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About

hHery -rand Nas stories to tell m stories tNat will not only engage and deligNt tNe 
audien)e, -ut tNat will also deliHer .easura-le and sustaina-le -usiness goalsA Tnd 
I like to -e qbTq )onduit -etween tNe -rand, its stakeNolders and tNe )usto.ersA 

I Nelp )onsu.ers (nd tNe produ)ts and serHi)es tNat -est (t tNeir unixue identity, 
)oupled witN a fairytale sNopping ePperien)e witN tNe -randA My interests and spem
)ialties in)lude Marketing, Ru-li) Selations, 4trategy cuilding, Custo.er Selations 
Manage.ent and crand Manage.entA 

I NaHe +2 years professional ePperien)e witN startups and s)aleups in tNe sustainm
a-ility do.ain, working as tNe single point of )onta)t for all tNe a)tiHities of tNe 
-rand witN internal and ePternal stakeNolders in cjc, DjC and cjC oWeringsA 

MaOority of .y work ePperien)e and edu)ation reHolHes around fasNion, NoweHer, I 
NaHe worked in tNe food and -eHerage, retail as well as -eauty and wellness indusm
try, witN an ai. to reHolutionise and transfor. tNe. witN a longmter. sustaina-le 
HisionA In tNe long run, I see .yself -eing asso)iated witN )o.panies irrespe)tiHe of 
tNe industry, tNat aspire to -ring a )NangeA
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qNe 4u..er bouse

Experience

Marketing Leader
Diana Yanes Consulting : 4ep j1jj m vow

Ts a Marketing Leader, .y role in)ludes3 5E Creation of tNe Co..uni)am
tion and Marketing 4trategy jE 4trategy and ePe)ution of )ontent )reation 
6E Tnalysis of past data and )reation of an intelligent data )olle)tion 
(le +E Ru-li) Selations and Co..unity Manage.ent 7E Custo.er relam
tionsNip .anage.ent 8E 4ales and relationsNip -uilding 9E vew proOe)ts 
and ePternal )onsultan)y for )usto.ers zE Creation and .anage.ent of 
announ)e.ents /E Copywriting 51E crand .anage.ent

Head Of Brand
GNara Gapas : 4ep j1j5 m ã)t j1j5

Ts tNe bead of crand, I was responsi-le for3 5E Coordinating witN all 
stakeNolders to ensure onmti.e sNip.ent and deliHery of ordersA jE 
InHentory .anage.ent in )oordination witN tNe produ)tion tea.A 6E 
Maintaining tra)kers and online data-ases to ensure easy analysis of 
infor.ation +E TnalyJing infor.ation fro. tNe a-oHe tra)kers and )onm
Herting tNe. to a)tiona-le intelligen)e and insigNts 7E Korking )losely 
witN tNe operations and produ)tion tea. to keep a )Ne)k on inHentory 
and produ)t listing on Harious sales )NannelsA 8E SesolHing Client X ãrder 
es)alations online and oQineA 9E Sesponding to )usto.er .essages on 
h.ail and 4o)ial MediaA zE Ideation and strategies to )o.e up witN new 
.arketing and RS a)tiHities to ePpand -rands rea)N and -usinessA /E 
cusiness deHelop.ent a)tions and strategies -otN in tNe do.esti) and 
tNe international .arketA Capturing new -usiness for tNe -rand and 
)onHerting any lead into a pro(ta-le -usiness )NannelA 51E TnalyJing 
)o.petition and .arket to )o.e up witN unixue and interesting ideas 
to ePpand crand rea)NA

Sales and Customer Relationship Manager
anat| india : ;ul j1j5 m Tug j1j5

Ts tNe 4ales and Custo.er Selations Manager, I was responsi-le for3 
5E Tnswering xueries of )usto.ers jE bandling )usto.er grieHan)es 
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6E Tuto.ating responses +E Custo.er analysis 7E Custo.er a)xuisition 
strategy and targeting ta)ti)s 8E Custo.er report 9E 4ales ta)ti)s zE 4ales 
report

Marketing Communications Consultant
ãne0reen : Tug j1j1 m ;an j1j5

Ts a Marketing Consultant, .y role in)luded3 5E Co.pilation of tNe Master 
C& Rlay-ook wNi)N in)luded )usto.er xueries X )o.plaints and tNeir 
responses, ea)N drafted personally jE Sesear)N on 611 organi) -rands 
in tNe ca-y and Tpparel )ategories, to grade tNe. Hia proPy ratings 
6E Korked on j/1 attri-utes 2 )orresponding Rv0 i)ons for -rands 
)ategoriJation as sustaina-le, to -e used on tNe we-page +E Market 
Sesear)N a-out qop perfor.ers a)ross Herti)als witN tNeir turnoHer and 
growtN rate 7E Laun)N Rro.otion Ca.paigns -a)kend resear)N in)luding 
m Corporate laun)N )a.paign, pro(ling of .aOor qier 5 )ities pan India 
and pro(ling of tNe Middle hast e)ono.ies 8E In'uen)er Marketing Rlan 
Creation m witN details of popular so)ial .edia, food and (tness )o.m
.unities in cangalore, vCS and Mu.-ai 9E Co.pilation and aggregation 
of )o..er)ials for ea)N of tNe popular so)ial .edia, food and (tness 
)o..unities in cangalore, vCS and Mu.-ai zE Kritten .ultiple 4hã 
friendly -logs

Customer Support Manager
Car.esi : voH j15/ m Mar j1j1

Ts tNe Custo.er 4upport Manager, I was responsi-le for3 5E Custo.er 
Fuery .anage.ent  tNrougN e.ails, liHe )Nats, pNone )alls and so)ial 
.edia jE Coordination witN Logisti)s qea. to ensure ti.ely deliHery 6E 
Coordination witN Ra)kaging X KareNouse qea. to ensure transparen)y 
+E Sesolution of )usto.er )o.plaints 7E ãWering an eP)eptional ePperim
en)e to ea)N )usto.er

Customer Relationship Manager
qNe 4u..er bouse : voH j15z m May j15/

Ts tNe Custo.er SelationsNip Manager, I was responsi-le for3 5E ConHerm
sion of potential )usto.ers into a)tiHe )usto.ers jE Custo.er )o..um
ni)ation  tNrougN e.ails, )Nats, pNone )alls and so)ial .edia 6E Sesolum
tion of )usto.er xueries and )o.plaints +E Coordination witN Logisti)s 
qea. for ti.ely deliHeries 7E RartnersNips and stores .anage.ent Bonm
line and oQineE 8E InHentory .anage.ent 9E Tnalysis of 4ales data for 
future edits zE RersonaliJed ePperien)e for NigNest spending )usto.ers 
/E Custo.er feed-a)k .anage.ent 51E 4tudio sales .anage.ent 55E 
Ropmups and ePNi-itions .anage.ent 5jE Colla-orations and in'uen)er 
.anage.ent

Senior Manager: Customer Relations and Operations
GNara Gapas : ;ul j159 m 4ep j15z

Ts tNe 4enior Manager, I was responsi-le for3 5E ConHersion of potential 
)usto.ers into a)tiHe )usto.ers jE Custo.er )o..uni)ation  tNrougN 
e.ails, )Nats, pNone )alls and so)ial .edia 6E Sesolution of )usto.er 
xueries and )o.plaints +E Coordination witN Logisti)s qea. for ti.ely 
deliHeries 7E RartnersNips and stores .anage.ent Bonline and oQineE 8E 
InHentory .anage.ent 9E Coordination witN Rrodu)tion qea. for ti.ely 
deliHeries  personaliJed orders zE RersonaliJed ePperien)e for NigNest 
spending )usto.ers /E Custo.er retention progra. .anage.ent 51E 
4tudio sales .anage.ent 55E Ropmups and ePNi-itions .anage.ent 5jE 
Colla-orations and in'uen)er .anage.ent

Marketing and Market Research Intern
0enesis LuPury : ;an j159 m Tpr j159

Ts a part of 0enesis LuPury, I was working witN Clu- 4R, 4atya Raul s .ost 
re)ent -rand laun)Ned in late j158A My role in)luded3 5E Rrodu)t des)ripm
tions for we-site jE Co.petition Mapping 6E Tnalysis of 4ell qNrougN +E 
4tores Hisits and analysis 7E Coordination witN Rrodu)tion qea.

Buying Intern: Womenswear Department
cenetton 0roup : Tpr j158 m ;ul j158



Ts an intern in tNe asNion cuying qea. for Ko.enswear Depart.ent, 
.y work in)luded3 5E Sange -ook )reation jE Tnalysis of 4ell qNrougN 6E 
Tnalysis of cest 4eller and cotto. 4eller styles +E Co.petition Mapping 
7E Volu.e RroOe)tion 8E 0rading

Sales And Marketing Intern
belpTge India : ;un j15+ m ;ul j15+

Ts a 4ales and Marketing intern, .y work in)luded3 5E cusiness deHelopm
.ent jE ã-taining partners X leads under tNe TdHantTge Card progra. 
6E Rro.otion strategy deHelop.ent

Education & Training

j1j5 m j1jj Accademia Del Lusso
Masters, Masters in asNion crand Manage.ent

j158 m j158 Mod'Art International Paris
hras.us, hras.us Rrogra., LuPury crand Manage.ent

j157 m j159 National Institute of Fashion Technology, India
Masters, Masters in asNion Manage.ent

j15j m j157 Delhi University
ca)Nelors, ca)Nelor of Trts BbonoursE h)ono.i)s

j11+ m j15j Amity International School, Sector 43, Gurgaon
bigN 4)Nool, 4)Nool, cusinessXCo..er)e, 0eneral


