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About

3+’ yearsb experience in luxury .rand managementq Adept at dri)ing growth and 
market expansion through marketing and strategic planningq Extensi)e experience 
in .rand eRuity architecture, digital marketing, .rand portfolio, positioning and 
re-.randing executionq 

Demonstra.le Go-to-Market reputational success in eCommerce, C&M and &etail, 
while directing disrupti)e omnichannel campaignsq Expert at le)eraging data-dri-
)en insights for market segmentation j new product launchesq Passionate a.out 
enhancing .rand loyalty j customer engagement through compelling stories, A( j 
technologyq Staying updated on the latest trends in consumer .eha)iourq Led digital 
transformation pro0ects and tactical .usiness acRuisitionsq 

1ostered cross-functional glo.al teams N’+2 mem.ers, 3T direct reportsF to achie)e 
.usiness goalsq Completed an Executi)e MBAq “opic dissertation H/ow Meta)erse” 
We.+ contri.ute to Brand ERuityéq
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Experience

Marketing and New Business Director
&ightspend | Apr T2TT - Sep T2TT

Data (ntelligence Mar“ech solution for Marketing and Procurement de-
partments of 1ortune $22 companiesq Suite of SaaS products ozering 
data science and )isualisation of o)er £32 .illion in Marketing fees per 
yearq

-Directed Marketing and SaaS “eams glo.allyq Contri.uted to Leadership 
“eam successq 
-Presented monthly .usiness updates for the Board of Directors NPri)ate 
ERuity (n)estmentFq
-Executed Marketing and Marketing Procurement Strategies )ia Consul-
tancy ser)ices for glo.al .randsq
-Executed Communication j P& Plans to .oost BTB .rand awareness, 
and generate sustaina.le ad)antagesq
-Directed Strategic Partnerships with key Consultanciesq 
-Executed tactical plans to achie)e e%ciencies in Brand Management, 
Mar“ech, and Marketing Procurement, especially with Digital, Content, 
P&, Media Production, and Creati)e Agenciesq 
-&esponsi.le for Americas and EMEA PjLq Managed Marketing .udget, 
and re.randing pro0ectq

Chief Growth OScer
Baudoin and Lange | Oct T2TT - vow

Dri)e .usiness expansion and market penetration through strategic 
initiati)es and direct marketing performance, optimi4ing campaigns to 
ele)ate .rand )isi.ility and engagementq Orchestrate .rand direction 
and retail marketing ezorts, le)eraging data-dri)en insights to enhance 
customer experience, identify growth opportunities, and implement ef-
fecti)e solutionsq
� Grew sales .y 9TM’ across digital and retail channels through key 
strategies and optimisation of marketing performanceq
� (ntroduced new category of trainers and executed market penetration 
strategy with 3$J price riseq
� Expanded e-commerce re)enue streams .y de)eloping new customer 
tier system and automating email marketing "owsq
� (ncreased digital re)enue .y 93q+M )ia strategic digital marketing acti-
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)ations, including new CPC strategies, partnerships with
WordSeed and Link.y, and directing Vrst in-house and external a%liate 
programmes, enhancing &OAS to 722Jq
� Generated 9622K in retail marketing .y introducing new )isual mer-
chandising strategy, redesigning store interiors, hosting I(P
e)ents, colla.orating with local in"uencers, and launching personalised 
clientele programmesq
� Boosted API, freRuency, and CLI .y merging C&M j customer ser)ice 
functions, conducting customer satisfaction sur)eysq
� Enhanced .rand eRuity through content production, partnerships with 
press and media, and appointment of new ad)ertising,
P&, and digital agenciesq Launched four new stores, executing commu-
nication strategies j local promotional acti)itiesq

ytrateg& l Marketing ConsuHtanc&
1reelancer | Zan T2TT - Mar T2TT

/eaded strategic growth initiati)es and market segmentation plans, en-
hancing customer )alue through inno)ati)e frameworksq Led adoption 
of inno)ation cur)es to dri)e market competiti)eness and product rele-
)anceq Appointed and guided new communications, P&, marketing, and 
graphic design teams, nurturing colla.orati)e and high-performing en-
)ironmentq De)eloped and implemented customer )alue-in-use frame-
works, dri)ing deeper engagement and satisfactionq
� va)igated &oom Mate /otels through .ankruptcy during COI(D-36 
pandemic )ia targeted crisis management campaignq
� Enhanced market presence and in)estor conVdence .y spearheading 
re.randing strategy and conducting in-depth .rand audit
for Angelo Gordon (n)estments and Westmont /ospitality Groupq
� Dro)e re)enue growth and market expansion .y formulating strategic 
partnerships with creati)e agencies and commercial
colla.orators, including Bookingqcomq
� Boosted .rand dizerentiation and customer experience .y directing 
segmentation strategy, creating two distinct tiers of hotels,
and re.randing 7-star properties under new M&oom Mate CollectionM with 
reVned art direction strategyq

Pead of Asia l GHobaH vartnerships
BeggxCo | Sep T23N - vo) T2T3

Directed creation of compelling .rand assets and inno)ati)e campaigns, 
ele)ating .rand )isi.ility and engagementq Led strategic marketing ini-
tiati)es to .oost eCommerce growth, including implementation of new 
social media ads, CPC partnerships, SEM on Google, and SEO auditsq 
Maximised con)ersion rates and impro)ed trade marketing e%ciencies 
across EMEA and APAC regions .y de)eloping and executing targeted 
digital marketing plansq
� Generated dou.le-digit we. growth N9Tq3mF .y launching HComfort 
Blanketé .log, le)eraging Scottish cultural rele)ance to create engaging 
content and experiences for consumersq
� Accomplished TNJ surge in retail sales during lockdown .y heading 
glo.al go-to-market strategy following knitwear factory acRuisition and 
expanding into new loungewear and homeware categoriesq
� (ncreased retail sales .y T2J .y directing glo.al retail function, launch-
ing Vrst "agship store, and pioneering new e-concession and pop-up 
strategies across EMEA, Korea, Zapan, Mainland China, and USAq
� Enhanced engagement with Chinese consumers .y appointing “-Mall 
partner and directing creation of targeted contentq
� Boosted glo.al reach and sales through digital plans with eConces-
sions, such as 1arfetch and Mrq Porter, orchestrating a%liate
programmes and managing glo.al P& agenciesq

Business DemeHop&ent Manager
Glo.al Brands Group | Zul T23O - Oct T23N

Super)ised and mentored design, marketing, and eCommerce teams, 
dri)ing 9$m turno)erq De)ised and executed strategic .usiness de)el-
opment plans to expand market reach and increase re)enueq Built col-
la.orati)e and high-performing en)ironment across team of 37 staz, 
enhancing producti)ity and inno)ationq
� &aised .rand performance and )isi.ility .y launching ezecti)e pop-up 
store communications and P& plans, securing key partnerships with 



/arrods, Bicester Iillage, “ryano A.u Dha.i, and Bloomingdales, and 
re.alancing product range to align with market demandsq

Marketing l yaHes Manager
“ateossian | 1e. T23$ - Zul T23O

O)ersaw de)elopment and execution of comprehensi)e .rand strategy, 
encompassing social media, digital marketing, retail marketing, and P& 
and communicationsq Managed all aspects of marketing and sales initia-
ti)es to steer .rand growthq
� Spearheaded pri)ate la.el expansion initiati)es with prestigious 
.rands, including Ermenegildo Pegna, Canali, “homas Pink, and Massimo 
Duttiq
� vegotiated lucrati)e partnerships with in"uential entities, such as Zohn 
Booth Artist N93qTmF, DiptyRue N9TN2kF, vorse Pro0ects N9362kF, Pegna 
N9TmF, Elton Zohn A(DS 1oundation, Mandarin Oriental, and “he Dorch-
ester Collection /otelq
� (nno)ated retail strategies .y rolling out targeted campaigns to attract 
new demographic of consumers, particularly professional womenq Pio-
neered inclusi)e marketing approaches .y featuring women wearing cuf-
"inks and .racelets in ground- .reaking photoshoot, resulting in nota.le 
T2J increase in retail salesq

Marketing consuHtant
DAvWA&D | Zul T23T - Sep T237

Marketing Associate
Cadini Group | Sep T233 - Zun T23T


