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About

(nnomatime B)siness IemeDopxent Manager e.perienced in conmerting saDes Deads 
and xanaging x)DtipDe acco)ntsH yighDk sfiDDed in jorecasting, probect xanagexent 
and strategic pDanning with e.ceptionaD coxx)nication aTiDitiesH -horo)gh in xonz
itoring trends and capitaDi/ing on exerging opport)nitiesH FD)ent in NngDish, Epanish 
and (taDianH Beginner1(nterxediatezB:R French
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Experience

Business Development Manager
-he AeaDAeaD J 2)n 0•0: z vom 0•00

Q (xpDexented taiDored coxxission strategk pDans in +0, res)Dting in a 
signilcant 36%G u+o+S growth in qMV and inmentork s)ppDk in +6H 
Q Forged strategic new T)siness with D).)rk Trands, rezseDDers, and 
whoDesaDers to e.pand xarfet presence Tk xanaging a j)DD saDes ckcDeR 
introd)ction, onToarding, integration, reDationship xanagexent, negoz
tiation, and contract e.ec)tionH
Q Wchiemed and e.ceeded L)arterDk L)ota goaDs Tk 3::%G within jo)r 
xonthsH
Q |oDDaTorated cDoseDk with internaD xarfeting teaxs to e.ec)te targeted 
proxotions and disco)nts, Deading to a 0•G Toost in saDes d)ring proz
xotionaD periods and increase in c)stoxer retentionH
Q Nnhanced saDes, stocf, and Wmerage EeDDing Prices thro)gh data anaDksis, 
res)Dting in a 6•zdak seDDzthro)gh rate oj %0G and increased qMVH
Q Kptixi/ed saDes ckcDe, red)cing E5W processing tixe jrox %• to 48 daks, 
Tk coordinating with a)thentication, operations, and Dogistics teaxs to 
ixpDexent a designated B0B mendor processing Dane in the wareho)seH

Director of Brand/Business Development, Consultant
vicoDe MiDDer J 2)n 0•0• z FeT 0•0:

Q qenerated an :UG increase in remen)e Tk spearheading prod)ct dez
meDopxent coDDaTorations with Dicensing partners, Deading to ixpromed 
proltaTiDitk and prod)ct e.pansionH
Q IemeDoped coDDection jraxeworfs with crosszj)nctionaD teaxs, enhancz
ing cost e9cienck, xargin, and T)king session readiness, achieming tarz
get pricing and (M$ goaDs, Deading to ixpromed prod)ct readiness and 
xarfet coxpetitimenessH
Q vegotiated jamoraTDe contract terxs d)ring ann)aD renewaD contracts 
in 0•0•, red)cing Dicensing jees Tk %G, increasing proltaTiDitk jor the 
Dicensed categork T)sinessesH

Sr. Account Executive
yaDston J vom 0•:U z Iec 0•:7

Q WDigned initiatimes with coxpank goaDs, xanaging '0•M internationaD 
and doxestic acco)nts, and e.ec)ting an internationaD retaiD acco)nt 
e.pansion pDan, res)Dting in 3UG saDes growth and enhanced xarfet 
positionH
Q $tiDi/ed xarfet jeedTacf to shape coxxerciaD prod)ct reL)irexents, 
res)Dting in Tetter prod)ct positioning and ixpromed pricing strategies, 
driming coDDaToration within the coDDection demeDopxent processH
Q IemeDoped and e.ec)ted topzDine lnanciaD pDans to ens)re remen)e tarz
gets were xet, xitigating remen)e Doss jrox canceDDations and omersoDd 
)nitsH

Account Executive
Free PeopDe J Eep 0•:% z vom 0•:U

https://www.dweet.com/
https://www.dweet.com/consultants/Lp4EBpZc6


Q Managed ':•M ann)aD whoDesaDe c)stoxer acco)nts in vorth Wxerica 
uIepartxent1EpeciaDtk store1Nzcoxxerce xarfetpDace acco)ntsSH
Q Presented xonthDk coDDections and e.cD)sime prod)cts at xarfet apz
pointxents and doxestic trade shows, driming a :•G increase in new 
cDient acL)isitions and eDemating Trand misiTiDitkH
Q IemeDoped deep e.pertise in regionaD xarfet trends, cons)xer dknaxz
ics, and prejerences, contriT)ting to omeraDD xarfet strategkH
Q Managed a teax oj 0 o)tside leDd reps, res)Dting in a :4G increase in 
saDes in the Eo)thern regions, Deading to ixpromed xarfet penetration 
and remen)e growthH
Q IemeDoped ixpactj)D seasonaD training reso)rces and jaciDitated sesz
sions, Deading to ixpromexent in sta’ prod)ct )nderstanding and inz
creased saDesH

Assistant Buyer, Designer Shoes
Eafs Fijth Wmen)e J Mar 0•:4 z Eep 0•:%

Q Managed '&:M ann)aD Toof oj T)siness across 43 Trands within 8• 
doors u$HE |anadaS and ezcoxxerceH 
Q Boosted ezcoxxerce remen)e Tk '4••C ann)aDDk Tk spearheading e.z
cD)sime emening drop ship assortxent demeDopxent in coDDaToration with 
D).)rk TrandH
Q Wssisted with 4 new store openings in $E1(nternationaD xarfets Tk sez
c)ring e.cD)sime pacfages and ens)ring EC$ targets were xet Tk opening 
dateH
Q (ncreased in season seDDzthro)gh Tk :•G thro)gh strategic lnanciaD K-B 
pDanning, optixi/ing saDes and inmentork, res)Dting in ixpromed season 
proltaTiDitk
HQ Wcco)nt xanaged reDationships across x)DtipDe designer shoe and 
accessories mendors uiHe Et)art Oeit/xan, q)cci, and -od°sS

Assistant Buyer
Broofs Brothers J Mar 0•:4 z Mak 0•:4

Q IemeDoped regionaDi/ed assortxents )nder |reatime Iirector -hox 
Browne MenXs BDacf FDeece  Aed FDeece dimisions, aDigning T)king stratz
egk with gDoTaD coxxerciaD Trand misionH                        
Q Forecasted openztozT)k, xanaged receipt ow, c)rated new prodz
)ct seDections, and e.ec)ted seasonaD xarfdowns, optixi/ing inmentork 
perjorxanceH

Women's Merchandising Assistant
Broofs Brothers J W)g 0•:: z Mar 0•:4

Q WDigned categork assortxent with gDoTaD Trand mision and coxxerciaD 
needs, reporting directDk to VP oj Merchandising
Q Managed prod)ct Dines mia P5M skstex, ens)ring acc)rate data integritk 
jor BKMs and coxx)nicated changes to aDD crosszj)nctionaD teax xexz
Ters jor s)ccessj)D prod)ct DijeckcDe xanagexentH
Q 5ed the creation oj doc)xents1tooDs jor gDoTaD saDes xeetings, promidz
ing assortxent injorxation to gDoTaD xarfeting teaxs and coordinating 
saxpDes jor xeetings and presentationsH

Brand Partnerships Manager
Vestiaire |oDDectime J Mar 0•06 z 2an 0•08

Q Eec)red and Da)nched 8 strategic highzmaD)e D).)rk Trand partnership 
contracts, Deading to a :4G increase in qMV and enhanced xarfetpDace 
presenceH
Q Krchestrated seaxDess onDine and o ine store e.periences in aDignz
xent with the Kxni channeD strategk, res)Dting in a 6UG increase in conz
signxent s)Txissions onDineztozo ine saDes conmersions and ixproming 
c)stoxer satisjaction ratings and repeat T)sinessH
Q 5ed the coxprehensime omerha)D oj the weTsite, optixi/ing prod)ct 
injorxation, ixages, and descriptions, and Da)nching a dedicated Danding 
page uPartnership y)TS, res)Dting in a 6•G increase in cDicfzthro)gh rates, 
ixpromed prod)ct page miews, and enhanced c)stoxer )ser e.perience, 
Deading to Toosted site tra9cH
Q |oDDaTorated with gDoTaD coxx)nication teaxs to propose and depDok a 
coherent and ixpactj)D 6%•  xarfeting strategk jor gDoTaD uAWWES AesaDe 
as a Eermice partner Da)nches within NMNW  $E MarfetsH
Q WnaDk/ed and researched coxpetitor pricing data across Trands  
xarfetpDaces prior to caxpaign Da)nches, res)Dting in injorxed pricing 



strategies driming higher Wmerage EeDDing Prices uWEPsSH
Q |oordinated with DocaD regionaD xarfeting teaxs to orchestrate V(P 
ements, popz)ps ueHgH V(P 5)isaViaAoxa  British Vog)eS driming 84G new 
c)stoxer acL)isition and increased Trand misiTiDitkH


