t(e |rand acrohh e–ihting and potentiaE c)htoCerhJ

Retail Manager
zsAAUHN 8bb8 2 Gan 8XX/ . Gan 8XXb

Aehponhi|iEitiehj 
�ManageCent o- zerr)ti 8bb8 zoncehhionh wit(in marBeI vic(oEh |ot( 
uorCaE and zah)aE kearJ 
�D)tieh incE)dedj coordinating hta3, ordering htocP and controEEing htocP 
CoBeCenthJ 
�z)htoCer OerBice rehponhi|iEitiehJ 
�NCpEeCented CarPeting htrategieh in order to increahe |rand aware.
nehhJ


