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About

xommercial, bevi.le, and creatiWe indiWidualy Tell orCanised, self-motiWated, pith 
enthusiasm and the a.ilitB to deliWer the tasks on timey Prowcient in understandinC 
the current trends, social media, and culturey A.ilitB to pork as a team under Dres-
sure in a fast-Daced enWironment pith Creat attention to detaily S haWe a stronC sense 
of commercialitB and creatiWitB Cot it oWer mB seWen Bears of evDerience in hiCh 
street retailers y Rhanks to the recent evDerience as MAA at EelfridCes, S o.tained a 
stronC understandinC of the dBnamics in xommunication skills, comDuter literacB, 
creatiWitB, time manaCement skills and manB others admins knopledCesy
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Experience

Allocator ( Merchandiser admin Assistant)
EelfridCes 0 Zun •/•• - Hop

Mavimise and oDtimise .oth stock aWaila.ilitB throuCh .est use of auto 
reDlenishment, allocation and actions to make 
qAction transfer of stock .etpeen stores and Ix once aCreed and ensure 
that ORV deadlines are mety 
qMaintain an uD-to-date knopledCe of the deDartment, concession Der-
formance, .est and porst sellers, comDetitor actiWitB etcy 
qSnDut markdopn follopinC direction from the MerchandiserYAMy 
qTork pith the Ix to resolWe 1ueries and to hiChliCht anB unresolWed 
Dro.lems 
qxhase suDDliers for deliWerB of orders pithin the allocated deliWerB pin-
dop and assist pith .ookinC in at Ix phere necessarB 
qMonitor suDDlier fulwlment rates on deliWeries and hiChliCht anB Door 
suDDliers to AM 
qProWide peeklB, seasonal and ad-hoc analBsis for the NuBer and Mer-
chandiser to inform them of risks and oDDortunities 
qMaintain an uD to date knopledCe of the releWant sBstems (Oetek, gvcel, 
gss.ase) and to attend traininC phen re1uired 
qEtronC retail knopledCe and an understandinC of MerchandisinC 
qNe a.le to multi-task, Drioritise and pork to tiCht deadlines, philst main-
taininC evcellent attention to detail 
qA Creat communicator, .oth Wer.al and pritteny 4ou evcel in the rela-
tionshiDs Bou .uild pith stakeholders, a.le to pork across Warious teams

Merchandiser Planning Admin Assistant BODEN
Noden 0 EeD •/•F - Zun •/••

|enerate accurate deliWerB forecastinC for the peeks ahead 
qProduce peeklB deliWerB summarB for deDartment and feed.ack to de-
Dartment peeklB 
qOesolWe all parehouse deliWerB 1ueries pithin •zhrs 
qMonitor peeklB returns analBsis reDort 
qManaCe Wisi.ilitB of Droducts on pe.site 
qLiaisinC pith suDDliers, to ensure Droducts are deliWered on time, 1ualitB 
issues are dealt pith in a timelB manner 
qEettinC uD Durchase orders usinC initial order conwrmations, monitorinC, 
and carrBinC forpard lines 
qAdWisinC the merchandise Dlanner of necessarB actions and inDuttinC 
actual Durchase order shiDment and deliWerB dates into the critical Dathy 
qRakinC opnershiD and wndinC solutions

Visual merchandiser
Massimo Iutti 0 8e. •/•/ - AuC •/•F

VM of Ladiespear and Menspear 
qJrCani%inC the e'ectiWe and e7cient utili%ation of store sDacey �
qTorkinC closelB pith the ManaCement & NuBinC team to increase sales 

https://www.dweet.com/
https://www.linkedin.com/in/federica-molendi-36012a9b/
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/KtA4IJWPN


qOecommendinC .rand, Drice Doint and .uBinC deDth strateCies 
qSnWolWed in rearranCinC, remerchandisinC & reDlenishinC nep stock as it 
arriWesy 
qAnalB%inC sales wCures and forecastinC future sales Wolumesy �
qxommunicatinC pith other retail channels on oWerall .usiness Dlansy 
qxoordinatinC store disDlaB in line pith .rand Cuidelines and strateCBy 
qIeliWerinC peeklB boor moWes, pindop installations and manne1uin 
stBlinCy 
qKnopledCe of current seasons .estsellers and comDetitor keB trends 
alonC pith anapareness of trends 
qEtronC eBe for Droducts 
qRranslatinC cataloCues & Dromotions into real desiCns on the shoproom 
boory �
qOeDortinC on mark dopn strateCies, current Derformance, and market 
trendsy 
qSdentifB and analB%e .est-sellinC and underDerforminC linesy

Visual merchandiser
|uess Australia 0 MaB •/F5 - HoW •/F5

VM of Ladiespear, Kidspear, Menspear and Accessories 
qTork pith ManaCement and OeCional Ream for the nep oDeninC stores 
(Nris.ane andMel.ourne IeWeloDed boor Dlans and disDlaBs to mavimi%e 
salesy 
qAnalBsed bop of tra7c in store to ensure 5/j more Wisi.ilitB of dis-
DlaBsy 
qgvecute merchandisinC strateCies usinC Wisual disDlaBs throuChout the 
storey 
qxontri.ute to the storeFs Wisual aDDeal to .rinC in customersy 
qEtronC eBe for detail and orCani%ational skills and striWes for a hiCh leWel 
of accuracB

Visual merchandiser
IaWid Zones 0 ADr •/FG - EeD •/FG

Tindop dresser 
q8ollopinC comDanB Cuidelines, imDlement all VM initiatiWes, pindop 
schemes andstBlinC direction to the hiChest Dossi.le standard 
qTork closelB on Clo.al VM strateCBYcalendar to create WisuallB imDactful 
Dresentationsin store 
qA.le to demonstrate evcellent .rand understandinC

Visual Merchandiser
2ara Uk 0 HoW •/FH - Zan •/FG

SmDlementinC .usiness criteria and DroIects aCreed pith the OeCional 
team 
qJrCanisinC, suDerWisinC and checkinC the Product in eWerB section of the 
store 
qRake care of the imaCe of the store 
qxooDeratinC pith JDerations to set uD merchandise moWes .etpeen 
store andparehouse 
qgnsurinC that .est-sellers reach their full Dotentialy 
qgvcellent attendance and time keeDinC standards


