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About

h (ave (elI ManageMenL poEiLionE aL IiuerenL levelE NFlagE(ip sLore banager, 
)eLword tirecLor, saleE tirecLor, sCOEiIiarm RWTS, in France anI spain, aL RorLeDel 
NspringDelIS, hnIiLex NbaEEiMo tCLLiS, GeorgeE Jec(, s. tCponL, fonadj RCrrenLlm aL 
Tllmganj
h iMMerEeI MmEel' in L(e parLicClariLieE o' IiuerenL LmpeE anI EizeE o' OCEineEE - 
'roM large groCpE Lo 'aMilm OCEineEEeE -, OeEL pracLiceE anI IiuerenL corporaLe 
cClLCreEj
h learneI L(aL E(orL-LerM ManageMenL iE éCEL aE iMporLanL aE long-LerM viEion, L(aL 
L(e dem iE in reacLiviLm anI perManenL re(aOiliLaLion, anI, aOove all, iL iE (CMan 
capiLal, L(e EpiriL o' eac( eMplomee, L(e eleMenL L(aL MadeE all L(e Iiuerencej 

----
fàai exerc’ IeE poELeE Ie ManageMenL q Iiu’renLE niveaCx NIe JeEponEaOle Ie 
bagaEin, tirecLrice J’EeaC, tirecLrice RoMMerciale, RWT Ie Filiale S, en France eL 
en WEpagne, c(ez RorLeDel NspringDelIS, hnIiLex NbaEEiMo tCLLiS, GeorgeE Jec(, s. 
tCponL, fonadj AcLCelleMenL c(ez Tllmganj
fe Me ECiE iMpr’gn’e IeE parLicClariL’E IeE Iiu’renLE LmpeE eL LailleE IñenLre-
priEe -IC granI groCpe q lñenLrepriEe 'aMiliale-, IeE MeilleCreE praLiHCeE eL IeE 
Iiu’renLeE cClLCreE IñenLrepriEej
fñai appriE HCe la geELion IC coCrL LerMe eEL LoCL aCEEi iMporLanLe HCe la viEion 
q long LerMe, HCe la cl’ eEL IanE la r’acLiviL’ eL la r’aIapLaLion perManenLe, eL 
HCe, par IeEECE LoCL, cñeEL le capiLal (CMain, lñ’LaL IñeEpriL Ie c(aHCe collaOoraLeCr, 
lñ’l’MenL HCi 'aiL LoCLe la Iiu’rencej

---

fe ocCpaIo pCeELoE en RoMiL’ Ie tireccion m RWT, a Ii'erenLeE niveleE NWncargaIa 
Ie FlagE(ipE, tirecLora Ie JeI, tirecLora RoMercial, tirecLora Ie Filial S en Francia 
m WEpaóa, para RorLeDel NspringDelIS, hnIiLex NbaEEiMo tCLLiS, GeorgeE Jec(, s. 
tCponL, fonadj AcLCalMenLe en Tllmganj
be (e iMpregnaIo Ie laE parLicClariIaIeE Ie Ii'erenLeE LipoE m LallaE Ie eMpreEaE 
-IeEIe granIeE grCpoE (aELa eMpreEaE 'aMiliareE-, Ie ECE MeéoreE prácLicaE m Ie 
Ii'erenLeE cClLCraE corporaLivaEj
íe aprenIiIo HCe la geELiKn a corLo plazo eE Lan iMporLanLe coMo la viEiKn a largo 
plazo, HCe la clave eELá en la reacLiviIaI perManenLe, m HCe, EoOre LoIo, eE el capiLal 
(CMano, el eEp|riLC m la volCnLaI Ie caIa colaOoraIor, el eleMenLo HCe Marca la 
Ii'erenciaj
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Tllmgan

Experience

Direction Commerciale
Tllmgan 0 fan 4141 - fCl 4149

tirecLion IñWnEeigne Tllmgan

Education & Training

7 4 - 7 Universidad Complutense de Madrid
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