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About

E lead uarIeting teaus throfgh trans.oruational tiues to achieve bfsiness growth' 
E1ve held global roles .or the last 2x years, overseeing brand, caupaign, content, 
creative, web and digital teaus' E have a broad uarIeting bacIgrofnd .orued in 
diAerent indfstries and a uiKtfre o. BxC and BxB roles'

BRH)DS POR0(D PET6

Barclays (versheds Sftherland (Kpedia Grofp 6oueServe

The Travel Corporation

Experience

Chief Marketing O-cer I snVight &acationV L yuxurG lodD
The Travel Corporation | Oct x-2J 3 4fn x-xx

Leading the global uarIeting .fnction, dekning the brand vision and 
setting the global uarIeting strategy .or the preuifu and lfKfry gfided 
holiday brands within the Travel Corporation port.olio'

,irectorP ldobad Sartner Marketing
(Kpedia Grofp | Web x-2j 3 Sep x-2J

Leading the strategy and planning o. partner couufnications, partner 
uarIeting and trade uarIeting .or the lodging BxB bfsiness'

Benior ldobad Marketing Manager
(Kpedia Grofp | Hfg x-22 3 4an x-2j

Driving the strategic, tactical and creative developuent o. the global BxB 
uarIeting prograu'

Marketing ConVudtant
 | )ov x-2- 3 4an x-27

mroviding proqect based sfpport in digital uarIeting, social uedia and 
mR, priuarily in the sport, leisfre and hospitality indfstries'

SroDuct Marketing Manager
Barclays | )ov x--5 3 )ov x-2-

Setting the uarIeting strategy and driving the couuercial per.oruance 
o. 6oue and Travel Ensfrance prodfcts' Managing the .fll uarIeting uiK 
o. prodfct, price, prouotion and distribftion'

Benior Marketing Manager
Barclays | Hfg x--J 3 )ov x--5

Leading the planning and iupleuentation o. uarIeting couufnica3
tions plans .or Barclaycard consfuer loan prodfcts' Managing integrat3
ed uarIeting caupaigns, above and below the line, to drive cfstouer 
acUfisition, loyalty and retention'

vuVineVV ,emedopTent Manager
6oueServe | 4fl x--9 3 Hfg x--J

Developing new bfsiness opportfnities and iupleuenting new a&nity 
uarIeting partnerships with coupanies in the Retail sector' Managing 
new prodfct developuent and test uarIeting o. all new initiatives'

SroDuct ,emedopTent Manager
6oueServe | Sep x--j 3 4fl x--9

Creating new douestic euergency prodfcts .or a&nity uarIeting cau3
paigns with partners in the Ctilities sector' Leading the planning, creative 
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developuent and eKecftion o. all test uarIeting caupaigns .or new 
prodfcts'

Marketing Executime
(versheds Sftherland | Sep x--- 3 Sep x--x

mlanning and delivering internal and eKternal couufnications on a re3
gional and a kru3wide basis'

EDucation L Wraining

x-xx 3 x-xx Marketing Ueek 
Mini MBH, MarIeting

x--x 3 x--j AVton |nimerVitG
Master o. Science, MarIeting Manageuent

x--- 3 x--x CsM N Whe ChartereD snVtitute of Marketing
mostgradfate Diploua, MarIeting

2DDJ 3 x--- -ottinghaT Wrent |nimerVitG
Bachelor o. Science, mhysiology E mharuacology


