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About

k dedicated and results-driven senior Eanager pith a Droven tracb record xacb-
ground in the retail gropth through the creation and e.ecution of successful sales 
and Earbeting strategiesj A.Derienced in porbing pith leading xrands in retail and 
lu.ury goods Earbetj Possesse e.cellent interDersonal, coEEunication and strong 
coEEunication sbills and have a genuine Dassion and understanding of lu.ury de-
signer fashion and the axility to develoD and Eaintain Eutually xenewcial internal 
and e.ternal relationshiDsj AnRoys xeing Dart of, as pell as Eanaging, Eotivating 
and training, a successful and Droductive teaE, and thrives in highly Dressurised 
and challenging porbing environEentsj

BNkSFW OKNTAF OIHJ

mkWCAkSW –hiuDDano LVI MkNSI ISHANSkHIKSkì

MKMKSY S_T_ srl (Wilea L)HrevisoU NAPìk_ ksolo )HVU WHAGkSAì WPk

X&cio Bortoletti - Mk|8–K Padova |etra

Experience

Consultant
 • Sov 201z - Sop

Greelance –onsultant for Gashion and ìu.ury Brands iEDroving Brand 
Identity, Visual Merchandising and Wtyling

MVC GROUP spa
 • Can 2021 - Can 2022

MV– GlagshiD Wtore for WDortful, –astelli and TarDos 
% 2021 Brand Identy e.Dert for ktelier Gait Maison, Italian xrand xased in 
–ividale sDecialiqed in handcraft hoEe interior Droducts

BRAND MANAGER
|etra • Can 2013 - Can 201z

PNKFX–H FAVAìKPMASH |AHNk L in Mirano )VeniceU L Italy 

BNkSF MkSkmAN 
% NeDorting directly to the meneral Manager 
% Oorbing closely pith the krt Firector and Fesigner, collaxorating on 
the creation of nep collections achieved through Eood xoard creation, 
faxric research, colour Dalette, defect control, research in the Eain Au-
roDean fashion caDitals, fashion trade shops, vintage Earbets and faxric 
research etc 
% Playing a Divotal role in the design and develoDEent of Droducts and 
coEDany iEage increasing sales xy 20' 
% Buyng third-Darty suDDliers 
VIWXkì MAN–JkSFIWISm 
% Fewnition of corDorate visual Eerchandising guidelines and creative 
inDuts for the 2z stores throughout Italy,as dewned xy the Jead:uarters 
% Oindops stylist 
% Monitoring and analysing of TPI7W and sell-in and sell-out of sales 
% kctively involved in develoDing a nep retail store conceDt and suDervi-
sion nep oDenings DroRects 
% Hraining store teaE in xrand vision, 5oor layout and visual standardsj 

MkNTAHISm 
% Marbet knalysis and analysis of Droducts DlaceEent and coEDet-
ing coEDanies4 survey Dotential costuEers needs regarding design and 
style 
% Brand Avents –reation and Krganiqation to give visixility for the coE-
Dany social Eedia caEDaign 
% Wtylist for the creation of collection catalogues 
% –oordinating the recruitEent, selection and training retail sta97s EeE-
xers

https://www.dweet.com/
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/B4T1vOYaM


HQ Visual Merchandiser Manager and Worldwide Coor-
dinator
MkNSI ISHANSkHIKSkì • Can 2011 - Can 2012

% NeDorting directly to porldpide Oholesale 8 Netail Firector, krt Firector 
and the Fesigner 
% Fewnition of corDorate visual Eerchandising guidelines and creative 
inDuts, as dewned xy the Jead:uarters 
% FeveloDEent and uDdating of visual Eerchandising xoob for porldpide 
distrixution 
% WhoprooE iEage develoDEent during sales caEDaigns, Dress day and 
sDecial DroRects 
% –oordination of the activities of all visual sbills of local Earbets 
% Oorldpide store suDervision, xoth retail and pholesale to ensure col-
lection Dresentation is e.ecuted according to the coEDany7s guidelines 
% Krganisation of Visual OorbshoDs and Hrainings to iEDrove and Ea.-
iEiqe sales, training store teaE in xrand vision, 5oor layouts and visual 
standards 
% Sep oDenings suDervision )AEirates, ìexanon, Torea, CaDan, XWk, Au-
roDeU 
% WDecial DroRect installations for Adition –ollection 
% NesDonsixle for virtual store iEage

HQ Area Visual Merchandiser
WHAGkSAì WPk • Can 200" - Can 2011

% Fewnition and creation of the coEDany7s VM xoob guidelines 
% Monitoring and analysing of sell-in and sell-out of sales 
% –oEEunicate, create, adaDt and verify the aDDliance of the coEDany7s 
guidelines xy the retail stores in Italy and xy the AuroDean Earbet 
% Sep oDenings suDervision, assistance and training of sta9

HQ Visual Merchandiser Senior
NAPìk_ ksolo )HVU • Can 200  - Can 200"

% Fewnition of visual Eerchandising guidelines and iEDleEentation of 
Visual Eerchandising xoob dewned xy the head:uarters 
% Managing xudgets costs and tiEeline for the research, creation, de-
veloDEent of pindops Eaterials installation for the coEDany7s xrands4 
OAkNA NAPìk_, NAPìk_ kSF NAPìk_8WKSW 
% Managing a teaE, Dlanning rotas for the regional VM 
% Wourcing for nep trends ideas, attending trade fashion shops and 
assisting pith Droduct selection 
% –ollaxoration pith the kdvertising FeDj pith regard to the iEage 
aEongst the Eedia xy checbing the Earbet returns on the collectionsj 
% Krganisation of Visual OorbshoDs to iEDrove and increase sales, train-
ing store teaE in xrand vision, 5oor layout and visual standards at the 
head:uarters in Italy and porbshoDs at the 5agshiD store in Paris, xoth 
for retail and pholesale area VM 
% Sep oDenings suDervision porldpide )AMAkINU 
% Wetting uD disDlay at international fashion trade fairs )Bread8Butter in 
Barcelona and Berlin L Pitti in Girenqe

Visual Merchandiser
mkWCAkSW –hiuDDano LVI • Can 200  - Can 200

% NesDonsixle for the corDorate iEage of the shoprooE xoth for Ean and 
poEan collections 
% Managing xudgets costs and tiEeline for research, creation, develoD-
Eent of pindops Eaterials installation for the coEDany7s xrands 
% Wourcing for nep trends ideas, attending trade fashion shops, setting 
uD disDlay at international fashion trade fairs )Bread8Butter IS Barcelona 
and Berlin L Pitti in Girenqe 
% Hraining store teaE in xrand vision, 5oor layout and visual standards 
% Sep oDenings suDervision for retail and pholesale Earbet AuroDe

Visual Merchandiser/ Buyer
X&cio Bortoletti - Mk|8–K Padova • Can 2003 - Can 200

% kDDlication of the corDorate guidelines through the pindops and inte-
rior disDlays 
% –oordination of the store teaE to aDDly and guarantee the guidelines 
in store 
% Hraining store teaE in xrand vision, 5oor layout and visual standards 



% Buyer during Wales caEDaign collections Ma.8–K in thecoEDany7s 
shoprooE 
% Monitoring and analysis of sell-in and sell-out of sales 
% kttending to Visual and retail trainings and porbshoDs at the Jead-
:uarters in Neggio AEilia

Founder and Brand Identy Consultant
 • Fec 201

Veneto LItaly-HeEDorary Wtorej Gounded to give visixility to atelier and 
sEall Brands Eanaged xy poEen collaxorating pith e.cellence and 
Made in Italy Eanufacturerj

HEAD of VISUAL MERCHANDISING
MKMKSY S_T_ srl (Wilea L)HrevisoU • Can 201

% NeDorting directly to the meneral Manager 
% Welection and Buying for direct xouti:ues 
% Buyng third-Darty suDDliers 
% Fewnition of corDorate Visual Merchandising guidelines and creative 
inDuts for the 1  stores throughout Italy,and Grance dewned xy the 
Jead:uarters 
% Monitoring and analysing of TPI7W and sell-in and sell-out of sales 
% WuDervisor nep oDenings DroRects 
% Hraining store teaE in xrand vision, 5oor layout and visual standardsj 
% –oordinating the recruitEent, selection and training of retail sta97s 
EeExer

Education & Training

1 " Liceo Linguistico "New Cambridge Institute"
k level, 

1 the Accademia di Commercio e Turismo
MkNTAHISm MkSkmAN , 

1  - 2000 Artigiana
–KMMXSI–kHIKS, 

2002 London College of Fashion
Introduction, 

2002 London College of Fashion
Introduction, 


