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About

A moyyermiallv dri2en leader wi(h 0+' vearsx efperienme in (he .ashion and apparel 
ind)s(rvI k ha2e a pro2en (ramb remord in (he design and deli2erv o. s(ra(egies (o 
grow Brands in(o yarbe( leadersI Along wi(h a passiona(e approamh (o in(rod)ming 
l)f)rv and spor(swear Brands (o (he UK, E)ropean and in(erna(ional yarbe(sI

RNAStO WTNKEt WkH|

Agenmv & Omhiesser Ne2i2al 1 Adidas, Honv930Y Ribeworbs L(d

tAG Rirger e( Mibbelsen Egoyarb London Eyea & Knoyo Jan( AB Ub

JloBal tesign 1 knno2a(ion Liyi(ed Pt JNTUC C)ya Ub L(d

O(rand Li.es(vle L(d Wolsev L(d

Experience

Key Account Manager
C)ya Ub L(d & 

-lo(hing 1 uoo(wear R)ver  -r)ise

Wholesale 
O(rand Li.es(vle L(d & 

Wholesale Manager
Eyea & Knoyo & Mav 0+00 – Oep 0+00

Worbing wi(h bev ammo)n(s / |arrods, Oel.ridges, PLC (o dri2e (his li.es(vle 
Ammessories Brand, Loobing a.(er (he kn(erna(ional yarbe(s worbing wi(h 
yv tis(riB)(orsjAgen(s / Jeryanv, uranme, Sordims , Apam

Sales Manager (Freelance) | Concrete-concept
Agenmv & Omhiesser Ne2i2al 1 Adidas, Honv930Y & Apr 0+09 – Mav 0+00

Nela)nmhing Omhiesser Ne2i2al wi(h (his new y)l(i–Brand agenmv and 
worbing wi(h Kev ammo)n(s FGSAC, Rrowns, Ma(mhescI Also deli2ering (he 
new Adidas )nderwear mollem(ion (o (he UK yarbe( .or uW00, worbing on 
new s(ree(wear line HTSG930Y (o efem)(e in(o Rrowns and Oel.ridges .or 
an efml)si2e la)nmhI

Delivery Rider (Free-lance)
Ribeworbs L(d & A)g 0+0+ – Apr 0+09

|elping deli2er -o2id Ki(s (o people in (he Hower |ayle(s and Wal(hay 
uores( areasI

Consultant
Jan( AB Ub & P)l 0+0+ – A)g 0+0+

ureelanme mons)l(anmv ser2ime (o s)ppor( JASH Oales tirem(or (o de2elop 
sales s(ra(egv (o la)nmh (wo efml)si2e mollaBora(ions proXem(s wi(hin UK 
yarbe( / JASH • tieyye 1 JASH • L)be Edward hallI

Sales Manager
JloBal tesign 1 knno2a(ion Liyi(ed & Tm( 0+93 – P)n 0+0+

Appoin(ed Bv -ET (o grow ()rno2er .or MAOHNUM and re–la)nmh Ron–
ne2ille yenswear Brand wi(hin UK yarbe(I 
4O)mmess.)llv iypleyen(ed a (arge(ed sales maypaign (arge(ing bev am–
mo)n(s (abing ammo)n( Base .roy 5+ (o 3£ and sales .roy 69M (o 69I:M 
.or OpringjO)yyer 0+0+ seasonI 
4Kev ammo)n( yanageyen(q Combe(s, ESt , Pt gro)p , ulannels , Mainline 
4Tpened Kev Ammo)n( B)siness wi(h Hess)(i Menswear FPt Jro)pc mo2–
ering all doors wi(h a B)dge( o. 60£+b Drs( orderI

https://www.dweet.com/
https://www.dweet.com/consultants/K8fleR_3T


Head of GANT Rugger & Footwear
Jan( AB Ub & P)n 0+95 – Oep 0+93

JASH is a li.es(vle Brand, wi(h an Ayeriman Opor(swear heri(age, o7er–
ing mon(eyporarv high–z)ali(v mas)al wearI Hhe Brand enXovs a gloBal 
presenme in o2er :+ mo)n(ries, wi(h o2er %++ s(ores and 5,+++ selem(ed 
re(ailers inml)ding |arrods, Pohn Lewis, and |o)se o. uraser in (he UKI 
kni(iallv appoin(ed as Sa(ional Ammo)n( yanager (hen proyo(ed (o |ead 
o. uoo(wear where k was responsiBle .or leading a (eay and o2erseeing 
bev UK 1 in(erna(ional ammo)n(sI 
4Oe( )p an inno2a(i2e B)siness planning and yanageyen( svs(ey wi(h 
Y–vear .oremas(ing whimh res)l(ed in es(aBlishing Jan( N)gger as a leading 
(op (ier BrandI 
4teli2ered Rrand presen(a(ions (o Kev ammo)n(s and .oryalised (raining 
prograys wi(h o)r par(nersI 
4Worbed mloselv wi(h Asos and Sef( (o la)nmh JASH uoo(wear and dri2e 
salesI 
4Led (he yanageyen( o. bev ammo)n(s .orging rela(ionships wi(h preyi–
)y re(ailers inml)ding |o)se o. uraser, Pohn Lewis, Mr Cor(er, Ma(mhes, 
AOTO and |ar2ev Simhols (o amhie2e a ()rno2er yore (han 65I£MI 
4Led (he Oales (eay and re2ised opera(ional promesses (o yanage B)d–
ge(s and dri2e re2en)e (o deli2er agreed sales (arge(sI 
4Mapped and (arge(ed new (erri(ories (o es(aBlish ammo)n(s wi(h in(er–
na(ional re(ailers s)mh as Le Ron Marmhe, SK O(ombholy, Ceeb 1 -lop–
penB)rgI

Head of Apparel and Accessories
Wolsev L(d & So2 0+99 – Apr 0+95

Es(aBlished in 9%££, Wolsev is (he oldes( Rri(ish Menswear Brand B)il( on 
design and z)ali(vI k was remr)i(ed (o re2i(alise and B)ild (his imonim Brand 
in(o a UK yarbe( leader, yanaging a sales (eay in(rod)ming (hey (o (he 
wholesale yarbe(I 
4te2ised sales and yarbe(ing s(ra(egv amhie2ing ammo)n( grow(h .roy + 
ammo)n(s (o 3+ in (he Drs( season, la)nmhing in (op UK 1 Eire O(ra(egim 
ammo)n(s inml)ding |ar2ev Simhols, -r)ise, Ma(mhes and MrCor(erI 
4teli2ering Rrand BiBle and presen(a(ions (o o)r re(ail par(nersI 
4NesponsiBle .or yanaging bev ammo)n(s amhie2ing a ()rno2er o. 69I£M 
in (wo seasonsI 
4kden(iDed oppor()ni(ies (o de2elop new re2en)e s(reays (hro)gh prod–
)m( plameyen( wi(h dis(riB)(ors and agen(s in Sor(hern E)ropeI

Sales Manager
Pt JNTUC & tem 0++3 – Pan 0+99

tirem(ed (his s(ree(wear Brand Sannv O(a(e in(o a yarbe(–leader when i( 
was Bo)gh( o)( Bv Pt Jro)p in 0+99, k am(ed as a mons)l(an( d)ring (he 
hando2er period, ens)ring a syoo(h (ransi(ion .or m)s(oyersI 
4Cro–am(i2elv engaged wi(h bev ammo)n(s and iyage independen(s in–
ml)ding T8me, OiMe, Hopshop, Hwiyar, Oel.ridges and |arrods, growing 
(he ammo)n( Base Bv £+N wi(h a ()rno2er yore (han 69I0MI 
4Worbed mloselv wi(h AOTO (o dri2e Brand awareness res)l(ing in an O£N 
inmrease in salesI

Sales Manager
tAG Rirger e( Mibbelsen & P)n 0++% – Oep 0++3

tAG Rirger e( Mibbelsen has grown (o Bemoye a gloBal design presenme 
a2ailaBle in o2er 9,+++ poin(s o. sale, amross 0£ mo)n(riesI tirem(lv repor(–
ing (o senior yanageyen(, k was responsiBle .or in(rod)ming (he yenxs 
li.es(vle Brand (o (he UK Marbe( and worbing wi(h (he wi(h (he tanish 
design (eay (o de2elop new prod)m( ma(egoriesI 
4O)mmess.)llv iypleyen(ed yarbe(ing maypaign (arge(ing preyi)y iy–
age independen(s growing ammo)n(s Bv £+N and inmreasing ()rno2er Bv 
0++N (o 6%++K in (he Drs( vearI 
4Led (he sales (eay (o efmeed .oremas(ed sales (arge(s (hro)gh in(rod)m–
(ion o. KCk (rambing res)l(ing in a Y£N sales inmrease in season 0I 
4Es(aBlished new rela(ionship wi(h AOTO as online Brand par(ner growing 
(he ammo)n( .roy 69+b (o orders yore (han 65+K per seasonI 
4R)siness te2elopyen( and planning wi(h Kev ammo)n(s (o dri2e .oremas( 
B)dge(sI



Sales Manager
Egoyarb London & Mav 0++: – P)n 0++%

EJTMANKjLTStTS is one o. (he leading .ashion agenmies and dis(riB–
)(ors wi(hin (he UKI k was responsiBle .or all aspem(s o. dis(riB)(ion and 
sales .or Brands inml)ding Mari(he uranmois ' JirBa)d, KenMo |oyye 
teniy and -err)(i 9OO9I 
4te2eloped dis(riB)(ion s(ra(egies and worbed wi(h leading depar(yen( 
s(ores s)mh as |arrods and Oel.ridges wi(h B)dge(s yore (han 65I£M per 
ann)yI 
4Oem)red KenMo |oyye ammo)n( de2ising a B)siness plan (o dis(riB)(e 
in (he UK 1 Eire yarbe(s, inmreasing (he n)yBer o. ammo)n(s Bv 5+N in 
(he Drs( seasonI knmreased ()rno2er o. Mari(he uranmios ' JirBa)d .roy 
6Y++K (o 69I:M in one vearI 
4kypleyen(ed sales promed)res .or Oales Managers (o iypro2e planning, 
a.(er sales and repor( promed)resI


