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About

2esRlts driven professional wit( 0+y xears of emperience in sRccessfRllx developinu 
and ibplebentinu lRmRrx .rands sales strateuies worldwide, optibisinu distri.Rtion 
networks and ibprovinu proLta.ilitxW Hit( stronu creativitx and analxtical skills, 
a.ilitx to adapt and bake fast decisions, F led bRlticRltRral teabs .ot( at QU level 
or in sR.sidiaries NAS-, -siaBPaciLcE to deliver emcellence and ac(ieve siuniLcant 
urowt(W

O2-)DS HK2TgD HFCQ
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Experience

International Sales Director
K2FG|) hoRndation 1 )ov 0+0M B :ar 0+00

ORsiness developbent of a new tec(noloux allowinu .iobetrical aRt(enB
tication of lRmRrx prodRcts and creation of a tabperproof certiLcate on 
t(e .lockc(ain Sales strateux and -ccoRnt banauebent J 
BDeLned t(e cobbercial strateux and seubentation resRltinu in t(e conB
version of ibportant .rands and retail c(ains in t(e IRmRrx indRstrx 
BYreated on.oardinu prourabs and traininu tools for t(e OtoO partners 
and sales associatesW Fnternational 2etail Director Nsince 7anRarx 0+M4E 
:anauebent of a teab of M+ direct QU reports and 4 banauers in local 
sR.sidiariesW SRpervision of M+q .oRti5Res and ibplebentation of t(e 
strateuic 2etail focRs of t(e .rand Ns(are of 2etail .Rsiness urew frob 
0%3 to %+3 of total sales in j xearsE Sales strateux J 
B-c(ieved cobbercial o./ectives eac( xear despite econobic and politB
ical crises 
BDeLned 2etail Perforbance TPFs and sR.se5Rent .Rsiness plans leadinu 
to increased sales to VFP, repeat and MstBtibe clients 
BDeveloped t(e Y2: prourab 6 Diuital YRstober 7oRrnexs and initiated 
t(e obnic(annel approac( wit( sta9 ueneratinu sales frob .oRti5Res 
Fnstaurab6Hec(at accoRnts :anauebent J 
BYreated a colla.orative environbent probotinu t(e fair developbent of 
ac(ievers 
BSetBRp t(e traininu prourab for 2etail sta9 NeBlearninu platforb and 
p(xsical presentations to ebploxees worldwideE probotinu a clientBcenB
tric approac( )etwork optibization J 
BDeLned priorities for t(e .oRti5Res openinus or closinus and ibpleB
bented a jBxear strateuic plan w(ic( led to a radical ibprovebent in 
proLta.ilitx �
B)euotiated spaces and conditions wit( landlords dRrinu t(e pandebic 
B-ctivelx participated in t(e IV:Q 2etail Yobbittee resRltinu in an inB
creased .rand presence in :ainland Y(ina

International Retail Director
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:anauebent of a teab of M+ direct QU reports and 4 banauers in local 
sR.sidiariesW 
SRpervision of M+q .oRti5Res and ibplebentation of t(e strateuic 2etail 
focRs of t(e .rand 
Ns(are of 2etail .Rsiness urew frob 0%3 to %+3 of total sales in j xearsE 
Sales strateux J 
B -c(ieved cobbercial o./ectives eac( xear despite econobic and politB
ical crises
B DeLned 2etail Perforbance TPFs and sR.se5Rent .Rsiness plans leadB
inu to increased sales 
to VFP, repeat and MstBtibe clients
B Developed t(e Y2: prourab 6 Diuital YRstober 7oRrnexs and initiated 
t(e obnic(annel 
approac( wit( sta9 ueneratinu sales frob .oRti5Res Fnstaurab6Hec(at 
accoRnts 
:anauebent J 
B Yreated a colla.orative environbent probotinu t(e fair developbent of 
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ac(ievers
B SetBRp t(e traininu prourab for 2etail sta9 NeBlearninu platforb and 
p(xsical presentations to 
ebploxees worldwideE probotinu a clientBcentric approac( 
)etwork optibization J 
B DeLned priorities for t(e .oRti5Res openinus or closinus and ibpleB
bented a jBxear strateuic 
plan w(ic( led to a radical ibprovebent in proLta.ilitx�
B )euotiated spaces and conditions wit( landlords dRrinu t(e pandebic
B -ctivelx participated in t(e IV:Q 2etail Yobbittee resRltinu in an 
increased .rand presence in :ainland Y(ina

Regional Director
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N0+MjB0+Mq J SoRt( -berica and SoRt(ern gRrope, 0+M% J y )ort( -berB
ica, 
0+MZ J y ScandinaviaEW 
-c(ieved sales o./ectives wit( a xearlx averaue urowt( of M+BM%3
:anaued distri.Rtors6sR.sidiaries and controlled t(eir :arketinu activB
ities and .Rduet
2esized and optibized t(e retailers network and increased t(eir perforB
bance

Sales and Marketing Manager
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CRrnover J j+:y gRros Nxearlx increase of M%3E
Fn c(arue of developinu t(e strateux of t(e .rand in -Rstralia and )ew 
’ealand wit( cobplete 
overview of t(e P"I
Sxdnex 
-Rstralia
 
:anauebent of a teab of M& ebploxees, inclRdinu o“ce and .oRti5Re 
sta9W �
0 internal .oRti5Res, 0 franc(ises and 0+ retailersW
Sales J 
B Fncreased t(e sR.sidiarx”s tRrnover Nretail and w(olesaleE .x Z+3 in q 
xears
B Streablined t(e w(olesale network and ibproved t(e .rand”s retail 
presence N8aus(ip in �
Sxdnex and :el.oRrne and openinu in Oris.ane, Pert( and -RcklandE
B Developed t(e Y2: strateux for local VFP cRstobers resRltinu in t(e Lrst 
Q7 sale in t(e coRntrx
B Fbplebented a sRccessfRl strateux to .eneLt frob increasinu Y(inese 
toRrists .Rsiness 
:arketinu J 
B 2evised berc(andisinu assortbents for t(e .oRti5Res and replenis(B
bent plans
B Kptibised t(e :edia Plan and drasticallx increased editorial visi.ilitx 
versRs cobpetition 
:anauebent J 
B hostered a $canBdo$ attitRde wit(in t(e teab to pRt t(e -Rstralian 
barket .ack on t(e bap
B Deterbined t(e strateuic plan sR.bitted xearlx and presented to YartiB
er”s Yobem
B 2eceived #Horldwide Oest YRstober gmperience -wardP for Oris.ane 
.oRti5Re

North America Senior Director for Eyewear
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CRrnover J RMQW% billion Nincrease .x M+3E, M0 direct reports Fn c(arue 
of developinu t(e strateux for gxewear in )ort( -berica wit( fRll P"I 
overview 
BDeLned t(e distri.Rtion strateux Nnational accoRnts vs independentsE �
BSRccessfRllx banaued t(e relations(ip wit( barketinu in QU for AS 
barket emclRsive pieces

Sales Director East Coast for Accessories
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Ngxewear, Hritinu instrRbents, Ieat(er uoods, Iiu(ters and GiftsE 
CRrnover J ASRM% billion Nincrease .x M+3 everx xearE )etwork J q%+ 
doors 
B:anaued a teab of % 2euional :anauers Ngast Yoast of )ort( -bericaE 
BDirectlx (andled t(e kex accoRnts NIenscrafters6SRnulassQRt, Saks hift( 
-venReE YoBfoRnder of t(e cobpanx J hrenc( startBRp leader in bo.ile 
bRltibedia NProLts J M :gE Yobpanx sold to horside Fnc NSM 7apanese 
bo.ile solRtions providerE in 0++q Nj+ ebploxeesEW hinancial and -dbinB
istrative role at t(e creation of t(e cobpanx, .Rsiness plan and fRnds 
raisinu preparation, Lnancial reportinu for t(e investorsW Pro/ect leader 
on $strateuic$ contracts wit( bo.ile operators NKranue, Sh2 and OCE, 
inclRdinu t(e ac5Risition of license riu(ts Ncartoon c(aracters, live socB
cer uabesWWWE and neuotiation wit( t(e % bRsic ba/ors NLnal aureebent 
siuned wit( g:F, O:G and HarnerE

Education & Training

M&&% B M&&Q KEDGE Business School
:aster, :aster of :anauebent


