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About

x passionate and dedicated dimital content and SEO specialist Dit( e1tensi)e e1pe-
rience and knoDledme spanninm o)er 0y uears Dit(in fas(ion and l.1.ru sectorsF 
Iide-ranminm mlobal dimital e1pertise creatinm and deli)erinm h.lti c(annel cah-
paimns, leadinm teahs and initiati)es to s.pport SEO and b.siness-Dide mroDt( 
stratemiesF BorDard-t(inkinm approac( in deli)erinm in dept( researc( and analusis 
of establis(ed and eherminm searc( be(a)io.rs, cohpre(ensi)e reportinm and 
inno)ati)e cohh.nication of insim(ts across l.1.ru fas(ion brandsF

RTxvWS IOTKEW IgH!

!elloM & !elloM Bas(ion |ont(lu H!E OUHvEH H(o.m(tS(ift

Experience

Global SEO Strategist
H!E OUHvEH J 2an 8y0Y - Sep 8y88

Tesponsible for t(e creation and ihplehentation of a Global SEO strat-
emu, hanamehent of SEO roadhaps and s.pportinm in b.siness Dide 
KPgs in order to dri)e consistent :o: mroDt(F |ost recentlu+ 90%5 traVc, 
635 re)en.e, 90%5 xOw and 9005 NRU88 :o:, Gx dataA, e1ceedinm t(e 
reforecast tarmet bu 9•5 for )isits and 9835 GSO NRU88 Hablea. dataA 
XWata dri)en and cons.her dehand led optihisation of Debsite content 
across !ohepame, PLPs, WLPs, PWPs and editorial pames 
XIorkinm closelu alonmside Site Hradinm, Editorial, U' and We)elophent 
teahs to ens.re Goomleqs best practices are folloDed across all keu areas 
eFmF Content Rlock optihisation, PgW replacehent stratemu, j.ick links 
hanamehent, internal linkinm optihisation, C.stoh List hanamehent 
process, |ema va) optihisation and planninm, .ser Qo.rneu optihisa-
tion 
XS.pport on site himration 8y0Y dri)inm 9•35 lift in traVc and 90Y5 lift in 
re)en.e res.lts Dit(in 0 hont( 
XS.pport on localisation proQects, 2apan, |Evx, Gerhanu 
XStake(older in pre and vort( Star la.nc(es of |ensDear in gvHL and 
x| 
XTeportinm and analusis insim(ts cohh.nicated to Dider tradinm mro.ps 
and HOv |anaminm Wirector on Deeklu, hont(lu and ad (oc basis, in-
cl.dinm deep di)es and in)estimation into remional and h.lti-c(annel 
perforhance c(anmes D(ere necessaru 
XPerforhance forecastinm based on keuDord proQections and alimnhent 
Dit( Dider Vnancinm tarmets 
XUser be(a)io.r and trend analusis forecastinm to s(ape Debsite acti)itu 
and Dider brand harketinm stratemies 
Xxlimnhent Dit( Site, R.uinm, |arketinm, PT, Editorial and Social |edia 
teahs to kick of eac( 4.arterlu Planninm process to ens.re all c.stoher 
dehand opport.nities are het, dri)inm simniVcant traVc and re)en.e lifts 
:o: NeFmF Ormanic dresses re)en.e 9Y;5 :o:A 
XStake(older in 4.arterlu Content Te)ieDs to cohh.nicate perforhance 
hetrics, feedback and alimn Dit( editorial and harketinm teah KPgs 
Xxlimnhent Dit( Prod.ct and We)elophent teahs and processes to en-
s.re s.pport of SEO roadhap, initiati)es and b.m V1es - eFmF core Deb 
)itals, s.b-catemoru content block optihisation, c.stoh list re)ieD han-
amehent, redirects, !0, !8 tamminm ihplehentation, editorial content 
himration 
-S.pported in t(e reconVm.ration of cohh.nication and backlom han-
amehent betDeen t(ese teahs to aid in hore streahlined and clariVed 
process 
X|anamed SEO Content Stratemu and SEO pame TxCg process alonmside 
cross-teah b.dmet hanamehent to create dehand-led articles in s.p-
port of Dider seasonal cahpaimnsF Consistentlu het obQecti)es to dri)e 
ormanic hehbers

Digital Marketing Manager
!elloM & !elloM Bas(ion |ont(lu J xpr 8y03 - 2an 8y0Y

Tesponsible for t(e SEO content stratemu creation and ihplehenta-
tion, s.ccessf.llu dri)inm increased traVc and brand aDareness :o: and 
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ac(ie)inm n.hero.s pame 0 keuDord rankinms t(ro.m(+ 
XPerforhinm ad)anced researc( and analusis to de)elop content oppor-
t.nities alonmside t(e online Qo.rnalists 
Xgdentifuinm cross-c(annel content opport.nities .tilisinm x|P, social 
hedia c(annels and h.lti-hedia haterials s.c( as )ideo, mifs, ihames 
XCreatinm and ihplehentinm site-Dide keuDord researc( stratemies, on-
site optihisation and internal linkinm stratemiesz .tilisinm trend fore-
castinm tools in line Dit( optihisation tec(nij.es to ha1ihise editorial 
opport.nities 
Xxd)ancinm t(e keuDord stratemu to incl.de t(e analusis and de)elop-
hent of backlink proVles stratemicallu for indi)id.al )ertical cahpaimns 
NveDs, Bas(ion, Rea.tu, Hra)elA 
XLiaisinm directlu Dit( Deb de)elopers to probleh sol)e and ens.re U' 
across t(e site is as eVcient as possible, incl.dinm Debsite redesimn and 
landinm pame optihisation 
XPro)idinm tailored SEO traininm and m.idance to t(e online editorial 
teah+ dailu s.bbinm and editinm of Dritten articles, onsite content analu-
sis, 0+0 feedback sessions, dailu s.pport Dit( best optihisation practices 
and researc( 
XProQect hanamehent of h.lti-c(annel cahpaimns foc.sinm on brand 
aDareness, traVc and enmamehent hetricsF Bor e1ahple+ 
XqH(e Bas(ion Specialq - |anaminm paid Bacebook ad)ertisinm, b.dmet, 
content, site desimn, in/.encer o.treac( 
XLondon Bas(ion Ieek cahpaimns - s.pportinm t(e )ideo content strat-
emu and leadinm t(e online prohotion to ens.re ha1ih.h e1pos.re and 
hatc( t(e proposed stratemu, attendinm and reportinm on fas(ion s(oDs 
and presentations

Digital Marketing Architect
H(o.m(tS(ift J |au 8y06 - |ar 8y03

Specialisinm in (im( j.alitu SEO content and copuDritinm for a )ast n.h-
ber of diferent p.rposes bot( onsite and ofsite Dit(in t(e fas(ion, tra)el 
and lifestule ind.stries, as Dell as social hedia hanamehent and cons.l-
tancu across )aruinm R8R and R8C sectors 
XTesponsible for leadinm and ihplehentinm efecti)e dimital harketinm 
stratemies for bot( SEO and intemrated harketinm cahpaimnsz ens.rinm 
t(at all task, obQecti)e and KPg tarmets Dere het or e1ceededF gncreasinm 
eCohherce transactions bu o)er 8y5 in 3 hont(s 
XLead arc(itect on n.hero.s keu eCohherce and social hedia harket-
inm cahpaimns for+ xnna Sc(ol·, Cahp Leaders UK, SCg-|' and xnd So 
Ho RedF S.pport on cahpaimns for t(e likes of Tock |u wintame, Babrics 
& Papers, Shaller Eart(, Risc.iteers Ltd, Cal.het, TEW6 
XPerforhinm in-dept( analuses and researc( to ens.re ha1ih.h reac( 
of all copu and ot(er online harketinm tec(nij.es for neD clients to 
ens.re insim(tf.l and )al.able dimital harketinm stratemies 
XUsinm ad)anced optihisation tec(nij.es to ac(ie)e rank ihpro)ehents 
of o)er %y positions Dit(in t(e Vrst t(ree hont(s on se)eral cahpaimns, 
res.ltinm in n.hero.s pame 0 rankinm res.lts Dit(in t(e Vrst j.arter 
XCreatinm and teac(inm cahpaimn hanamehent, social hedia cons.ltancu 
and content Dritinm processes to colleam.es, brieVnm andé or traininm 
teah hehbers in speciVc tasks rej.ired to heet cahpaimn KPgs 
XLeadinm hont(lu content Dorks(ops for teahs of 6-0y, traininm Q.nior 
hehbers in content and social specialishs, pro)idinm s.pport on social 
hedia hanamehent and cons.ltancu for cahpaimns across t(e teah

Digital Marketing Consultant
H(o.m(tS(ift J vo) 8y0• - |au 8y06

Gaininm f.rt(er e1perience in SEO, content harketinm, copu Dritinm and 
social hedia hanamehentF Learninm hore ad)anced online harket-
inm tec(nij.es+ site arc(itect.re analusisz con)ersion rate optihisationz 
cohpetitor analusis and rankinm res.lt analusisz ofsite prohotion tec(-
nij.es incl.dinm blommer o.treac( and cohh.nitu enmamehent

Digital Marketing Intern
H(o.m(tS(ift J x.m 8y0• - vo) 8y0•

E1tensi)e one-on-one traininm for onsite and ofsite SEO, copu Dritinm and 
social hedia harketinmF



Senior SEO & Content Strategist
 J vo) 8y88 - voD

Senior SEO & Rrand Content Stratemu SpecialistSenior SEO & Rrand Con-
tent Stratemu Specialist
BreelanceBreelance
vo) 8y88 - Present 7 0 ur 6 hosvo) 8y88 - Present 7 0 ur 6 hos
London, Enmland, United Kinmdoh 7 TehoteLondon, Enmland, United 
Kinmdoh 7 Tehote
Leadinm SEO and content initiati)es for l.1.ru fas(ion clients to en(ance 
t(eir dimital and brand perforhance in alimnhent Dit( Dider b.siness 
obQecti)esF Specialisinm in t(e nic(e betDeen ormanic mroDt( harketinm 
and creati)e brand editorial, g .se SEO insim(ts, harket researc( and 
trend analusis to create and ihplehent enmaminm and e ecti)e mroDt( 
stratemiesF

|u approac( is h.lti-faceted, dependinm on t(e client andéor proQect 
rej.irehents, g o er stratemu cons.ltinm ser)ices as Dell as perfor-
hance analusis, stratemu creation, ihplehentation and content ideation 
to strenmt(en brand aDareness and reac( mroDinm a.diencesF

g ah cohhitted to deli)erinm tanmible res.lts t(at dri)e brand )isibilitu 
and resonate Dit( tarmet a.diencesF Ru seahlesslu intemratinm SEO re-
searc( and best practices Dit( creati)e storutellinm and Dider harketinm 
initiati)es, g (elp l.1.ru fas(ion brands t(ri)e in t(e dimital landscape 
D(ile fosterinm s.stainable mroDt(F

Clients incl.de | tier, S.itcase |ama·ine and horeF

Education & Training

8yy% - 8y08 Queen Mary, University of London
Rx !ons, !istoru

8yy  - 8yy% Colchester Sixth Form College
x Le)els, Enmlis( Literat.re, !istoru, P(ilosop(u

8yy6 - 8yy Hadleigh High School
GCSE, 


