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About

y fears ox e;perience in the xashion ind)strfz speciali.ed in collection development 
and the merchandisingT bodaf, mf amRition is to worI with ho)ses that p)sh 
Ro)ndaries and RreaI conventionsT E want to Re involved in the development and 
marIeting ox Rold designs that emRodf the spirit ox the timesT E am convinced 
that mf e;pertise in xashion and l);)rf can Re a great asset and oAer new and 
interesting perspectives xor fo)r companfT
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Experience

Collection Manager
Olter Lesigns 0 Bep 1-1j – Sow

Weadf–to–wear and special pro4ects collection development, merchan–
dising and sales

– bracI trends, develop marIet xorecasts and analf.e perxormance ox 
each prod)ct to create a cohesive and strategic collection plan xor the 
Rrand % s)pporting the 3-/ growth in reven)e xor 1-11T
– KorI with the Ortistic Lirector, Otelier 2anager and s)ppliers to la)nch 
new designs and sales channels, res)lting in 5-/ increase in sales xor the 
RrandT Provide stflistic and technical sol)tions in collaRoration with the 
st)dio and ateliersT 
– Pro4ect manage all weRsiteYonline channel development % J-/ increase 
in online tr9cz 5-/ increase in online sales ’o’�
– (staRlish and oversee collection retro–planning processesz responsiRle 
xor all developments and so)rcing ox new materials xor the collectionT 
– LeDne and manage R)dgets and pricing strategf xor the Rrand andz j3/ 
increase in proDt margins ’o’�
– Coordinate castings, showrooms, shows and photo shoots and collaR–
orate in campaigns art direction res)lting in e;panding the wholesales 
networI Rf 5 stores in the Drst fear�

            

    
    

    
        Voir moins

Product Manager
EsaRel 2arant 0 7)n 1-j8 – 7)n 1-1j

– KorI with the Ortistic Lirectors to develop and la)nch more than 5- new 
designs with man)xact)rers and s)ppliers, contriR)ting to the Rrand“s 
5-/ growth in reven)e xor 1-1j T
– Levelop collection plans Rased on pricing targets, seasonal needs, 
historical sales data analfsis and collection R)dgetT Wes)lting in a 3-/ 
increase in prod)ct oAerings within the Drst fearT�
– WesponsiRle xor so)rcing xaRrics, man)xact)rers and s)ppliersT
– (ns)re all prototfpe and B2B deadlines are met and Dnished prod)cts 
meet price targetsT
– Levelop and present collection Rriexs to commercial teams and R)fers, 
which contriR)ted to the e;pansion ox the retail store networI to over 3J 
phfsical locations Rf 1-1jT

            

    
    

    
        Voir moins

https://www.dweet.com/
https://www.dweet.com/consultants/HJpUTmFat
https://www.linkedin.com/in/valentine-viberti-325b6093


BUSINESS DEVELOPER
bhe FranIie Bhop 0 7)l 1-j” – Sov 1-jq

– Onalf.e xashion marIet trends and develop monthlf :c)stomer insightsé 
pacIage xor the companf“s e;ec)tives, looIing at potential R)fing op–
port)nities and xorward–looIing trends
– Onalf.e monthlf sales, and develop sales xorecasts xor x)t)re collec–
tions, x)lDlment needs and reorders�
– Ottend tradeshows and other presentationsz manage R)fing xor Roth 
online and retail
– 6)ild competitive analfses xor the Rrand and determine potential part–
nership opport)nities
– Ossist in R)ilding the Companf“s strategic plan with the C(H, and de–
velop G)arterlf recommendations on how to e;pand online activitf and 
other sales channels
– Ossist the Companf“s creative director in stfling xor photoshoots, press 
la)nches and other events
– 2anage inventorf and stocI xor Roth online and retail store in Sew ’orI, 
as well as all p)Rlic relations eAorts to s)pport the Companf“s 3-/ sales 
growth in the last twelve months

            

    
    

    
        Voir moins

MERCHANDISER JUNIOR MEN RTW
Baint ka)rent 0 Bep 1-jy – 7)l 1-j”

– Creation ox selling tools xor the showroom 
– Bhowroom coordinationQ Levelop and present the collection Rriexs, 
prototfpes xollow–)p
– Bales analfsis, showroom end reporting uG)antitative and G)alitative 
analfsisN 
– KorI with retail & wholesale R)fing teams 
– OnalfsisQ Ossess sell–in and sell–o)t prod)ct perxormance, competition 
uprod)ct segmentation, pricing and collection str)ct)reN 
– Participate in the development ox seasonal collection plans
– Pricing

Junior Business Developer
bhe FranIie Bhop 0 Opr 1-jy – 7)l 1-jy

– O) sein de la Lirection OrtistiG)e Q pilotage et MlaRoration des looIs des 
shootingsT
– 2arIeting Q 2erchandising de la Ro)tiG)e et de la vitrine weR
– Ligital Q dMveloppement des mMdias socia); uEnstagram, Pinterest, b)m–
RlrN, crMation de newsletters
– Ochats Q rende.–vo)s de collection en showrooms et salons Q Wachel 
Comef, Nanni, Maren KalIer TTT

SHOWROOM SALES ASSOCIATE
B|HKWHH2 WH6(Wb LHLL 0 Bep 1-j3 – FeR 1-jy

– En charge ox he 6rands 2cO Ole;ander 2cO)een and Versace 
– ContriR)ted to WbK and accessories line development within a selective 
distriR)tion networI
– Visited French networI ox clients and showcased collections to potential 
new c)stomers, res)lting in opening ten new points ox sales xor the 
French marIet 
– B)pported the Rrands“ action plans implementation and perxormance 
eval)ation, incl)ding R)dgets, sales, restocIing and e;change
– (ns)red merchandising and presented the collections to wholesale 
c)stomers

            

    
    

    
        Voir moins



Education & Training

1-j3 – 1-jy Ecole Conte
2B 2anagement d) k);e et de la 2ode, 

1-jj – 1-j3 l'IAE Lyon : école de Management rattachée à l'Univer-
sité Jean Moulin Lyon 3
kicence (conomie–Nestion, 


