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About

f decade ob demonstraxle euperience creating and euec.ting digital marketing 
strategiesy Strong operational, eCommerce trading and analjtical xackgro.nd wit( 
a pro)en track record ob impro)ing t(e c.stomer euperience to dri)e con)ersions 
and sales to s.ccessb.llj grow xrandsy huperience leading cross-b.nctional teams 
and euternal partners t(ro.g( large-scale de)elopment proBects and campaignsy
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Experience

Head of eCommerce & Digital Marketing
Ro.cl|me 2 Mar 010: - vo) 0100

Managing DHC growt( bor a plant-xased, nic(e c.rlj (air care xrand in 
new territories across t(e hU and USf, w(ilst x.ilding and euec.ting 
retention strategies bor t(eir main UK markety fc(ie)ements• 
q Led wexsite rede)elopment proBect incl.ding x.ilding new beat.res• 
z.iF Nacz.isitionA, s.xscriptions NretentionA, impro)ed lojaltj programme 
and D.tc(, Grenc(, and +erman translations 
q De)eloped hU wexstore growt( strategj to dri)e re)en.e %::1Y 4o4 
N0100 ) 010:A 
q La.nc(ed SMS c(annel Kej Wesponsixilities• 
q Lead DHC strategj and implementation managing team ob P wit( boc.s 
on growt( bor hU and US, and retention bor UK 
q T)ersee store operational planning and euec.tion, prod.ct strategies 
and CWM programmes, pro)iding strategic ad)ice on ongoing optimisa-
tion ob trading and marketing metrics 
q Lead t(e de)elopment and management ob dailj ecommerce trading 
and promotional acti)ities to ac(ie)e mont(lj sales targets and K/Es 
q Collaxorate wit( euternal agencj to de)elop impro)ed data analjsis 
reports replacing man.al reporting practices 
q De)elop creati)e campaign strategies to dri)e growt( wit( agencj 
t(ro.g( perbormance marketing incl.ding testing new c(annels 
N+oogle74o.H.xe, Gacexook, Hik HokA 
q /ro)iding ChT and Commercial Director wit( sales borecasts and cost 
x.dgets to align wit( targeted C/f7CfC, owned /&L bor digital acti)ities

Head of eCommerce
WTLE 2 vo) 01:£ - Gex 010:

Managing t(ree DHC eCommerce wexsites Nroliycom, bupansionycom, 
plajl.miycomA bor a m.sic tec(nologj companj specialising in inno)ati)e, 
award-winning instr.ments and sobtware, wit( 35m t.rno)ery fc(ie)e-
ments• 
q La.nc(ed preorder sales on plajl.miycom, con)erting 00Y ob email 
leads, 61Y s.xscription attac(ment rate and generating 3: m in 0P 
(o.rs 
q fssisted euec.tion and management ob s.ccessb.l LUME Kickstarter 
campaign wit( 3: y9m in pledges, euceeding goal Encreased DHC sales 8Y 
4o4 N01:J701:8A on roliycom 
q DeIned perbormance marketing strategj incl.ding x.ilding and opti-
mising +oogle and Gacexook ad campaigns to ac(ie)e a)erage P•: WTfS 
Kej Wesponsixilities• 
q DeIne and euec.te eCommerce strategj across J kej markets, incl.d-
ing seasonal promotions and campaigns, to deli)er targets 
q De)elop more probo.nd .nderstanding ob c.stomer needs and xe(a)-
io.r t(ro.g( marketing and v/S s.r)ejs to gat(er actionaxle insig(ts 
and identibj new re)en.e opport.nities 
q DeIne and optimise email7CWM libe-cjcle marketing strategj, designing 
segment le)el Bo.rnejs to grow sales and retention7LHV 
q Manage perbormance marketing agencj NWTLE7LUMEA o)erseeing paid 
campaigns incl.ding estaxlis(ing a.dience targeting, campaign Bo.rnejs, 
and writing ad copj 
q Sec.re partners(ips wit( t(ird-partj xrands to x.ild xrand awareness 
and cons.mer xase 
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q /artner wit( cross-b.nctional teams NLogistics, S.pport, Sales, DesignA 
to ens.re all rele)ant x.siness oxBecti)es and implications are bactored 
into eCommerce and wexsite de)elopment proBects

eCommerce Manager
hLhMES 2 ;.l 01:5 - Sep 01:£

Managed timetospaycoy.k, a m.lti-xrand online cosmetics xo.tiz.e, bor 
gloxal l.u.rj Rritis( xea.tj xrand wit( a prod.ct catalog.e ob o)er P11 
sk.s and t.rno)er ob 35y6my fc(ie)ements• 
q Trc(estrated gloxal rexrand strategj to ele)ate and strengt(en UK and 
US eCommerce wexsites 
q Led transbormation proBect, incl.ding redesign and replatborm to Ma-
gento :, managing internal team and euternal wex de)elopment agencj 
q fc(ie)ed re)en.e target growt( ob :1Y bor 0 consec.ti)e jears 
N01:6-01:£A in a (ig(lj competiti)e market 
q Managed c(annel x.dgetL decreasing costs xj 6Y xj re-allocating and 
rep(asing spend

Education & Training

01:0 - 01:5 Middlesex University
Mf, Digital Marketing 

011£ - 01:: BABSON COLLEGE
Rac(elor ob Science, 


