
Veronique 
Rousseau
General Manager Marketing

Rennes, France

Portfolio link

Portfolio Vle

wiep DroVle on Epeet

Languages

hnglis( Wyork ProVcienc)m

GerBan WAasicm

About

MKRThINLG KLE ENGNIKC ENRhOI-R & OCNhLI H -MLNOSKLLhC IRKL#F-RMKIN-L 
bRhIKNC bhO-MMhROh 
 Passionate auodt t(e client H t(e DroYdct, N aB aiBing for a nep c(allenge in a 
udsiness&orienteY coBDan), pit( transforBation stakes, 

ARKLE# y-RThE yNIS

#Dl Eestination Rennes v|es Roc(er v|es Roc(er France

Experience

GENERAL MANAGER
#Dl Eestination Rennes J 2an 0100 & Ma) 0100

Ee|eloD K4airs H Ceisdre todrisB for Rennes MetroDole

MARKETING DIRECTOR
v|es Roc(er France J #eD 019: & Eec 0109

Idrno|er 0196 € 809M° & 5Mx Olients &ReDorting to t(e Oh- & :7&71 
DeoDle & -Bnic(annel transforBation conte3t : YeDartBents € ORM H 
Eata Adsiness Nntelligence W019:m & IraYe Marketing W019jm & -Derational 
Marketing ProYdcts W0196m Oontriudte to t(e Barket strateg) € Yiagnosis 
& zvears Plan& Idrno|er Forecasts Manage t(e z81 Barketing Dlan for 
Retail H hcoBBerce WI(eBes, KssortBent, Pricing H coBBercial Dolic)m& 
Nn|estBents 81 M° & EeVne H NBDleBent ORM Retail H ecoBBerce 
Dlan, international Baster EeVne H NBDleBent Retail Barketing Dlan 
WDerBanent anY aniBation Berc(anYisingm Oontriudte to t(e DroYdct 
Ye|eloDBent of t(e uranY CeaY t(e coBBercial Dolic) transforBation 
Wgifts H DroBotionsm CeaY oBnic(annel Dro/ects € Eata, Lep lo)alt) Dro&
graB, #alesforce caBDaign BanageBent tool , Oon|ergence of Retail 
H ecoBBerce Barketing Dlans Ee|eloDBent of t(e Barket s(are anY 
uranY e3Dertise iBage Man) Dri.es pon for t(e uranY in France WRetail, 
h&coBBerce, OdstoBer Relations(iDm

MAIL ORDER BUSINESS DIRECTOR
v|es Roc(er France J #eD 0116 & Eec 0198

:7 DeoDle & ResDonsauilit) of t(e Mail -rYer udsiness P'C Manage re|end 
Yecline anY Baintain DroVtauilit) NBDleBent a nep Barketing Dlan, 
aYaDteY to a senior cdstoBer target NBDleBent a nep Franco&GerBan 
organi.ation -|er&DerforBing Resdlts & Managerial #dccess

COMMERCIAL COMMUNICATION DIRECTOR
v|es Roc(er J Ma) 011: & #eD 0116

01 & z1 DeoDle X € Nn a |er) DroBotional uranY,t(e stake of t(ese 0 
/ous pas to create 0 nep international YeDartBents, one for Mail -rYer 
-rgani.ation W011:&011jm anY t(e ot(er one for Retail W011j&0116m, in 
orYer to € Ee|eloD coBBdnication tooluo3es H insdre t(eir international 
YeDlo)Bent CeaY t(e transforBation of t(e storeUs coBBercial aniBa&
tion areas Wnep conceDt in 0115m h|oldtion pit(in Mail -rYer EeDartBent

Mail Order Active Customer Manager
v|es Roc(er France J 2an 9666 & 2an 011z

Ee|eloD t(e lo)alt) of cdstoBers W:Billions of Olientsm

Mail Order New and Passive Customer Manager
v|es Roc(er France J 2an 966j & 2an 9665

Ee|eloD t(e lo)alt) of nep cdstoBers H Ye|eloD t(e retention Dlan for 
inacti|e clients

https://www.dweet.com/
https://www.e-marketing.fr/Thematique/retail-1095/Breves/Quelles-priorites-Yves-Rocher-355655.htm
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/hMxKJ5w7d


Mail Order Campaign Chief
v|es Roc(er France J 2an 966: & 2an 9668

-Derational Marketing € Managing :  Bail orYer caBDaigns anY t(e 
folloping acti|ities acti|ities€ udsiness DerforBance anal)sis, o4er , coB&
Bdnication op WfroB urief to Drintingm , logistic ,  cdstoBer satisfaction

Education & Training

0195 & 0101 PARIS DAUPHINE PSL - UQAM
MAK, h hO INwh MAK

9661 & 966z ECOLE SUPERIEURE DES
Master 0, h##OK


