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About

Proven track recorI of s-ccessf-ll) leaIing crossmf-nctional tea.s anI collaLoratm
ing wit( stake(olIers to Irive L-siness growt(T SkilleI in iIentif)ing .arket trenIs 
anI cons-.er insig(ts to IeveloW innovative strategies t(at resonate wit( target 
a-IiencesT

x(ro-g(o-t .) career, F (ave consistentl) Ie.onstrateI a strong Wassion for W-s(m
ing Lo-nIaries anI t(inking o-tsiIe t(e LoMT bit( a keen e)e for Ietail anI a IeeW 
-nIerstanIing of Iesign WrinciWles, F (ave Leen aLle to create vis-all) st-nning anI 
i.Wactf-l Iesigns t(at caWtivate a-Iiences anI leave a lasting i.WressionT

') aLilit) to IeVne aest(etic anI eMec-te Iesign initiatives is co.Wle.enteI L) .) 
eMceWtional co..-nication skillsT F -nIerstanI t(e i.Wortance of stor)telling in 
L-ilIing a Wowerf-l LranI, anI F eMcel at crafting co.Welling narratives t(at engage 
anI insWireT b(et(er itjs t(ro-g( vis-al ele.ents, written content, or .-lti.eIia 
Wresentations, F know (ow to ezectivel) conve) a LranIjs .essage anI connect 
wit( cons-.ers on an e.otional levelT

Fn aIIition to .) Iesign eMWertise, F Lring a wealt( of eMWerience in IeveloW.ent, 
.arketing, anI salesT x(is (olistic -nIerstanIing of t(e L-siness lanIscaWe allows 
.e to aWWroac( Iesign WroBects wit( a strategic .inIset, ens-ring t(at ever) 
creative Iecision aligns wit( LroaIer L-siness oLBectivesT F a. aIeWt at conI-cting 
.arket researc(, anal)Oing co.Wetitor strategies, anI leveraging cons-.er inm
sig(ts to infor. .) Iesign c(oices, res-lting in Iesigns t(at not onl) look vis-all) 
aWWealing L-t also Irive tangiLle res-ltsT

h-rt(er.ore, .) leaIers(iW skills (ave Leen (oneI t(ro-g( )ears of .anaging Iim
verse tea.s anI fostering a collaLorative work environ.entT F t(rive in fastmWaceI, 
IeaIlinemIriven settings anI (ave a Wroven aLilit) to .otivate anI insWire tea. 
.e.Lers to Ieliver t(eir Lest workT q) fostering a c-lt-re of innovation anI crem
ativit), F (ave consistentl) Leen aLle to Irive tea.s towarIs ac(ieving a.Litio-s 
goals anI eMceeIing eMWectationsT

Rverall, .) eMtensive eMWerience in IeveloW.ent, .arketing, sales, anI Iesign, 
co.LineI wit( .) aLilit) to IeVne aest(etic anI co..-nicate a Wowerf-l LranI 
stor), .ake .e a val-aLle asset to an) organiOation seeking to .ake a lasting 
i.Wact in toIa)js co.Wetitive .arketT F a. eMciteI to Lring .) -niK-e LlenI of skills 
anI eMWertise to contriL-te to t(e s-ccess of )o-r co.Wan)T
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hreelance has(ion cons-lting anI Iesign of 'enjs anI bo.enjs collecm
tions for co.Wanies anI Wrivate clientsT 
8ProviIe IeveloW.ent anI WroI-ction services to s.all anI .eIi-. 
co.Wanies fro. US, A-stralia, UG, anI AsiaT 
8DeveloW qranI, 'arketing, Sales anI 'erc(anIising Strategies 
8DeveloWeI Wrints anI IeveloWeI faLrics 
8DeveloWeI Wlanning anI L-Igets for WroBects 
8PASx hHuudANCu CdFuNxS3 Ann xa)lor, JaW, 0Crew, H-L) Hocks Rrange 
x(eor) hitnesss, etcT 
8da-nc(eI eWon).o-s collection of .enjs, wo.enjs anI (anILags in 
16•4T ProI-cts solI eMcl-sivel) onlineT
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Comfo-nIeI ParismLaseI wo.enjs reaI)mtomwear collection 
8CollaLorateI wit( Gato-c(a Niane, for.er Yves Saint da-rent .-se anI 
hrenc( fas(ion icon, on la-nc(ing a wo.enjs aWWarel collectionT borkeI 
wit( (er to create t(e LranI vision anI initial Wresentation t(at sec-reI 
invest.ent LackingT Collection was s(own I-ring hrenc( has(ion week 
at t(e dj ucole Ies qea-M ArtsT
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CoorIinateI wit( .-ltiWle LranIs to L-ilI .arketing anI aIvertising 
strategies w(ile -tiliOing anI .aintaining d-kajs i.ageT collaLorateI wit( 
LranIs s-c( as uvian, C(a.Wion, CG, ADFDAS, Dolce anI JaLLana, Pac 
S-n, Nort( hace, xo..) |ilVger, HeeLok, q'b etcTT d-ka is c-rrentl) t(e 
international face anI A.LassaIor for hragrance of HalW( da-renT dink3 
(ttWs355l-kamsaLLatmBB/vTsK-aresWaceTco. 
8CoorIinateI la-nc( of |Rx'uSS art collective, |Rx'uSS s(ow IeL-teI 
in NY t(en .oveI to dos Angeles anI 'ia.iT HaiseI sWonsor cas( anI 
services of .ore t(an 91–6,66 for la-nc(esT CoorIinateI wit( S-ns(ine 
Sac(s anI ot(er PH co.Wanies generating over •66 .illion (its for t(e 
|Rx'uSS WroBectsT ho-nIing Wartner 'FFdG SxUDFRST
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8bo.enjs knitwear L-siness w(ic( starteI fro. Iesigning rec)cleI anI 
-Wc)cleI tees w(ic( grew into a f-ll fas(ion c-t anI sew L-sinessT 
8'anageI a s.all tea. of assistants anI Wattern .akersT 
8'anageI WroI-ction of collections anI Ieliveries to stores anI to Wrim
vate clientsT 
8CoorIinateI wit( S(owroo. for sales anI Wresentation to clients 
8Hesearc(eI haLrics fro. Paris, 0aWan anI Ftal)T 
8'anageI all W-Llic relations, Wro.otions anI .eIia o-treac( in coorm
Iination wit( ustariseT DeveloWeI relations(iWs wit( fas(ion W-Llications 
s-c( as pog-e, |arWerjs qaOaar, bbD anI t(e NY xi.esT 
8Collections solI to3 Fnter.iM, Atri-., ScooW, Ff, 'aIison ydAE anI Post 1: 
yhreI SiegelE
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HeaI) to wear collections createI in Paris anI event-all) .oveI L-siness 
to NYCT 
8deI a tea. of ten anI oversaw all facets of creative Iirection, Iesign, 
WroI-ct eMec-tion, .arketing, W(oto s(oots anI salesT 
8After la-nc(ing po-Ioo in t(e US .arket, estaLlis(eI relations(iWs anI 
retail5w(olesale IistriL-tion t(ro-g( tr-nk s(ows anI (ig(menI sWecialt) 
stores s-c( as 'itc(ells in bestWort, CxT 
8Rversaw all .an-fact-ring oWerations incl-Iing .onitoring ke) factom
ries in Lot( Paris anI New York Cit) to ens-re WroI-ct integrit), anI 
K-alit)T 
8CaWitaliOeI on t(e relations(iW Letween celeLrit) anI fas(ionT SWonm
soreI a .eIia event for t(e FnIeWenIent SWirit AwarIs anI sec-reI 
celeLrit) Wlace.ents incl-Iing Sienna 'iller, 0-lia HoLerts anI Jretc(en 
'olT
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8|ig( unI pintage Clot(ing Co.Wan) DesigneI anI IeL-teI wo.enjs 
collection in coorIination wit( creative Iirectors5fo-nIersT 
8Collection WresenteI to .aBor retailers anI event-all) solI to qergIorf 
JooI.an, Nei.an 'arc-s anI Fnter.iMT 
8Hesearc(eI anI IeveloWeI innovative Vnis(es for wovenjs anI createI 
f-ll fas(ion knits anI -tiliOeI interesting leat(er tec(niK-es w(ic( were 
insWireI fro. vintage arc(ivesT 
8'anageI a Iesign staz anI sa.Wle roo.T �
8PartnereI wit( factories in New York, So-t( A.erica, Asia anI FnIiaT 
8CreateI Wrivate laLel WroI-cts for ScooW, Ant(roWologie, HalW( da-ren 



anI qergIorf JooI.an a.ong ot(ersT 
8HeceiveI Wress in ulle 'agaOine, NY xi.es etcTT anI oLtaineI celeLrit) 
clients s-c( as da-ra Dern anI 0-lia Stiles


