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About

Sales Strategies (e)elopment anx h|ecBtion R SBpplier Lelationsuip ManagementR 
ProxBct AaBncu Market anx Competitors Onalysis R bnline anx bTine ProxBct 
(istriQBtion R Aeaxersuip anx Ueam WBilxing GzO AI FICO UI b vS P Lb FIA h .loQally 
competiti)e, goal orientex, anx cBstomer-focBsex sales manager, o'ering e|ten-
si)e e|perience in accoBnt management as Dell as sales anx QBsiness operations in 
fasuion Qranxs across large anx small organiqationsK Ormex Ditu pro)en recorx of 
sBccess in managing international clients; portfolio, xeVning cBstomer anx market 
xynamics anx reHBirements, anx penetrating groDing neD markets turoBguoBt 
zSO anx hBropeK /noDn for leax-Qy-e|ample leaxersuip approacu, xexicatex to 
xe)elop, train, anx mentor competent teams to empoDer tuem to ma|imiqe tueir 
potentials toDarx acuie)ement of common goalK h'ecti)e at estaQlisuing strong 
relationsuips Ditu clients Duile collaQorating Ditu all le)els of managementK MBlti-
lingBal in Italian, hnglisu, anx FrencuJ con)ersant in SpanisuK

WLOv(S dbL/h( dIU2

ColBmQBs WQ hlena .uisellini AB|Bry 2anxQags .Bess hBrope �

.Bess Italia Aiase Occessories AzISOwIOLbMO Pinko0crisconf

Pitti Immagine SBfam Srl Ue|ere Ox)isors PteK Atx

Experience

Luxury and Fashion Sales Consultant
Ue|ere Ox)isors PteK Atx R 1an �j��

Partnerex Ditu (isaya o9cial prestigioBs Uuai fasuion Qranx knoDn for 
its lB|BrioBs toBcues anx uiguly soBrcex faQrics anx BniHBe collectionsK 
SBpportex (isaya in Vnxing a sBitaQle xistriQBtor in hBrope to e|panx in 
tue regionK

Key Account Manager
.Bess Italia R 

Area Manager
Pinko0crisconf R 

Special Sales
AzISOwIOLbMO R 

Freelance
Pitti Immagine R 

PR
ColBmQBs WQ R 

Luxury and Fashion Sales Consultant
SBfam Srl R 1an �j�j - 1an �j�4

OssBme fBll responsiQility for laBncuing one of tue company;s fasuion 
Qranx, 1i don Cuoi, in tue gloQal market 
Yzse strategic approacues in o'ering Qespoke QBsiness xe)elopment for 
lB|Bry anx lifestyles Qranxs

Luxury and Fashion Sales Consultant
Aiase Occessories R 1an �j�j - 1an �j�4

Uook cuarge of xe)eloping a strategy to laBncu of uanxQags anx :eDels 
Qranx across mexiBm anx uigu market

https://www.dweet.com/
https://www.linkedin.com/in/carlotta-buonamici/
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/lK6n45X_M


Market Research
 R 1an �j47 - 1an �j�j

Commercial Director
hlena .uisellini AB|Bry 2anxQags R 1an �j45 - 1an �j47

Managex online anx oTine xistriQBtion of tue Qranx, anx xe)elopex 
oTine anx online sales anx marketing strategies Duile reporting xirectly 
to tue Presixent anx CFb 
YCreatex collection constrBction relatex to strategy, range, anx price 
YPro)ixex assistance in xe)eloping a gloQal proxBct strategy for Doman;s 
leatuer gooxs Qasex on tue Qranx;s creati)e xirection 
YPerformex analysis of market anx competitors as Dell as sell-in anx 
sell-oBt 
Y(eVnex line-sueets, pricing, anx e-commerce geo-pricing anx axminis-
terex e-commerce QBying 
YFacilitatex QrieVng of tue collection in suoDrooms 
Yb)ersaD sales campaigns in xi'erent locations, sBcu as Milan, Paris anx 
veD 3ork, zSO Career 2iguliguts8 � (ro)e sBQstantial groDtu in tBrno)er 
anx of nBmQer of xoors, from % in �j45 to 44  xestinations in �j47 � 
SBccessfBlly managex top accoBnts DorlxDixe, inclBxing veiman MarcBs 
veD 3ork, Saks jtu O)enBe veD 3ork, Wergxorf .ooxman veD 3ork, 
.eorge C wancoB)er, .alerie Aafayette Paris, 1osepu Paris, /a(ede Werlin 
anx

Area Manager Italy
.Bess hBrope � R OBg �jj7 - 1Bn �j4

Leportex to senior )ice presixent hBrope NSwP hzE anx Italian commercial 
xirector NIC(E 
Y2elx accoBntaQility for tue xistriQBtion of uanxQags anx accessories in 
Italy, Duile uanxling 4  Duolesale clients anx 5  retail clients 
YSBper)isex a V)e-people team, Duicu consistex of tDo sales accoBnts anx 
turee cBstomer ser)ice agents 
YConceptBaliqex QBsiness plan Qasex on criteria agreex Bpon Qy senior 
management, anx e|ecBtex anx coorxinatex xe)elopment of action 
plans in orxer to penetrate tue market 
YManagex recrBitment anx performance of Sales OccoBnts team, anx 
researcuex on neD licensing retail stores 
YConxBctex sales analysis anx post-sales strategy xeVnition accorxing to 
tue agreement Ditu SwP hz anx IC( 
YPresixex o)er meeting in SDitqerlanx to xeVne sales strategy Career 
2iguliguts8 � Ser)ex as xri)ing force in increasing tBrno)er Qy more 
tuan 44  QetDeen �jj  in �j44 � Capitaliqex on e|pertise in uan-
xling key accoBnts inclBxing Onxy-Crema, WBtti-Como0Aecco, Ma|imil-
ian Wressanone, WBssola-Mestre, Mengotti-wicenqa, Fango-MilanoMarit-
tima, Streni-CKMarcue, Aa.alleria-Montecatini, anx Pierre-Wolqano hOL-
AIhL COLhhL


